
 

92 
 

DAFTAR PUSTAKA 
 
Abou, Ali, A. A., & Mostapha, N. (2021). The Role Of Country Of Origin, 

Perceived Value, Trust, And Influencer Marketing In Determining Purchase 

Intention In Social Commerce. BAU Journal - Society, Culture And Human 

Behavior, 2(2). Https://Doi.Org/10.54729/2789-8296.1051 

Aji, M., Nurlenawati, N., Triadinda, D., Studi Manajemen, P., Ekonomi Dan Bisnis, 

F., & Buana Perjuangan Karawang, U. (2023). The Influence Of Online 

Customer Review And Customer Rating On Interest In Buying Fashion 

Products On The Shopee Platform (Study On Management Students At 

University Buana Perjuangan Karawang) Pengaruh Online Customer Review 

Dan Customer Rating Terhadap M. Management Studies And 

Entrepreneurship Journal, 4(6), 9373–9392. 

Http://Journal.Yrpipku.Com/Index.Php/Msej 

Akbar, A. R., Kalis, M. C. I., Afifah, N., Purmono, B. B., & Yakin, I. (2023). The 

Influence Of Product Packaging Design And Online Customer Review On 

Brand Awareness And Their Impact On Online Purchase Intention. South 

Asian Research Journal Of Business And Management, 5(1), 10–18. 

Https://Doi.Org/10.36346/Sarjbm.2023.V05i01.002 

Akkaya, M. (2021). Understanding The Impacts Of Lifestyle Segmentation & 

Perceived Value On Brand Purchase Intention: An Empirical Study In 

Different Product Categories. European Research On Management And 

Business Economics, 27(3), 100155. 

Https://Doi.Org/10.1016/J.Iedeen.2021.100155 

Al-Abbadi, L. H., Bader, D. M. K., Mohammad, A., Al-Quran, A. Z., Aldaihani, F. 

M. F., Al-Hawary, S. I. S., & Alathamneh, F. F. (2022). The Effect Of Online 

Consumer Reviews On Purchasing Intention Through Product Mental Image. 

International Journal Of Data And Network Science, 6(4), 1519–1530. 

Https://Doi.Org/10.5267/J.Ijdns.2022.5.001 

Albayrak, M., & Ceylan, C. (2021). Effect Of Ewom On Purchase Intention: Meta-



93 
 

 
 

Analysis. Data Technologies And Applications, 55(5), 810–840. 

Https://Doi.Org/10.1108/DTA-03-2020-0068 

Alodokter. (2022). Berapa Lama Perubahan Kulit Yang Menggunakan Skincare 

Dapat Terlihat? Www.Alodokter.Com. 

Alshreef, M. A., Hassan, T. H., Helal, M. Y., Saleh, M. I., Palei, T., Alrefae, W. 

M., Elshawarbi, N. N., Al-Saify, H. N., Salem, A. E., & Elsayed, M. A. S. 

(2023). Analyzing The Influence Of Ewom On Customer Perception Of Value 

And Brand Love In Hospitality Enterprise. Sustainability (Switzerland), 15(9), 

1–18. Https://Doi.Org/10.3390/Su15097286 

Amaldin, A. D. P., & Ina Ratnasari. (2024). Pengaruh Ulasan Positif Dan Ulasan 

Negatif Produk Di E-Commerce Shopee Terhadap Keputusan Pembelian 

Konsumen (Studi Kasus Di Fakultas Ekonomi Dan Bisnis Universitas 

Singaperbangsa Karawang). Madani : Jurnal Ilmiah Multidisipline, 2(6), 256-

86–92. 

Amalia, K., & Nurlinda, R. (2022). Pengaruh Influencer Marketing Dan Online 

Customer Review Terhadap Purchase Intention Melalui Perceived Value 

Produk Serum Somethinc. SIBATIK JOURNAL: Jurnal Ilmiah Bidang Sosial, 

Ekonomi, Budaya, Teknologi, Dan Pendidikan, 1(11), 2383–2398. 

