DAFTAR PUSTAKA

Alicia, A., & Laulita, N. B. (2024). Analysis of the Effect of Price and Quality on
Repurchase Intention through Customer Satisfaction on Imported Vegetables
in Batam. Jurnal Maksipreneur:  Manajemen, Koperasi, Dan
Entrepreneurship, 13(2), 656—669. https://doi.org/10.30588/jmp.v13i2.1255

Aziz Abdul Aziz, & Albari. (2023). Pengaruh Kepercayaan Merek dan Nilai yang
Dirasakan terhadap Preferensi Merek dan Niat Beli Ponsel Merek Samsung
di Indonesia (Vol. 02, Issue 01). https://journal.uii.ac.id/selma/index

Berliana, M., & Zulestiana, D. A. (2020). Pengaruh E-Service Quality terhadap
Customer Satisfaction dan Loyalty pada Pengguna Gopay di Indonesia.
REMIK (Riset Dan E-Jurnal Manajemen Informatika Komputer), 4(2), 11.
https://doi.org/10.33395/remik.v4i2.10532

Fahira, A., & Moh. Djemdjem Djamaludin. (2023). The Influence of Brand Trust
and Satisfaction towards Consumer Loyalty of a Local Cosmetic Products
Brand X among Generation Z. Journal of Consumer Sciences, 8(1), 27—44.
https://doi.org/10.29244/jcs.8.1.27-44

Fanesya Yul Fani, & Unik Dwi Lestari. (2024). Pengaruh Brand Image, Service
Quality dan Price terhadap Customer Satifaction dan Customer Loyalty Kopi
Janji Jiwa. Jurnal Manuhara : Pusat Penelitian Ilmu Manajemen Dan Bisnis,
2(3), 263-279. https://doi.org/10.61132/manuhara.v2i3.1051

Febrianti, Z., & Ahmadi, M. A. (2024). Pengaruh Electronic World of Mouth (E-
WOM) pada Sosial Media Terhadap Brand Image dan Minat Beli Produk.

2(1). https://doi.org/10.62710/9tcxd109

120



121

Halimah, H. S., & Prakoso, B. (2024). THE RELATIONSHIP BETWEEN EWOM
AND REPURCHASE INTENTION.

Jeharus, M. O., & Nuvriasari, A. (2024). The Influence of Brand Trust and
Marketing Mix on Customer Satisfaction and its Impact on Customer Loyalty
Skincare Skintific in Yogyakarta. East Asian Journal of Multidisciplinary
Research, 3(7). https://doi.org/10.55927/eajmr.v3i7.9895

Labib Musyaffa, F., Hermawan, A., Dzikri, M., & Ridlo, A. (2025). YUME:
Journal of Management Analisis Pengaruh Brand Image Dan Grab Campus
Ambassador Terhadap Minat Penggunaan Konsumen Layanan Transportasi
Online Grab. In YUME : Journal of Management (Vol. 8, Issue 1).

Lathifah Raihana, A., Nina Madiawati, P., Bisnis, A., Komunikasi dan Bisnis, F.,
& Telkom, U. (2024). The Effect of Price and Brand Trust on Repurchase
Intention Through Consumer Satisfaction as an Intervening Variable in Emina
Cosmetics Pengaruh Harga dan Brand Trust Terhadap Repurchase Intention
Melalui Kepuasan Konsumen Sebagai Variabel Intervening Pada Emina
Cosmetics. In Management Studies and Entrepreneurship Journal (Vol. 5,
Issue 2). http://journal.yrpipku.com/index.php/msej

Listiana, E., & Rosnani, T. (2024). Do brand image, product quality impact eiger
bags repurchase intention? Journal of Management Science (JMAS), 7(1),
152—-164. www.exsys.iocspublisher.org/index.php/JMAS

Maulida, W. U., Andari, T. T., & Yulianingsih, Y. (2024). Pengaruh Brand Trust,

Customer Value dan Customer Experience terhadap Customer Satisfaction



122

pada CV. In Syifa Adventure. AKADEMIK: Jurnal Mahasiswa Ekonomi &
Bisnis (Vol. 4, Issue 3).

