
 

65 

DAFTAR PUSTAKA 
 

A. Buku 
 

Abdillah, L. A. (2022). Peranan media sosial modern. Bening Media 
Publishing. 

Bimber, B. (2003). Information and American democracy: Technology in 
the evolution of political power. Cambridge University Press. 

Chadwick, A. (2017). The hybrid media system: Politics and power. 
Oxford University Press. 

Dahlgren, P. (2009). Media and political engagement: Citizens, 
communication and democracy. Cambridge University Press. 

Dalton, R. J. (2017). The participation gap: Social status and political 
inequality. Oxford University Press. 

Earl, J., & Kimport, K. (2011). Digitally enabled social change: Activism 
in the internet age. MIT Press. 

Ehrlich, T. (2000). Civic responsibility and higher education. 
Bloomsbury Publishing PLC. 

McQuail, D., & Deuze, M. (2020). McQuail’s media and mass 
communication theory. 

Papacharissi, Z. (2010). A private sphere: Democracy in a digital age. 
Polity. 

Sugiyono. (2019). Metode Penelitian Kuantitatif, Kualitatif, dan R & D. 
Alfabeta. 

Syafrudin, I., & Maiwan, M. (2023). Politik Indonesia Kontemporer. 
UNJ PRESS. 

Tilly, C., & Wood, L. J. (2015). Social Movements, 1768-2012. 
Routledge. 



 

 
 

Tufekci, Z. (2017). Twitter and tear gas: The power and fragility of 
networked protest. Yale University Press. 

Vaccari, C. (2013). Digital politics in Western democracies: A 
comparative study. JHU Press. 

 
B. Jurnal / Artikel Ilmiah / Skripsi 
 
Achmad, N., & Dewi, D. K. (2022). Hubungan intensitas penggunaan 

media sosial terhadap prokrastinasi akademik pada mahasiswa 
yang menyelesaikan skripsi. Character Jurnal Penelitian 
Psikologi, 9(7), 96–106. 

Azhar, M. F., & Bakry, G. N. (2025). Pengaruh Penggunaan Twitter (X) 
terhadap Orientasi Pemilih Pemula pada Pemilihan Presiden 
2024. JSSH (Jurnal Sains Sosial Dan Humaniora), 101–112. 

Bennett, W. L., & Segerberg, A. (2012). The logic of connective action: 
Digital media and the personalization of contentious politics. 
Information, Communication & Society, 15(5), 739–768. 

Bonilla, Y., & Rosa, J. (2015). # Ferguson: Digital protest, hashtag 
ethnography, and the racial politics of social media in the United 
States. American Ethnologist, 42(1), 4–17. 

Boulianne, S. (2015). Social media use and participation: A meta-analysis 
of current research. Information, Communication & Society, 
18(5), 524–538. 

Dand, N. (2023). Hubungan Antara Intensitas Penggunaan Instagram 
Dengan Social Climber Pada Mahasiswa Fakultas Psikologi 
Universitas Islam Riau. Universitas Islam Riau. 

Ekman, J., & Amnå, E. (2012). Political participation and civic 
engagement: Towards a new typology. Human Affairs, 22(3), 
283–300. 

Ellison, N. B., Steinfield, C., & Lampe, C. (2007). The benefits of 
Facebook “friends:” Social capital and college students’ use of 
online social network sites. Journal of Computer‐mediated 
Communication, 12(4), 1143–1168. 



 

 
 

Gil de Zúñiga, H., Jung, N., & Valenzuela, S. (2012). Social media use 
for news and individuals’ social capital, civic engagement and 
political participation. Journal of Computer-Mediated 
Communication, 17(3), 319–336. 

Guess, A., Nagler, J., & Tucker, J. (2019). Less than you think: 
Prevalence and predictors of fake news dissemination on 
Facebook. Science Advances, 5(1), eaau4586. 