Https://Doi.Org/10.54443/Sibatik.V1i11.353 

Amed, I., Berf, A., Balchandani, A., Hedrich, S., Jensen, J. E., Straub, M., Rolkens, 

F., Young, R., Brown, P., Le Merle, L., Crump, H., & Dargan, A. (2022). The 

State Of Fashion 2022. Mckinsey & Company, 1–144. 

Https://Www.Mckinsey.Com/~/Media/Mckinsey/Industries/Retail/Our 

Insights/State Of Fashion/2022/The-State-Of-Fashion-2022.Pdf 

APJII. (2024). APJII Jumlah Pengguna Internet Indonesia Tembus 221 Juta Orang. 

Apjii.Or.Id. Https://Apjii.Or.Id/Berita/D/Apjii-Jumlah-Pengguna-Internet-

Indonesia-Tembus-221-Juta-Orang 

Atchariyakarn, N., & Zhang, J. (2021). A Systematic Review Of Perceived Value 

Toward Online Review On S-Commerce Platform. International Journal Of 

Research In Business And Social Science (2147- 4478), 10(3), 46–52. 

Https://Doi.Org/10.20525/Ijrbs.V10i3.1127 



94 
 

 
 

Bahi, H. A., Pratikto, H., & Dhewi, T. S. (2020). The Impact Of E-Wom And 

Advertising On Purchase Decision Si.Se.Sa Syar’I Clothes With Brand 

Awareness As An Intervening Variables (A Study On Si.Se.Sa Fashion 

Consumers). International Journal Of Business, Economics And Law, 23(1), 

1. Www.Gbgindonesia.Com 

Bigne, E., Chatzipanagiotou, K., & Ruiz, C. (2020). Pictorial Content, Sequence Of 

Conflicting Online Reviews And Consumer Decision-Making: The Stimulus-

Organism-Response Model Revisited. Journal Of Business Research, 

115(June), 403–416. Https://Doi.Org/10.1016/J.Jbusres.2019.11.031 

Blut, M., Chaney, D., Lunardo, R., Mencarelli, R., & Grewal, D. (2023). Customer 

Perceived Value: A Comprehensive Meta-Analysis. Journal Of Service 

Research, 27(October 2022), 501–524. 

Https://Doi.Org/10.1177/10946705231222295 

Bushara, M. A., Abdou, A. H., Hassan, T. H., Sobaih, A. E. E., Albohnayh, A. S. 

M., Alshammari, W. G., Aldoreeb, M., Elsaed, A. A., & Elsaied, M. A. (2023). 

Power Of Social Media Marketing: How Perceived Value Mediates The 

Impact On Restaurant Followers’ Purchase Intention, Willingness To Pay A 

Premium Price, And E-Wom? Sustainability (Switzerland), 15(6), 1–22. 

Https://Doi.Org/10.3390/Su15065331 

Chen, T., Samaranayake, P., Cen, X. Y., Qi, M., & Lan, Y. C. (2022). The Impact 

Of Online Reviews On Consumers’ Purchasing Decisions: Evidence From An 

Eye-Tracking Study. Frontiers In Psychology, 13(June). 

Https://Doi.Org/10.3389/Fpsyg.2022.865702 

CNN Indonesia. (2023). Usung Konsep Nature + Active, GLAD2GLOW Gaet 

Perhatian Publik. Cnnindonesia.Com. 

Das, D. (2022). Measurement Of Trustworthiness Of The Online Reviews. 1–36. 

Http://Arxiv.Org/Abs/2210.00815 

Ermeç, A. (2022). How Effective Are Social Media Influencers Recommendations 

The Effect Of Message Source On Purchasing Intention And E-Word Of 

Mouth (WOM) From A Para-Social Interaction Perspective. Journal Of 

Business Research - Turk, 1077–1095. 



95 
 

 
 

Https://Doi.Org/10.20491/Isarder.2022.1428 

Euromonitor International. (2024). Beauty And Personal Care In Indonesia. 

Euromonitor.Com. 

