
 

66 
 

DAFTAR PUSTAKA 

 

Al Farisi, S., Saroh, S., & Hardati, R. N. (2020). Analisis Faktor-Faktor Yang 

Mempengaruhi Minat Beli Konsumen Pada E-Commerce Lazada (Studi Pada 

Mahasiswa Universitas Islam Malang Pengguna Marketplace Lazada). Jiagabi, 

9(2), 377–385. http://www.apjii.or.id 

Arici, B. N. & Akgun, V. O. (2025). Use of Color in Marketing Communication and 

the Importance of Colors. Journal of Current Researches on Social Sciences, 

32-33.  

Bellini-Leite, S. C. (2022). Dual Process Theory: Embodied and Predictive; 

Symbolic and Classical. Frontiers in Psychology, 13(March), 1–11. 

https://doi.org/10.3389/fpsyg.2022.805386 

Della Irona, V., Triyani, M., Fakultas, M., & Management, M. (2022). Faktor-faktor 

yang mempengaruhi perilaku konsumen: kualitas produk, harga dan promosi 

(literature review smm) Corresponding author: Vitra Della Irona. Jurnal Ilmu 

Multidisiplin, 1(1), 174–185. 

Elliot, A. J. (2015). Color and psychological functioning: A review of theoretical 

and empirical work. Frontiers in Psychology, 6(APR), 1–8. 

https://doi.org/10.3389/fpsyg.2015.00368 

Galih,  firnas D., Susanto, B., & Farida. (2022). Pengaruh Corporate Social 

Responsibility dan Likuiditas terhadap Kinerja Keuangan Perusahaan yang 

Memperoleh Suistainability Reporting Award (Studi Empiris pada Perusahaan 

Manufaktur yang terdaftar di ASRRAT dan SRA Tahun 2015-2020). Business 

and Economics Conference in Utilization of Modern Technology, 885–905. 

https://journal.unimma.ac.id/index.php/conference/article/view/7501 

Hastjarjo, T. D. (2019). Rancangan Eksperimen-Kuasi. Buletin Psikologi, 27(2), 

187. https://doi.org/10.22146/buletinpsikologi.38619 

Hendryadi. (2021). Editorial Note: Uji Validitas Dengan Korelasi Item-Total ? 

Jurnal Manajemen Strategi Dan Aplikasi Bisnis, 4(1), 315–320. 

Indriyanti, R. H., & Wijaya, I. S. (2022). Faktor Yang Mempengaruhi Purchase 

Intention Pelanggan Super Indo Di Kota Bekasi. Jurnal Informatika Ekonomi 

Bisnis, 2(1), 133–144. 



 
 

 67   
 

Iskhaq, M. S. S., & Iriani, S. S. (2023). Pengaruh Advertising Value dan Brand 

Awareness Terhadap Purchase Intention Pada Produk OPPO Reno8 T Series. 

Jurnal Ilmiah Wahana Pendidikan, 9(18), 433–442. 

https://doi.org/10.5281/zenodo.8314317 

Jovanovic, P., Vlastelica, T., & Cicvaric Kostic, S. (2016). Impact of Advertising 

Appeals on Purchase Intention. Management - Journal for Theory and Practice 

of Management, 21(81), 35–45. 

https://doi.org/10.7595/management.fon.2016.0025 

Kahneman, D. (2015). Thinking, Fast and Slow. 

Cherry, K. (2024). Color Psychology: Does It Affect How You Feel?. Verywellmind. 

https://www.verywellmind.com/color-psychology-2795824. Diakses pada 

tanggal 15 Mei 2025 

Koapaha, H. P., & Arya, R. A. (2024). YUME : Journal of Management Efektivitas 

Strategi Iklan Online dan Interaksi Sosial dalam Mempengaruhi Niat 

Pembelian Gen Z. 7(2), 880–895. 

Limbu, Y. B., & Ahamed, A. F. M. J. (2023). What Influences Green Cosmetics 

Purchase Intention and Behavior? A Systematic Review and Future Research 

Agenda. Sustainability (Switzerland), 15(15). 

https://doi.org/10.3390/su151511881 

MAHENDRA, R. R. (2021). PENGARUH KUALITAS PRODUK, ONLINE 

MARKETING, ELECTRONIC WORD of MOUTH, DAN HARGA 

TERHADAP MINAT BELI PRODUK FELLAS.CO. Performa, 6(3), 255–

264. https://doi.org/10.37715/jp.v6i3.2528 

Ong, S. R., & Firdausy, C. M. (2023). Faktor yang Mempengaruhi Purchase 

Intention Pelanggan Somethinc di Jakarta Barat. Jurnal Manajerial Dan 

Kewirausahaan, 5(1), 94–103. https://doi.org/10.24912/jmk.v5i1.22517 

Paramita, R. W. D., Rizal, N., & Sulistyan, R. B. (2020). Metode Penelitian 

Kuantitatif. 