Ivana Rizki, A., & R. L. (2017). Hubungan antara intensitas penggunaan 
media sosial instagram dengan harga diri. Universitas 
Muhammadiyah Surakarta. 

Kaplan, A., & Haenlein, M. (2020). Rulers of the world, unite! The 
challenges and opportunities of artificial intelligence. Business 
Horizons, 63(1), 37–50. 

Loader, B. D., & Mercea, D. (2011). Networking democracy? Social 
media innovations and participatory politics. Information, 
Communication & Society, 14(6), 757–769. 

Sari, M., & Zulkarnain, Z. (2024). Pengaruh Media Sosial Terhadap 
Partisipasi Politik Masyarakat Kampus:(Studi Mahasiswa Prodi 
PPI FUSI UINSU). Ganaya: Jurnal Ilmu Sosial Dan Humaniora, 
7(2), 331–340. 

Sholeha, S. M., & Herawati, N. R. (2024). Peningkatan partisipasi 
pemilih pada pemilihan kepala daerah di masa pandemi COVID-
19 2020 di Kota Bandar Lampung. Journal of Politic and 
Government Studies, 13(2), 182–202. 

Susilawati, E. (2024). Meningkatkan Civic Engagement Mahasiswa 
Melalui Literasi Digital. Kearifan Lokal Pancasila, Sejarah, Dan 
Budaya Bangsa, 19. 

Tamaraya, A. (2020). Pengaruh Intensitas Penggunaan Twitter terhadap 
Self Disclosure Mahasiswa. Universitas Islam Negeri Syarif 
Hidayatullah Jakarta. 

Tarsidi, D. Z., Suryadi, K., Budimansyah, D., & Rahmat, R. (2023). 
Social media usage and civic engagement among Indonesian 
digital natives: An Analysis. Jurnal Civics: Media Kajian 
Kewarganegaraan, 20(2), 257–269. 



 

 
 

Theocharis, Y., Lowe, W., Van Deth, J. W., & García-Albacete, G. 
(2015). Using Twitter to mobilize protest action: online 
mobilization patterns and action repertoires in the Occupy Wall 
Street, Indignados, and Aganaktismenoi movements. 
Information, Communication & Society, 18(2), 202–220. 

Valenzuela, S. (2013). Unpacking the use of social media for protest 
behavior: The roles of information, opinion expression, and 
activism. American Behavioral Scientist, 57(7), 920–942. 

Verba, S., Schlozman, K. L., & Brady, H. E. (1995). Voice and equality: 
Civic voluntarism in American politics. Harvard University 
Press. 

Wahabi, M. R., & Febriana, P. (2022). Pemanfaatan Twitter sebagai 
media pengungkapan diri remaja Sidoarjo. Journal of Education, 
Humaniora and Social Sciences (JEHSS), 5(1), 333–340. 

Wibawa, A., & Arisanto, P. T. (2020). Partisipasi Politik Pemilih Pemula 
Di Media Sosial (Studi Deskriptif Tingkat Dan Pola Politik 
Partisipatif Gen-Z Kota Yogyakarta Melalui Pemanfaatan 
Aplikasi Instagram Tahun 2019). Paradigma POLISTAAT: 
Jurnal Ilmu Sosial Dan Ilmu Politik, 3(2), 116–131. 

 
D. Sumber Web / Online 

 
Katadata. (2023). Jumlah Pengguna Twitter di Indonesia Capai 27 juta, 

Terbesar ke-4 di Dunia. Databoks Katadata. 
https://databoks.katadata.co.id/datapublish/2023/03/02/jumlah-
pengguna-twitter-di-indonesia-capai-27-juta-terbesar-ke-4-dunia 

Pantau.com. (2024). Penggunaan Media Sosial X di Kalangan Usia 16–
64 tahun. Pantau.Com. 
https://www.pantau.com/berita/penggunaan-media-sosial-x-usia-
16-64-tahun 

  
 
 
 
 