Fahrurrazi, R. A., & Susila, I. (2024). Analysis Of The Influence Of Brand Image 

And Customer Review On Purchase Decision Mediated By Customer Trust In 

The Shopee Marketplace. Indonesian Interdisciplinary Journal Of Sharia 

Economics (IIJSE), 7(2), 2689–2712. 

Fatma, N., Irfan, N. F., & Latiep, I. F. (2021). Analisis Keputusan Pembelian 

Produk Menggunakan Persepsi Harga Dan Kualitas Produk. SEIKO: Journal 

Of Management & Business, 4(2), 533–540. 

Fatmawati, I., & Alikhwan, M. A. (2021). How Does Green Marketing Claim 

Affect Brand Image, Perceived Value, And Purchase Decision? E3S Web Of 

Conferences, 316, 1–14. Https://Doi.Org/10.1051/E3sconf/202131601020 

Filieri, R., Lin, Z., Pino, G., Alguezaui, S., & Inversini, A. (2021). The Role Of 

Visual Cues In Ewom On Consumers’ Behavioral Intention And Decisions. 

Journal Of Business Research, 135(November 2019), 663–675. 

Https://Doi.Org/10.1016/J.Jbusres.2021.06.055 

Folmer. (2025). Transformasi Jakarta Menuju Kota Global Didukung Ekosistem 

Digital. M.Beritajakarta.Id. 

Https://M.Beritajakarta.Id/Read/142628/Transformasi-Jakarta-Menuju-Kota-

Global-Didukung-Ekosistem-Digital 

Guo, J., Wang, X., & Wu, Y. (2020). Positive Emotion Bias: Role Of Emotional 

Content From Online Customer Reviews In Purchase Decisions. Journal Of 

Retailing And Consumer Services, 52(October 2018). 

Https://Doi.Org/10.1016/J.Jretconser.2019.101891 

Gusmiarti, I. (2024). Review Produk Di Youtube Paling Digemari Konsumen 

Sebelum Membeli Produk. Goodstats. 

Https://Data.Goodstats.Id/Statistic/Review-Produk-Di-Youtube-Paling-

Digemari-Konsumen-Sebelum-Membeli-Produk-Ofvgr 

Ha, T. M. (2021). The Impact Of Product Characteristics Of Limited-Edition Shoes 

On Perceived Value, Brand Trust And Purchase Intention. Cogent Business 



96 
 

 
 

And Management, 8(1). Https://Doi.Org/10.1080/23311975.2021.1953680 

Habibi, S., & Zakipour, M. (2023). The Effect Of Perceived Value On Customer 

Loyalty By Examining The Mediating Role Of Electronic Word-Of-Mouth 

Advertising And Customer Satisfaction: Case Study Of Jabama Company. 

International Journal Of Applied Research In Management And Economics, 

5(4), 59–77. Https://Doi.Org/10.33422/Ijarme.V5i4.971 

Hair, J. F., Howard, M. C., & Nitzl, C. (2020). Assessing Measurement Model 

Quality In PLS-SEM Using Confirmatory Composite Analysis. Journal Of 

Business Research, 109(November 2019), 101–110. 

Https://Doi.Org/10.1016/J.Jbusres.2019.11.069 

Hanaysha, J. R., Shriedeh, F. B., & Gulseven, O. (2024). Impact Of Website 

Quality, Product Assortment, Customer Reviews, And Perceived Service 

Quality On Online Loyalty: The Role Of Perceived Value As A Mediator. 

Cogent Business And Management, 12(1). 

