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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui pengaruh promosi melalui media sosial 

Instagram terhadap kesadaran merek Myhajiumroh. Metode penelitian yang 

digunakan adalah pendekatan kuantitatif dengan teknik analisis regresi linear 

sederhana. Data dikumpulkan melalui penyebaran kuesioner kepada 60 responden 

yang merupakan pengikut akun Instagram resmi @myhajiumrohtravel. Hasil 

penelitian menunjukkan bahwa promosi melalui media sosial Instagram 

berpengaruh secara signifikan terhadap kesadaran merek, dengan nilai koefisien 

determinasi (𝑅2) sebesar 0,525. Hal ini mengindikasikan bahwa sebesar 52,5% 

variabel kesadaran merek dapat dijelaskan oleh promosi di Instagram, sedangkan 

sisanya dipengaruhi oleh faktor lain. Temuan ini memperkuat pentingnya strategi 

pemasaran digital, khususnya melalui platform Instagram, dalam membangun 

brand awareness di industri pariwisata seperti Myhajiumroh. 

Kata Kunci: promosi, media sosial, Instagram, kesadaran merek, Myhajiumroh. 
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ABSTRACT 

This research aims to determine the effect of promotion through social media 

Instagram on the brand awareness of Myhajiumroh. The research method used is 

a quantitative approach with simple linear regression analysis technique. Data 

were collected through the distribution of questionnaires to 60 respondents who are 

followers of the official Instagram account @myhajiumrohtravel. The results of the 

study show that promotion through Instagram social media has a significant effect 

on brand awareness, with a coefficient of determination (𝑅2) value of 0.525. This 

indicates that 52.5% of the brand awareness variable can be explained by 

promotion on Instagram, while the rest is influenced by other factors. These 

findings reinforce the importance of digital marketing strategies, especially 

through the Instagram platform, in building brand awareness in tourism industries 

such as Myhajiumroh. 

Keywords: promotion, social media, Instagram, brand awareness, Myhajiumroh. 
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