Pieters, R., & Wedel, M. (2004). Attention Capture and Transfer in Advertising: 

Brand, Pictorial, and Text-Size Effects. Journal of Marketing, 68(2), 36–50. 

https://doi.org/10.1509/jmkg.68.2.36.27794 

Putri Nugraha, J., Alfiah, D., Sinulingga, G., Rojiati, U., Saloom, G., Rosmawati, 



 
 

 68   
 

Fathihani, Johannes, R., Kristia, Batin, M., Jati Lestari, W., & Khatimah, 

HusnilFatima Beribe, M. (2021). Perilaku Perilaku Konsumen Teori. 

Regiansa, A., & Mubarok, D. A. A. (2020). Pengaruh Kelompok Acuan Terhadap 

Minat Beli Konsumen (Studi pada Konsumen Yamaha NMAX di Kota 

Bandung). Jurnal Ilmu Sosial, Manajemen, Akuntansi Dan Bisnis, 1(1), 24–38. 

https://doi.org/10.47747/jismab.v1i1.11 

Ristani, V., & Nurdin, H. (2021). Analisis Harapan Dan Kepercayaan Pelanggan 

Terhadap Minat Beli Online Pada Saat Pandemi Covid-19. Economy Deposit 

Journal (E-DJ), 3(1), 52–62. 

https://media.neliti.com/media/publications/373028-analysis-of-customer-

expectations-and-tr-2bcffb16.pdf 

Sanaky, M. M. (2021). Analisis Faktor-Faktor Keterlambatan Pada Proyek 

Pembangunan Gedung Asrama Man 1 Tulehu Maluku Tengah. Jurnal 

Simetrik, 11(1), 432–439. https://doi.org/10.31959/js.v11i1.615 

Septiyadi, A. L., Made, I., & Dirgantara, B. (2021). Pengaruh Atribut Kemasan 

(Packaging) Terhadap Minat Beli Konsumen Pada Produk Kosmetik Emina. 

Diponegoro Journal of Management, 10(4), 1–14. http://ejournal-

s1.undip.ac.id/index.php/dbr 

Setiawan, A., & Suprapto, W. (2021). Pengaruh Theory of Planned Behaviour 

terhadap Purchase Intention Buku di Indonesia melalui Reading Interests 

sebagai Variabel Intervening. Agora, 9(1), 26. 

https://publication.petra.ac.id/index.php/manajemen-

bisnis/article/view/10989. 

Setya Budi, A. D. A., Septiana, L., & Panji Mahendra, B. E. (2024). Memahami 

Asumsi Klasik dalam Analisis Statistik: Sebuah Kajian Mendalam tentang 

Multikolinearitas, Heterokedastisitas, dan Autokorelasi dalam Penelitian. 

Jurnal Multidisiplin West Science, 3(01), 01–11. 

https://doi.org/10.58812/jmws.v3i01.878 

Silalahi, R. A., Ginting, E. B., Girsang, A. B., Martin, M., & Febriyansi, E. (2024). 

HASIL PERHITUNGAN ASUMSI KLASIK : TENTANG UJI. 8(12), 218–225. 

Soleman, A.-B., & Jones, T. V. (2021). Statistical Mediation Analysis Using the 

Sobel Test and Hayes Spss Process Macro. International Journal of 



 
 

 69   
 

Quantitative and Qualitative Research Methods, 9(1), 42–61. 

https://ssrn.com/abstract=3799204 

Su, J., & Wang, S. (2023). Influence of food packaging color and foods type on 

consumer purchase intention: the mediating role of perceived fluency. 

Frontiers in Nutrition, 10(January), 1–8. 

https://doi.org/10.3389/fnut.2023.1344237 

Sugiyono. (2020). Metodologi Penelitian Kuantitatif, Kualitatif dan R & D. 

Tambunan, M. A., Indriani, F., & Manajemen, J. (2017). Dampak Materialism 

Value Dan Informasi Produk Terhadap Minat Beli Produk Donasi. JOURNAL 

OF MANAGEMENT Volume, 6(2009), 1–9. http://ejournal-

s1.undip.ac.id/index.php/dbr 

Thomson, K. S., & Oppenheimer, D. M. (2016). Investigating an alternate form of 

the cognitive reflection test. Judgment and Decision Making, 11(1), 99–113. 

https://doi.org/10.1017/s1930297500007622 

Thorstensson, E., & Ydreborg, M. (2024). The Impact of Colour on Purchase 

Intention in the Cosmetics and Personal Care Industry : 

Zielonka, P. (2024). THE HISTORY OF DUAL-PROCESS THINKING. 12(1), 11–

51. 

 

 

 

 

 

 

 

 

 

 

  