Https://Doi.Org/10.1080/23311975.2024.2433706 

Husen, I. A., & Setiawan, D. A. (2023). Pengaruh E-Wom, Online Customer 

Review, Dan Perceived Valueterhadap Purchase Intentionproduk Perawatan 

Kulit Lokal Avoskin: Studi Kasus Mahasiswi Stei Jakarta. Jurnal Riset 

Ekonomi, 3(2), 185–194. Https://Doi.Org/10.31862/9785426311961 

I Nyoman Tri Sutaguna, Lham Ilham, Widjaja, W., Rukmana, A. Y., & Muhammad 

Yusuf. (2023). Digital Marketing’s Effect On Purchase Decisions Through 

Customer Satisfaction. CEMERLANG : Jurnal Manajemen Dan Ekonomi 

Bisnis, 3(2), 185–202. Https://Doi.Org/10.55606/Cemerlang.V3i2.1154 

Indriani, A. R., & Pasharibu, Y. (2020). Pengaruh Mencari Variasi, Ketidakpuasan 

Konsumen, Harga Dan Ewom Terhadap Perpindahan Merek (Studi Pada 

Pengguna Smartphone Samsung Galaxy Series Yang Berpindah Ke Iphone). 

Jurnal Ekobis Dewantara, 3(3), 1–8. 

Jampunyakul, K., & Prajaknate, P. (2021). Consumer’s Purchasing Decision 

Through E-WOM  And Influencer’s Perceived Credibility. SIAM 

COMMUNICATION REVIEW, 20(2 SE-Research Articles), 166–184. 

Https://So05.Tci-



97 
 

 
 

Thaijo.Org/Index.Php/Commartsreviewsiamu/Article/View/256074 

Jeybi, & Alfonsius. (2024). Enrichment: Journal Of Management The Role Of 

Brand Awareness, E-WOM, And Perceived Quality On Purchase Intention Of 

Viva Cosmetics In Medan. Enrichment: Journal Of Management, 14(1). 

Khan, Z., Khan, A., Nabi, M. K., Khanam, Z., & Arwab, M. (2024). The Effect Of 

Ewom On Consumer Purchase Intention And Mediating Role Of Brand 

Equity: A Study Of Apparel Brands. Research Journal Of Textile And Apparel, 

28(4), 1108–1125. Https://Doi.Org/10.1108/RJTA-11-2022-0133 

Lee, M., Kwon, W., & Back, K.-J. (2021). Artificial Intelligence For Hospitality 

Big Data Analytics: Developing A Prediction Model Of Restaurant Review 

Helpfulness For Customer Decision-Making. International Journal Of 

Contemporary Hospitality Management, 33(6), 2117–2136. 

Https://Doi.Org/10.1108/IJCHM-06-2020-0587 

Lee, Y. I., Phua, J., & Wu, T. Y. (2020). Marketing A Health Brand On Facebook: 

Effects Of Reaction Icons And User Comments On Brand Attitude, Trust, 

Purchase Intention, And Ewom Intention. Health Marketing Quarterly, 37(2), 

138–154. Https://Doi.Org/10.1080/07359683.2020.1754049 

Leong, C. M., Loi, A. M. W., & Woon, S. (2022). The Influence Of Social Media 

Ewom Information On Purchase Intention. Journal Of Marketing Analytics, 

10(2), 145–157. Https://Doi.Org/10.1057/S41270-021-00132-9 

Leung, W. K. S., Cheung, M. L., Chang, M. K., Shi, S., Tse, S. Y., & Yusrini, L. 

(2022). The Role Of Virtual Reality Interactivity In Building Tourists’ 

Memorable Experiences And Post-Adoption Intentions In The COVID-19 

Era. Journal Of Hospitality And Tourism Technology, 13(3), 481–499. 

Https://Doi.Org/10.1108/JHTT-03-2021-0088 

Luo, B., Li, L., & Sun, Y. (2022). Understanding The Influence Of Consumers’ 

Perceived Value On Energy-Saving Products Purchase Intention. Frontiers In 

Psychology, 12(January), 1–13. Https://Doi.Org/10.3389/Fpsyg.2021.640376 

Macheka, T., Quaye, E. S., & Ligaraba, N. (2024). The Effect Of Online Customer 

Reviews And Celebrity Endorsement On Young Female Consumers’ Purchase 

Intentions. Young Consumers, 25(4), 462–482. Https://Doi.Org/10.1108/YC-



98 
 

 
 

05-2023-1749 

Melovic, B., Cirovic, D., Dudic, B., Vulic, T. B., & Gregus, M. (2020). The 

Analysis Of Marketing Factors Influencing Consumers’ Preferences And 

Acceptance Of Organic Food Products—Recommendations For The 

Optimization Of The Offer In A Developing Market. Foods, 9(3), 1–25. 

