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ABSTRACT 

Destya Fitryana, 170162192, The Influence of Family Environment, Self-

Efficacy, and Campus Brand Image on Vocational High School Students' 

Interest in Continuing Their Education to Higher Education. 

This study aims to examine the influence of family environment, self-efficacy, and 

campus brand image on students' interest in continuing their education to higher 

education. The study population was 324 students, with a sample of 179 

respondents obtained through proportional random sampling. This study used a 

quantitative approach with a survey questionnaire. The results of study indicate that, 

partially, family environment, self-efficacy, and campus brand image had a positive 

and significant influence. Simultaneously, they influenced students' interest in 

continuing their education to higher education. This research identified aspects that 

need to be strengthened in interest in continuing their education and provided 

practical guidance for schools and universities to develop more effective strategies. 

The results of this study contribute to the development of theory and practice in 

increasing students' interest in continuing their education to higher education. 

Keywords: Family Environment, Self-Efficacy, Campus Brand Image, 

Interest in Continuing Education 
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ABSTRAK 

Destya Fitryana, 170162192, Pengaruh Lingkungna Keluarga, Efikasi Diri, 

dan Citra Merek Kampus (Brand Image) Kampus Terhadap Minat Siswa 

SMK Melanjutkan Pendidikan ke Perguruan Tinggi. 

Penelitian ini bertujuan untuk menguji pengaruh lingkungan keluarga, efikasi diri, 

dan brand image kampus terhadap minat siswa melanjutkan pendidikan ke 

perguruan tinggi. Populasi penelitian sebanyak 324 siswa dengan sampel penelitian 

sebanyak 179 responden diperoleh melaluiu teknik propotional random sampling, 

penelitian ini menggunakan pendekatan kuantitatif dengan metode survei melalui 

kuesioner. Hasil penelitian menunjukkan bahwa secara parsial, lingkungan 

keluarga, efikasi diri, dan brand image kampus berpengaruh secara positif dan 

signifikan. Secara simultan berpengaruh terhadap minat siswa melanjutkan 

pendidikan ke perguruan tinggi, penelitian ini mengidentifikasi aspek-aspek yang 

perlu diperkuat dalam minat melanjutkan pendidikan dan memberikan panduan 

praktis bagi sekolah serta perguruan tinggi untuk mengembangkan strategi yang 

lebih efektif. Hasil penelitian ini berkontribusi pada pengembangan teori dan 

praktik dalam meningkatkan minat siswa melanjutkan pendidikan ke perguruan 

tinggi. 

Kata Kunci: Lingkungan Keluarga, Efikasi diri, Citra Merek Kampus, Minat 

Melanjutkan Pendidikan 
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