DAFTAR PUSTAKA

Aisyah, D., & Engriani, Y. (2019). Pengaruh Reputasi, Kualitas Informasi, dan e-
WOM terhadap Minat Beli pada Situs Jual Beli Online Tokopedia yang
Dimediasi oleh Kepercayaan Pelanggan. Jurnal Kajian Manajemen Dan
Wirausaha, 1(4), 48-59.

Ajzen, 1. (1991). The theory of planned behavior. Organizational Behavior and
Human Decision Processes, 50(2), 179-211. https://doi.org/10.1016/0749-
5978(91)90020-T

AP, D. A. P., & Seminari, N. K. (2020). Pengaruh Brand Image Dalam Memediasi
Electronic Word Of Mouth Terhadap Purchase Intention Pada Pengguna
Traveloka. Managemen, 9(1), 1-21.

Arikunto, S. (2019). Prosedur Penelitian: Suatu Pendekatan Praktik (Edisi Revisi).
Jakarta: Rineka Cipta.

Assael, H. (2004). Consumer Behavior: A Strategic Approach. Houghton Mifflin.

Autoridad Nacional del Servicio Civil. (2021). Informe Anual del Servicio Civil.
Lima: Gobierno del Peru.

Badan Pusat Statistik (BPS). (2023). Profil Sosial Ekonomi Penduduk Indonesia.

Cantallops, A. S., & Salvi, F. (2014). New consumer behavior: A review of research
on eWOM and hotels. International Journal of Hospitality Management,
36, 41-51.

Cheung, C. M. K., & Thadani, D. R. (2012). The impact of electronic word-of-
mouth communication: A literature analysis and integrative model.
Decision Support Systems, 54(1), 461-470.

Chu, S.-C., & Kim, Y. (2011). Determinants of consumer engagement in electronic
word-of-mouth (eWOM) in social networking sites. International Journal
of Advertising, 30(1), 47-75. https://doi.org/10.2501/1JA-30-1-047-075

Duffy, Andrew. 2015. ‘Friends and fellow travelers:comparative influence of
review sites and friends on hotel choice’, Journal of Hospitality and Tourism
Technology,Vol.6 No.2,pp127-144.

Durianto, D., & Liana, D. (2004). Strategi Menaklukkan Pasar Melalui Riset
Ekuitas dan Perilaku Merek. Jakarta: PT Gramedia Pustaka Utama.

Febriana, L., & Rumyeni, R. (2016). the Influence of Word of Mouth
Communication Towards Brand Image of Iphone on Student of Political
Science and Social Science Faculty University of Riau (Doctoral
dissertation, Riau University).

69



70

Goeldner, C. R., & Ritchie, J. R. B. (2012). Tourism: Principles, Practices,
Philosophies (12th ed.). Hoboken, NJ: John Wiley & Sons.

Goldsmith, R. E. (2008). Electronic word-of-mouth. In Electronic commerce:
Concepts, methodologies, tools, and applications (pp. 2143-2149). 1GI
Global.

Goyette, 1., Ricard, L., Bergeron, J., & Marticotte, F. (2010). e-WOM Scale: word-
of-mouth measurement scale for e-services context. Canadian Journal of
Administrative  Sciences/Revue  Canadienne  des  Sciences  de
l'"Administration, 27(1), 5-23.

Gruen, T. W., Osmonbekov, T., & Czaplewski, A. J. (2006). eWOM: The impact
of customer-to-customer online know-how exchange on customer value and
loyalty. Journal of Business research, 59(4), 449-456.

Han, H., Hsu, L. T., & Sheu, C. (2010). Application of the Theory of Planned
Behavior to green hotel choice: Testing the effect of environmental friendly
activities. Tourism Management, 31(3), 325-334.

Handy, A., & Kosno, W. (2013). Perilaku Masyarakat Surabaya Dalam Melakukan
Reservasi Hotel Secara Online (Doctoral dissertation, Petra Christian
University).

Hawkins, D. 1., Mothersbaugh, D. L., & Best, R. J. (2004). Consumer Behavior:
Building Marketing Strategy (10th ed.). McGraw-Hill/Irwin.

Hayati, A. M., Fajar, F., Dibrata, T., Ngesti, M. U., & Ginanjar, S. E. (2023).
Pengaruh Online Review Terhadap Keputusan Pembelian Kamar Pada
Hotel Bintang Empat Dan Bintang Lima Di Kota Bandung. JEMSI (Jurnal
Ekonomi, Manajemen, dan Akuntansi), 9(6), 2613-2620.