Https://Doi.Org/10.3390/Foods9030259 

Moehadi, Astuti, H., Alfiyana, S., & Kartika, K. D. (2024). Peran E-Commerce Dan 

Gaya Hidup Dalam Menentukan Perilaku Konsumen. Jurnal Ilmiah Ekonomi 

Global Masa Kini, 15(1), 18–23. 

Morozova, N., & Vlaev, I. (2024). The Urge To Splurge: Differentiating Unplanned 

And Impulse Purchases. International Journal Of Market Research, 66(5), 

519–542. Https://Doi.Org/10.1177/14707853241229671 

Ngo, T. T. A., Vuong, B. L., Le, M. D., Nguyen, T. T., Tran, M. M., & Nguyen, Q. 

K. (2024). The Impact Of Ewom Information In Social Media On The Online 

Purchase Intention Of Generation Z. Cogent Business And Management, 

11(1). Https://Doi.Org/10.1080/23311975.2024.2316933 

Nguyen, X. H., Nguyen, T. T., Anh Dang, T. H., Dat Ngo, T., Nguyen, T. M., & 

Anh Vu, T. K. (2024). The Influence Of Electronic Word Of Mouth And 

Perceived Value On Green Purchase Intention In Vietnam. Cogent Business 

And Management, 11(1). Https://Doi.Org/10.1080/23311975.2023.2292797 

Nur, K., & Akhsariah, U. (2025). Purchase Decision On Generation Z Consumers 

In View Of Influencer Marketing Tasya Farasya On Glad2Glow Products : A 

Conceptual Framework. International Student Conference On Business, 

Education, Economics, Accounting, And Management (ISC-BEAM), Vol 3. 

No, 832–841. 

Oc, Y., Plangger, K., Sands, S., Campbell, C. L., & Pitt, L. (2023). Luxury Is What 

You Say: Analyzing Electronic Word-Of-Mouth Marketing Of Luxury 

Products Using Artificial Intelligence And Machine Learning. Psychology 

And Marketing, 40(9), 1704–1719. Https://Doi.Org/10.1002/Mar.21831 

Pallant, J. (2020). SPSS Survival Manual: A Step By Step Guide To Data Analysis 

Using IBM SPSS (7th Ed.). Routledge. 



99 
 

 
 

Pangestoe, J., Dewi, L. G. P. S., Edyanto, N., & Siagian, H. (2020). Penelitian Ini 

Bertujuan Untuk Mengetahui Pengaruh Citra Merek (Brand Image), Kualitas 

Produk, Dan Desain Produk Terhadap Keputusan Pembelian Pada Produk 

Batik Mukti Rahayu Di Kabupaten Magetan. Populasi Dalam Penelitian Ini 

Adalah Seluruh Pembeli Batik M. In SEIKO (Jurnal Of Management And 

Business (Vol. 76, Issue SHS Web Conferences, Pp. 137–155). 

Https://Doi.Org/10.37531/Sejaman.V5i1.1674 

Penny, & Makaba, K. A. (2024). Pengaruh Influencer Marketing Dan Online 

Customer Review Terhadap Minat Beli Produk Skincare Skintific Di Shopee. 

Jurnal Manajemen & Bisnis Jayakarta, 6(01), 26–42. 

Https://Doi.Org/10.53825/Jmbjayakarta.V6i01.282 

Phan Tan, L., & Le, T. H. (2023). The Influence Of Perceived Price And Quality 

Of Delivery On Online Repeat Purchase Intention: The Evidence From 

Vietnamese Purchasers. Cogent Business And Management, 10(1). 

Https://Doi.Org/10.1080/23311975.2023.2173838 

Pupolix. (2023). Market Understanding For Skincare Products In Greater Jakarta. 

