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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh social influence dan electronic
word of mouth (e-WOM) terhadap keputusan pembelian merchandise K-Pop di
Shopee pada dewasa awal. Penelitian ini menggunakan metode kuantitatif dengan
model analisis regresi linear berganda. Teknik pengumpulan data menggunakan
kuesioner yang disebat melalui Google Form. Teknik sampling menggunakan
purposive sampling yang mendapatkan 167 responden. Hasil analisis regresi linear
berganda menunjukkan bahwa secara parsial, social influence tidak berpengaruh
signifikan terhadap keputusan pembelian merchandise K-Pop di Shopee, akan
tetapi dengan electronic word of mouth (e-WOM) berpengaruh signifikan positif
terhadap keputusan pembelian merchandise K-Pop di Shopee. Secara simultan,
social influence dan e-WOM berpengaruh signifikan terhadap keputusan pembelian
merchandise K-Pop di Shopee pada dewasa awal dengan nilai koefisien determinasi
sebesar 33,7%. Penelitian ini berimplikasi bahwa pengaruh sosial dan electronic
word of mouth (e-WOM) menjadi faktor penting yang perlu diperhatikan oleh
pelaku bisnis merchandise K-Pop dalam merumuskan strategi pemasaran di
platform e-commerce.

Kata kunci: keputusan pembelian, social influence, electronic word of mouth (e-
WOM), dewasa awal
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ABSTRACT

This study aims to determine the effect of social influence and electronic word of
mouth (e-WOM) on the decision to purchase K-Pop merchandise on Shopee in early
adulthood. This study uses a quantitative method with a multiple linear regression
analysis model. The data collection technique uses a questionnaire distributed via
Google Form. The sampling technique uses purposive sampling which gets 167
respondents. The results of the multiple linear regression analysis show that
partially, social influence does not have a significant effect on the decision to
purchase K-Pop merchandise on Shopee, but electronic word of mouth (e-WOM)
has a significant positive effect on the decision to purchase K-Pop merchandise on
Shopee. Simultaneously, social influence and e-WOM have a significant effect on
the decision to purchase K-Pop merchandise on Shopee in early adulthood with a
coefficient of determination of 33.7%. This study implies that social influence and
electronic word of mouth (e-WOM) are important factors that need to be considered
by K-Pop merchandise business actors in formulating marketing strategies on e-

commerce platforms.

Keywords: purchase decision, social influence, electronic word of mouth (e-

WOM), early adulthood
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