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ABSTRAK 

 
Penelitian ini bertujuan untuk menguji pengaruh perceived usefulness, 

perceived ease of use, dan perceived of security terhadap trust dan satisfaction, serta 

dampaknya terhadap intention to reuse QRIS dalam transaksi nontunai. Penelitian 

ini menggunakan pendekatan kuantitatif dengan metode survei yang melibatkan 

pengguna QRIS di wilayah Jabodetabek sebagai responden. Teknik pengumpulan 

data dilakukan melalui kuesioner online dengan skala Likert. Data yang terkumpul 

dianalisis menggunakan Structural Equation Modeling (SEM) melalui perangkat 

lunak AMOS 29. Hasil penelitian menunjukkan bahwa perceived usefulness, 

perceived ease of use, dan perceived of security memiliki pengaruh positif dan 

signifikan terhadap trust dan satisfaction pengguna QRIS. Selain itu, trust dan 

satisfaction terbukti memiliki dampak positif dan signifikan terhadap intention to 

reuse QRIS. Temuan ini menegaskan pentingnya faktor-faktor kepercayaan dan 

kepuasan dalam mendorong keberlanjutan penggunaan layanan pembayaran 

digital. Penelitian ini memberikan kontribusi teoretis dengan memperkuat model 

Technology Acceptance Model (TAM) dalam konteks adopsi QRIS di Indonesia, 

serta implikasi praktis bagi penyedia layanan pembayaran digital dalam merancang 

strategi untuk meningkatkan kepercayaan dan kepuasan pengguna, guna 

mendukung literasi dan inklusi keuangan di masyarakat. 

 

Kata Kunci : Trust, Satisfaction, Technology Acceptance Model (TAM), Structural 

Equation Model (SEM) 
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ABSTRACT 

 
This study aims to examine the influence of perceived usefulness, perceived 

ease of use, and perceived security on trust and satisfaction, and their impact on the 

intention to reuse QRIS in cashless transactions. The research employs a 

quantitative approach using survey methods, involving QRIS users in the Greater 

Jakarta (Jabodetabek) area as respondents. Data collection was conducted through 

an online questionnaire utilizing a Likert scale. The collected data were analyzed 

using Structural Equation Modeling (SEM) with AMOS 29 software. The results 

reveal that perceived usefulness, perceived ease of use, and perceived security have 

a positive and significant effect on users' trust and satisfaction regarding QRIS. 

Additionally, trust and satisfaction significantly enhance the intention to reuse 

QRIS. These findings underline the importance of trust and satisfaction factors in 

promoting continuous use of digital payment services. This research contributes 

theoretically by strengthening the Technology Acceptance Model (TAM) 

framework within the context of QRIS adoption in Indonesia. Practically, it offers 

valuable insights for digital payment service providers to devise strategies aimed at 

enhancing user trust and satisfaction, thereby supporting financial literacy and 

inclusion within society. 

 

Keyword : Trust, Satisfaction, Technology Acceptance Model (TAM), Structural 

Equation Model (SEM). 
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