Info.Pupolix.Co. 

Qurrachman, T. (2022). Cara Hitung Kuesioner Pada Skala Likert. 

Saintekmu.Ac.Id. 

Rahmawati, A. I. (2021). Pengaruh Online Customer Review, Online Customer 

Rating Dan Kepercayaan Terhadap Keputusan Pembelian Online (Studi Kasus 

Pada Mahasiswa Feb Universitas Pgri Semarang). Jurnal Ilmiah Manajemen 

Bisnis Dan Ekonomi Kreatif, 1(1), 18–23. 

Https://Doi.Org/10.26877/Jibeka.V1i1.3 

Riyanjaya, N. A., & Andarini, S. (2022). Pengaruh Online Customer Review Dan 

Online Customer Rating Terhadap Minat Beli Produk Wardah Di Situs 

Belanja Online Shopee. El-Mal: Jurnal Kajian Ekonomi & Bisnis Islam, 3(5), 

927–944. Https://Doi.Org/10.47467/Elmal.V3i5.1179 

Romanisti, S. A., Juniwati, Pebrianti, W., Heriyadi, & Jaya, A. (2024). Does E-

WOM And Product Quality Impact Purchase Decision In Tiktok Indonesia? 

Ilomata International Journal Of Management, 5(1), 45–61. 



100 
 

 
 

Https://Doi.Org/10.52728/Ijjm.V5i1.984 

Rosalinda, & Suryani, W. (2023). Pengaruh Online Customer Review Dan Motivasi 

Konsumen Terhadap Keputusan Pembelian Skincare Wardah Di Tiktok Shop 

( Pada Orang Muda Katolik Paroki Aekkanopan ). Journal Of Social Science 

Research, 3(2), 7001–7012. Https://J-

Innovative.Org/Index.Php/Innovative%0apengaruh 

Rouibah, K., Al-Qirim, N., Hwang, Y., & Pouri, S. G. (2021). The Determinants 

Of Ewom In Social Commerce: The Role Of Perceived Value, Perceived 

Enjoyment, Trust, Risks, And Satisfaction. Journal Of Global Information 

Management, 29(3), 75–102. Https://Doi.Org/10.4018/JGIM.2021050104 

Saadah, A. A., Fakhriyana, D., & Hersugondo, H. (2024). IDENTIFIKASI POLA 

PERILAKU REMAJA DENGAN PATH ANALYSIS. Jurnal  Gaussian; Vol 

12, No 4 (2023): Jurnal Gaussiando  - 10.14710/J.Gauss.12.4.499-508 . 

Https://Ejournal3.Undip.Ac.Id/Index.Php/Gaussian/Article/View/43740 

Shah, A. M., Yan, X., Shah, S. A. A., & Ali, M. (2021). Customers’ Perceived 

Value And Dining Choice Through Mobile Apps In Indonesia. Asia Pacific 

Journal Of Marketing And Logistics, 33(1), 1–28. 

Https://Doi.Org/10.1108/APJML-03-2019-0167 

Sherly, S., & Ruswanti, E. (2024). The Influence Of EWOM Dimensions, Purchase 

Intention On Buying Behavior In Women’s Clothing Products In Java Island. 

Eduvest - Journal Of Universal Studies, 4(3), 1322–1331. 

Https://Doi.Org/10.59188/Eduvest.V4i3.1052 

Slack, N., Singh, G., & Sharma, S. (2020). Impact Of Perceived Value On The 

Satisfaction Of Supermarket Customers: Developing Country Perspective. 

International Journal Of Retail & Distribution Management, 48(11), 1235–

1254. Https://Doi.Org/10.1108/IJRDM-03-2019-0099 

Su, Z., Wu, D., Zhou, Z., Wu, J., & Yin, L. (2023). The Impact Of Customer Online 

Satisfaction On Stock Returns: Evidence From The E-Commerce Reviews In 

China. Huang 2018. Http://Arxiv.Org/Abs/2306.12119 

Sugiyono. (2020). Metode Penelitian Kuantitatif, Kualitatif, Dan R&D. 

