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ABSTRAK

Perusahaan layanan streaming digital semakin memanfaatkan media
sosial sebagai strategi pemasaran di era digital. Dalam menghadapi
persaingan yang ketat, social media marketing dianggap mampu
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ABSTRACT

Digital streaming service companies are increasingly utilizing social
media as a marketing strategy in the digital era. In the face of intense
competition, social media marketing is considered effective in
encouraging consumers to make repeat purchases (repurchase
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Keywords: Social Media Marketing, Brand Engagement, Brand Image,
Brand Awareness, Repurchase Intention, Digital Streaming Service.

viii



LEMBAR DAFTAR ISI

LEMBAR PENGESAHAN .....ccciiiiiiiiiieteceeeee e i
LEMBAR ORIGINALITAS ...cooiiiiiieieteeeeeeee et i
SURAT PERNYATAAN PERS . WRBLIKAST.......cociie i1
KATA PENGANTART. e v
ABSTRAK... B oo 11

| Manfaat P i\\ ol ................. !

2 g

Otesis @tian ...................... R, R ... 40
3 eneliti elevan ..o ... 42

17(‘\5‘ ............... 'y 44

3.2 Desain Penelitia R e et APt 45

3.3 Populasi Dan Sampel......""% e USRS 46
3.4 Pengembangan INStrUMEN ...........cccveeiieiiieiiieniieeieeie et 47
3.5 Teknik Pengumpulan Data...........ccccceeeiiiieiiiiiieecieecee e 51
3.6 Teknik Analisis Data.........coooiiiiiiiiiiii e 52
BAB IV HASIL DAN PEMBAHASAN.......ooiiiteeeeeee e 58
4.1 DeSKIIPST DAL ..ccuvvieeiiieeiieecie e e 58
4.2 HASTLceeeeeeee e 67

v



A3 Pembalasan .......ooooviiiiiiii 85

BAB V PENUTUP ..ottt 92
5.1 KeSTMPUIAN.....eiiiiiiiiieiiccieeece ettt et eene 92
5.2 IMPIKAST .eveeiiiieeiii ettt e et e e s e e s tb e essbeeenseeenaaeens 93
5.3 Keterbatasan Penelitian ..........cc.cooieiiiiiiiiiiiiiiieiieeeeee e 94
5.4 Rekomendasi bagi Penelitian Selanjutnya ...........cccceeeevieeriieencieeniieeie, 95

DAFTAR PUSTAKA ... ot enaeseeeae e 96

LAMPIRAN ..o gt oo e 109
LAMPIRAN 1



LEMBAR DAFTAR TABEL

Tabel 2. 1 Hipotesis Penelitian..........ccccccveeeiiiieiiieeieeeie e 41
Tabel 2. 2 Penelitian Terdahulu..........coccoooiiiiiiiniiniiee 42
Tabel 3. 1 Indikator Penelitian ...........ccccoiiiiiiiiiiiiiiiiee e 48
Tabel 4. 1 Profil Responden Berdasarkan Jenis Kelamin ...........c.ccocevieniinennene. 58
Tabel 4. 2 Profil Responden Berdasarkan Usia...........ccccceeeeiiieeciieinciieceiee e, 59
Tabel 4. 3 Profil Responden Berdasarkan Tlngkat Pendldlkan ............................. 59
Tabel 4. asaslea® Stagus Pekerjaan ..., 60

Tabel 4. 5 Profil Respgas : 7 LN e, 61
Tabel 4. 8hond ARG .. e, 61
Tabel 4. eghonden Berdasarkan Domisili......cccoooee . R B ooveveeeeenenn, 62

Tabel 4. al1gis ipti i i i ing . VS 64
Tabel 4. YApflisis Deskriptif Vagabel Bjand Engagement............... . oo 65
Tabel 4 lOfAnalisis Deskrig ariabe nd Ima@8.........oovoeveee N B 65

Analisis Des ariab d AwalChess.. ................... 0. %..... 66
i 2 Analisis Dg Variabel urchase ) ... 67
13 Uji Validjt: el Soct dia MaikCHmgs . ................... A

. 14 Uji Vald@ita el BrandiHhgageme LA N >
.15 Uji V QS Brandlifdage..... A ...............J .
.16 Uji Brand#AW areng A .............. Y.

Ry, N WIN /ey
Z
%
(1

vi



LEMBAR DAFTAR GAMBAR

Gambar 1. 1 Persentase Pengguna Streaming Digital di Dunia.............cccocuveeeneee. 2
Gambar 1. 2 Persentase Sumber Riset Produk Merek oleh Masyarakat Indonesia 3
Gambar 1. 3 Grafik Merek Layanan Streaming Digital Terpopuler di Indonesia... 4

Gambar 1. 4 Jumlah Pengguna Media Sosial di Indonesia...........c.cccceevvienreennnnne 10
Gambar 2. 1 Tingkatan Brand AWareness ............ccccueeeveerieeniienieeneenieesneesneennens 28
Gambar 2. 2 Model Penelitian ..............omi..ooiieiienieiiiieieeieesie et 40

vil