Hasan, A., & Setiyaningtiyas, D. (2015). Marketing dan Perilaku Konsumen.
Yogyakarta: CAPS.

Hendriyani, Y., & Nugroho, D. (2021). Konsumsi Gaya Hidup dan Pengaruh
eWOM pada Kelas Menengah di Indonesia. Jurnal Komunikasi & Digital
Marketing, 4(2), 67-75.

Hennig-Thurau, T., Gwinner, K. P., Walsh, G., & Gremler, D. D. (2004). Electronic
word-of-mouth via consumer-opinion platforms: what motivates consumers
to articulate themselves on the internet?. Journal of interactive marketing,
18(1), 38-52.

Hermawan, H., Brahmanto, E., & Hamzah, F. (2018). Pengantar manajemen
hospitality. Penerbit Nem.

Horwath, H. T. L. (2016). How online reputation affects hotel trading
performance. Hotel, Tourism and Leisure, 1-10.



71

Horwath, HTL. (2016). How online reputation affects hotel trading performance.
Croatia

Hajli, N., Sims, J., Zadeh, A. H., & Richard, M.-O. (2015).
A Social Commerce Investigation of the Role of Trust in a Social
Networking Site on Purchase Intentions. ournal of Business Research,
68(11), 2330-2338. https://doi.org/10.1016/j.jbusres.2015.03.004

Hotel Start Rating Meaning (2020). Warehousehotel. Diakses tanggal 20 Agustus
2024, dari https://www.warehousehotel.com/manheim/blog/hotel-star-

ratings-system

Jalilvand & Samiei. 2012. ‘The Effect Of Electronic Word Of Mouth On Brand
Image And Purchase Intention:An Empirical Study In The Automobile
Industry In Iran’, Marketing Intelligence & Planning. vol. 30, issue 4, pp.
460 —476.

James, K. J. (2018). Book Review: Histories, Meanings and Representations of the
Modern Hotel. Journal of Tourism Futures, 4(3), 283-284.

Kadir, A. (2010). Statistika untuk Penelitian Ilmu-Iimu Sosial (dilengkapi dengan
output SPSS). Jakarta: Rosemata Publisher.

Katadata Insight Center, & PwC Indonesia. (2023). Peta industri Online Travel
Agent (OTA) Indonesia tahun 2022—-2023. Katadata Databoks. Diakses pada
tanggal 21 Juli 2025 dari https://databoks.katadata.co.id/

Kim, W. G., Mattila, A. S., & Baloglu, S. (2011). Effects of gender and expertise
on consumers’ motivation to read online hotel reviews. Cornell Hospitality
Quarterly, 52(4), 399-406. https://doi.org/10.1177/1938965510389298

Kumar, P. (2021). Criteria for star classification of hotel (Five, four, three, two, one
& heritage). 13 April. https://hmhub.in/criteria-star-classification-hotel-
five-four-three-two-one-heritage/

Kurniawan, A. (2022). Perilaku Konsumen Berbasis Digital Pada Tingkat
Pendidikan Menengah. Jurnal Komunikasi & Media Digital, 5(1), 45-55.

Kotler, P., & Keller, K. L. (2016). Marketing Management (15th ed.). Pearson.

Ladhari, R., & Michaud, M. (2015). eWOM effects on hotel booking intentions,
attitudes, trust, and website perceptions. International Journal of
Hospitality Management, 46, 36—45.

Lie, R., & Jokom, R. (2018). Pengaruh electronic word of mouth (ewom) terhadap
minat reservasi hotel bintang 4 dan atau bintang 5 melalui citra merek
sebagai variabel perantara. Jurnal Hospitality dan Manajemen Jasa, 6(2).

Lien, C.-H., Wen, M.-J., Huang, L.-C., & Wu, K.-L. (2015). Online hotel booking:
The effects of brand image, price, trust and value on purchase intentions.


https://hmhub.in/criteria-star-classification-hotel-five-four-three-two-one-heritage/
https://hmhub.in/criteria-star-classification-hotel-five-four-three-two-one-heritage/

72

Asia  Pacific Journal of Tourism Research, 20(12), 1323-1343.
https://doi.org/10.1080/10941665.2014.983279

Litvin, S. W., Goldsmith, R. E., & Pan, B. (2008). Electronic word-of-mouth in
hospitality and tourism management. Tourism management, 29(3), 458-
468.

