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ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui pengaruh perbedaan tone warna iklan 

terhadap minat beli berdasarkan model berpikir sebagai variabel moderator. 

Hipotesis pada penelitian ini, yaitu (1) Intensi membeli produk secara signifikan 

dipengaruhi oleh variasi warna latar belakang iklan. (2) Model berpikir (intuitif dan 

logika) memoderasi pengaruh warna latar belakang iklan terhadap purchase 

intention. Subjek penelitian ini adalah wanita dengan rentang usia 18 – 30 tahun. 

Sampel (N = 142) pengambilan sampel dilakukan dengan teknik purposive 

sampling. Penelitian ini menggunakan desain between subject. Pengambilan data 

penelitian menggunakan platform PsyToolkit. Hipotesis pada penelitian ini diuji 

dengan menggunakan One-Way Anova dan PROCESS Macro Hayes. Instrumen 

pada penelitian ini menggunakan Cognitive Reflection Test dan Minat Beli. Hasil 

Penelitian ini adalah (1) Perbedaan tone latar belakang warna iklan dapat 

memberikan pengaruh yang signifikan pada minat beli. (2) Model berpikir tidak 

memoderasi hubungan antara tone warna iklan dan minat beli. 

  

 

Kata Kunci: tone warna iklan, minat beli, cognitive reflection test, wanita, 

eksperimen 
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ABSTRACT 

 

This study aims to investigate the effect of advertisement background color tone on 

purchase intention, with thinking style as a moderating variable. The proposed 

hypotheses are: (1) Purchase intention is significantly influenced by variations in 

the background color tone of advertisements; and (2) Thinking style (intuitive and 

analytical) moderates the relationship between background color tone and purchase 

intention. The participants in this study were women aged 18 to 30 years. A total of 

142 participants were selected using purposive sampling. This research employed 

a between-subjects experimental design. Data were collected through the 

PsyToolkit platform. Hypothesis testing was conducted using One-Way ANOVA 

and Hayes’ PROCESS Macro. The instruments used in this study included the 

Cognitive Reflection Test and a Purchase Intention Scale. The results indicated that 

(1) differences in advertisement background color tone had a significant effect on 

purchase intention; and (2) thinking style did not moderate the relationship between 

advertisement background color tone and purchase intention. 

 

 

Keywords: advertisement color tone, purchase intention, cognitive reflection test, 

women, experimental study 
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