Suprianto K, & Hajar. (2024). Pengaruh Media Sosial Terhadap Perilaku 



101 
 

 
 

Konsumen Dalam Pembelian Produk Online. 6(2), 330–338. 

Thanapuech, A., & Pankham, S. (2023). Social Commerce: Development Of The 

Efficiency Of E-WOM Of The Cosmetic Industry In Thailand. Kurdish 

Studies, 11(3), 218–231. 

Umayrah, S., & Hutasuhut, S. (2024). The Effect Of Perceived Value And Word 

Of Mouth On Customer Loyalty Mediated By Consumer Satisfaction At 

Stiinacake Shop. Ejournal.Upi.Edu. 

Https://Doi.Org/10.17509/Mimbardik.V5i2 

Vina Andita Pratiwi, Yeyet Daryati, & Chintya Anggraeni. (2023). Pengaruh 

Ulasan Online Terhadap Keputusan Pembelian Skincare Korea Di Sparklelle 

Shop. Jurnal Riset Manajemen, Bisnis, Akuntansi Dan Ekonomi, 2(1), 20–50. 

Https://Doi.Org/10.58468/Jambak.V2i1.62 

Wardhana, A. (2024). Keputusan Pembelian Konsumen. In M. Pradana (Ed.), 

Journal Liquidity (Vol. 6, Issue 1). 

Winasis, M., & Sembel, J. S. (2023). The Impact Of Perceived Value And Service 

Quality On Customer Satisfaction And Intention To Use Application-Based 

Transportation. Feedforward: Journal Of Human Resource, 3(2), 81. 

Https://Doi.Org/10.19166/Ff.V3i2.7460 

Wu, Q. M. (2024). The Influence Of Online Reviews On The Purchasing Decisions 

Of Travel Consumers. Sustainability (Switzerland) , 16(8). 

Https://Doi.Org/10.3390/Su16083213 

Wu, Y., & Huang, H. (2023). Influence Of Perceived Value On Consumers’ 

Continuous Purchase Intention In Live-Streaming E-Commerce—Mediated 

By Consumer Trust. Sustainability (Switzerland), 15(5). 

Https://Doi.Org/10.3390/Su15054432 

Yum, K., & Kim, J. (2024). The Influence Of Perceived Value, Customer 

Satisfaction, And Trust On Loyalty In Entertainment Platforms. Applied 

Sciences (Switzerland), 14(13). Https://Doi.Org/10.3390/App14135763 

Zahara, A. N., Rini, E. S., & Sembiring, B. K. F. (2021). The Influence Of Seller 

Reputation And Onlinecustomer Reviews Towards Purchase 

Decisionsthrough Consumer Trust From C2C E-Commerceplatform Users In 



102 
 

 
 

Medan, North Sumatera,Indonesia. International Journal Of Research And 

Review , 8(2), 422. 

Zeqiri, J., Ramadani, V., & Aloulou, W. J. (2023). The Effect Of Perceived 

Convenience And Perceived Value On Intention To Repurchase In Online 

Shopping: The Mediating Effect Of E-WOM And Trust. Economic Research-

Ekonomska Istrazivanja , 36(3). 

Https://Doi.Org/10.1080/1331677X.2022.2153721 

Zhang, N., Liu, R., Zhang, X. Y., & Pang, Z. L. (2021). The Impact Of Consumer 

Perceived Value On Repeat Purchase Intention Based On Online Reviews: By 

The Method Of Text Mining. In Data Science And Management (Vol. 3, Pp. 

22–32). Https://Doi.Org/10.1016/J.Dsm.2021.09.001 

Zhou, S., Barnes, L., Mccormick, H., & Blazquez Cano, M. (2021). Social Media 

Influencers’ Narrative Strategies To Create Ewom: A Theoretical 

Contribution. International Journal Of Information Management, 

59(November), 102293. Https://Doi.Org/10.1016/J.Ijinfomgt.2020.102293 

 

 

 

 

 

 

 
 
 
 
 
 
 