Liu, Z., & Park, S. (2015). What makes a useful online review? Implication for
travel product websites. Tourism Management, 47, 140—151.

Lomi, A. G., Bessie, J. L., & Kasim, A. (2016). Pengaruh ewom (electronic word
of mouth) pada media sosial facebook terhadap minat beli konsumen (studi
pada tebing bar & café€). Journal of Management: Small and Medium
Enterprises (SMEs), 2(1), 29-58.

Malla, M. A. (2016). Electronic word of mouth: A literature review. International
Journal of Management Research & Review, 6(9), 1233—1240.

Marthasari, D., & Widjaja, D. C. (2020). Pengaruh ulasan online pada online travel
agency (ota) terhadap minat pemesanan kamar hotel di surabaya. Jurnal
Manajemen Perhotelan, 6(1), 1-8.

Mauri, A. G., & Minazzi, R. (2013). Web reviews influence on expectations and
purchasing intentions of hotel potential customers. International journal of
hospitality management, 34, 99-107.

Oktaviani, M., Maryam, R., & Pamarna, A. D. K. (2020). Buku Saku Pelatihan
Analisis Data Penelitian Kuantitatif. KARIMA.

Parama, I. G. A. W., & Seminari, N. K. A. (2020). Pengaruh Electronic Word of
Mouth terhadap Minat Konsumen Berkunjung ke Hotel di Denpasar. Jurnal
Manajemen dan Bisnis, 17(2), 120-130.

Paranita, E. S., & Salsabila, R. F. (2020). Pengaruh Electronic Word of Mouth
terhadap Minat Reservasi Hotel.

Pitana, 1. G. (2024). Pariwisata dalam Pusaran Perubahan Global: Adaptasi,
Transformasi, dan Peluang. Y ogyakarta: Deepublish.

Pradiatiningtyas, D. (2015). Pengaruh Electronic Word of Mouth terhadap Minat
Beli Konsumen (Studi pada Mahasiswa Fakultas Ilmu Administrasi
Universitas Brawijaya yang Pernah Membeli Produk di OLX.co.id)
[Skripsi, Universitas Brawijaya]. http://repository.ub.ac.id/119139/

Puspitasari, N., Puspitawati, H., & Herawati, T. (2013). Peran Gender, Kontribusi
Ekonomi Perempuan, dan Kesejahteraan Keluarga Petani Holtikultura. In
Jurnal Ilmu Keluarga dan Konsumen (Vol. 6, Issue 1, pp. 10-19).
https://doi.org/10.24156/jikk.2013.6.1.10


http://repository.ub.ac.id/119139/

73

Rachmawati, N., & Iswahyudi, A. (2022). Analisis Perilaku Konsumen Wiraswasta
dalam Menggunakan Layanan Hotel di Perkotaan. Jurnal Ekonomi dan
Bisnis Digital, 6(1), 32-41.

Sambodo, P., & Bagyono. (2012). Dasar-dasar Operasi Hotel. Bandung:
Alfabeta.

Semuel, H., & Lianto, A. S. (2014). Analisis eWOM, brand image, brand trust
dan minat beli produk smartphone di Surabaya. Jurnal Manajemen
Pemasaran, 8(2), 7-54. https://doi.org/10.9744/pemasaran.8.2.7-54

Saputra, D., & Cahyadi, A. (2020). Pengaruh Promosi dan Pengetahuan Produk
terhadap Keputusan Menginap Konsumen Generasi Z. Jurnal Bisnis &
Pariwisata.

Sari, V. M. (2012). Pengaruh electronic word of mouth (eWOM) di social media
twitter terhadap minat beli konsumen. Skripsi. Universitas Indonesia.

Serra Cantallops, A., & Salvi, F. (2014). “New consumer behavior: A review of
research on eWOM and hotels”. International Journal of Hospitality
Management, 36, 41-51.

Setiawan, H., & Imronudin, M. (2020). Pengaruh Electronic Word of Mouth
(eWOM) Terhadap Minat Beli Konsumen di Media Sosial. Jurnal
Manajemen dan Bisnis, 10(2), 87-95.

Situmorang, R. (2021). Perilaku Konsumen Online dalam Menggunakan OTA
Berdasarkan Frekuensi Pemesanan. Jurnal Pariwisata Nusantara, 3(1),

Soemarno. (2012). Pengantar Ilmu Pariwisata. Bandung: Alfabeta.