Nadjwa, A., Srivania, D., & Mardhiana, H. R. (2024). Investigating Brand
Awareness, Brand Image, and Perceived Quality on Customer Loyalty. Jurnal
Bisnis Mahasiswa, 4(4), 531-547. https://doi.org/10.60036/jbm.v4i4.art7

Ni Putu Atik Ekayani, Tjokorda Gde Raka Sukawati, & Ni Nyoman Kerti Yasa.
(2024). The Role of Brand Image Mediates the Effect of Product Quality on
Repurchase Intention. [International Journal of Asian Business and
Management, 3(4), 525-540. https://doi.org/10.55927/ijabm.v3i4.10282

Pramana Putra, W., YPIB Majalengka, U., Jakarta, S., & Muhammadiyah
Mahakarya Aceh, U. (2024). Brand Trust, Social Media, and Repurchase
Intention: A Case Study of Le Minerale Consumers in Indonesia (Vol. 5, Issue
1). https://ijble.com/index.php/journal/index58

Pramudya, P. S., & Rahanatha, G. B. (2024). PERAN KEPUASAN KONSUMEN
MEMEDIASI PENGARUH BRAND IMAGE TERHADAP REPURCHASE
INTENTION. E-Jurnal Manajemen Universitas Udayana, 13(11), 1674.
https://doi.org/10.24843/EJMUNUD.2024.v13.111.p04

Pranata, Z., & Permana, D. (2021). Identifying the Role of Brand Loyalty in the
Relationship between Brand Awareness, Brand Association and Repurchase
Intention. European Journal of Business and Management Research, 6(1),
129-133. https://doi.org/10.24018/ejbmr.2021.6.1.704

Pratisthita, D. A. A. P., Yudhistira, P. G. A., & Agustina, N. K. W. (2022). Effect

of Brand Positioning, Brand Image, and Perceived Price on Consumer



123

Repurchase Intention Low-Cost Carrier. Jurnal Manajemen Teori Dan
Terapan | Journal of Theory and Applied Management, 15(2), 181-195.
https://doi.org/10.20473/jmtt.v1512.35715

Putra, A. S., & Purwanto, S. (2024). International Journal of Social Science and
Education Research Studies The Influence of Brand Awareness and Brand
Association on the Repurchase Intention of Dr. Martens’s Shoes in Surabaya
City. https://doi.org/10.55677/ijssers/V0411Y2024-01

Sari Meita Komang Ni, & Darmi Sri Gede. (2022). Website Quality, Brand Image,
Brand Trust, Repurchase Intentions, and Customer Satisfaction. 19(2).
https://journal.undiknas.ac.id/index.php/magister-manajemen/260

Tahir, A. H., Adnan, M., & Saeed, Z. (2024). The impact of brand image on
customer satisfaction and brand loyalty: A systematic literature review.
Heliyon, 10(16). https://doi.org/10.1016/j.heliyon.2024.e36254

Waristina Gunarto, P., Muhamad Ramdan dan Faizal Mulia Jurusan Administrasi
Bisnis, A. Z., & Ilmu Administrasi Dan Humaniora Universitas
Muhammadiyah Sukabumi, F. (2020a). Peran Social Media Marketing dan
Brand Awareness terhadap Brand Commitment. AKSES: Jurnal Ekonomi Dan
Bisnis, 15(1).

Waristina Gunarto, P., Muhamad Ramdan dan Faizal Mulia Jurusan Administrasi
Bisnis, A. Z., & Ilmu Administrasi Dan Humaniora Universitas
Muhammadiyah Sukabumi, F. (2020b). Peran Social Media Marketing dan
Brand Awareness terhadap Brand Commitment. AKSES: Jurnal Ekonomi Dan

Bisnis, 15(1).



124

Zidan, M., Bagus, 1., Udayana, N., & Cahya, A. D. (2024). The Effect of Perceived
Value and Brand Image on Customer Loyalty With Customer Satisfaction as
Intervening Variable for Aerostreet Products. In International Journal of

Economics Development Research (Vol. 5, Issue 4).