Sondakh, B. J. (2017). Pengaruh eWOM terhadap Minat Beli Online dengan
Kepercayaan sebagai Variabel Intervening. Jurnal EMBA, 5(2), 1212

Statista. (2023). Share of people in Indonesia who have used online travel agents
as of 2023, by platform. Statista Research Department. Diakses pada 21 Juli
2025 dari https://www.statista.com/

Suarsa, S. H. (2020). Pengaruh electronic word of mouth (Ewom) Pada online travel
agent (Ota) traveloka terhadap keputusan menginap di topas Galeria Hotel,
Bandung. Egien-Jurnal Ekonomi Dan Bisnis, 7(1), 50-56.

Subekti, S. (2012). Metodologi Penelitian dalam Perspektif Ilmu Sosial.
Yogyakarta: Ar-Ruzz Media.

Sugiarto, E. (2011). Hotel Front Office Administ. Endar Sugiarto. Gramedia
Pustaka Utama.


https://doi.org/10.9744/pemasaran.8.2.7-54

74

Sukmawati, NMH, & Putra, IGSW 2019, 'Reliabilitas Kusioner Pittsburgh Sleep
Quality Index (PSQI) Versi Bahasa Indonesia Dalam Mengukur', Jurnal
Lingkungan & Pembangunan, 3(2), 30-38.

Sparks, B. A., & Browning, V. (2011). The impact of online reviews on hotel
booking intentions and perception of trust. Tourism Management, 32(6),
1310-1323. https://doi.org/10.1016/j.tourman.2010.12.011

Teng, S., Khong, K. W., & Goh, W. W. (2014). Consumers’ Response to eWOM.:
The Role of Message Quality and Source Credibility. Asia Pacific Journal
of Marketing and Logistics, 26(1), 38-52.

Torlak, O., Ozkara, B. Y., Tiltay, M. A., Kugu, E., & Sari, S. (2014). The effect of
electronic word of mouth on brand image and purchase intention: An

application regarding mobile phones. Procedia - Social and Behavioral
Sciences, 109, 1120—1134. https://doi.org/10.1016/j.sbspro.2013.12.598

The Jakarta Post. (2025, Januari 3). Occupancy rate of five-star hotels in Jakarta
continues to decline in early 2025. Diakses tanggal 28 Agustus 2024, dari
https://www.thejakartapost.com

Then, J., Rachelle, R., & Quinella, R. (2022). Pengaruh Service Quality Terhadap
Brand Loyalty Pada Hotel Bintang 5 Di Jakarta Pusat. Hospitour: Journal
of Hospitality & Tourism Innovation, 6(2), 9-23.

Travel and Tourism (2024). Similarweb.com. Diakses tanggal 20 Agustus 2024,
dari https://www.similarweb.com/

Traveloka Insight Report. (2023). Travel & Hotel Consumer Behavior Report.
Warehouse. (2020). Hotel Star Rating Systems Meaning - Star Ratings Explained.

Wulandari, A., & Santosa, P. W. (2023). Pengaruh Electronic Word of Mouth
terhadap Minat Konsumen Menggunakan Jasa Perhotelan. Jurnal
Manajemen Pariwisata, 15(2), 87-98.

Xie, H. (2008). Consumers' Responses to Electronic Word-of-Mouth and Product
Involvement (Doctoral dissertation, The University of Texas at Austin).
Retrieved from https://repositories.lib.utexas.edu/handle/2152/18014

Yasri, Y., Rahman, M. K., & Abdullah, D. (2020). Impact of eWOM on online travel
booking: The mediating role of trust and perceived value. Journal of

Tourism and Hospitality Management, 8(1), 17-25.
https://doi.org/10.15640/jthm.v8nla3

YouGov. (2024). Top brand rankings: Traveloka maintains strong brand
awareness and purchase intent among Indonesian consumers. YouGov
BrandIndex. Diakses pada tanggal dari https://yougov.co.id/


https://www.similarweb.com/
https://doi.org/10.15640/jthm.v8n1a3

75

Zahratu, S. A., & Hurriyati, R. (2020, February). Electronic word of mouth and
purchase intention on Traveloka. In 3rd Global Conference On Business,

Management, and Entrepreneurship (GCBME 2018) (pp. 33-36). Atlantis
Press.

Zhang, 7., Ye, Q.,Law, R., & Li, Y. (2010). The impact of e-word-of-mouth on the
online popularity of restaurants: A comparison of consumer reviews and

editor reviews. International Journal of Hospitality Management, 29(4),
694-700.



