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ABSTRAK 

Helmi Amba Dewi. 1716823006. Pengaruh Inkubasi Kewirausahaan, Literasi 

Keuangan, Dan Literasi Digital Terhadap Pengembangan UMKM Di Provinsi 

Banten Dengan Mediasi Kreativitas. Tesis program Studi Magister Pendidikan 

Ekonomi, Fakultas Ekonomi dan Bisnis, Universitas Negeri Jakarta, 2025. 

Penelitian ini bertujuan untuk menganalisis pengaruh inkubasi kewirausahaan, 

literasi keuangan, dan literasi digital terhadap pengembangan UMKM di provinsi 

Banten dengan mediasi kreativitas. Data primer dalam penelitian ini diperoleh 

melalui teknik pengambilan sampel non-probabilitas dengan metode purposive 

sampling, di mana responden dipilih berdasarkan kriteria tertentu. Sampel 

penelitian terdiri dari 142 UMKM yang telah menerima inkubasi kewirausahaan 

dari provinsi Banten. Pengumpulan data dilakukan melalui survei independen 

menggunakan kuesioner online. Metode penelitian yang digunakan adalah 

deskriptif kuantitatif dengan pendekatan Structural Equation Modeling-Partial 

Least Square (PLS-SEM). Analisis data dilakukan menggunakan aplikasi Smart-

PLS 4. Hasil penelitian menunjukkan bahwa Inkubasi kewirausahaan, Literasi 

keuangan , dan Literasi digital berpengaruh positif dan signifikan terhadap 

Pengembangan UMKM di provinsi Banten . Selain itu, kreativitas terbukti berperan 

sebagai variabel mediasi dalam hubungan antara variabel independen dengan 

pengembangan UMKM. Temuan ini menegaskan pentingnya inkubasi 

kewirausahaan, literasi keuangan dan literasi digital dalam meningkatkan 

pengembangan UMKM. 

Kata kunci: inkubasi kewirausahaan, literasi keuangan, literasi digital, 

pengembangan UMKM, Kreativitas, PLS-SEM. 
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ABSTRACT 

Helmi Amba Dewi. 1716823006. The Effect of Entrepreneurship Incubation, 

Financial Literacy, and Digital Literacy on the Development of MSMEs in 

Banten Province with Creativity Mediation. Thesis of Master of Economics 

Education Study Program, Faculty of Economics and Business, State University 

of Jakarta, 2025. 

This study aims to analyze the effect of entrepreneurial incubation, financial 

literacy, and digital literacy on the development of MSMEs in Banten province with 

creativity mediation. Primary data in this study were obtained through non-

probability sampling techniques with purposive sampling method, where 

respondents were selected based on certain criteria. The research sample consisted 

of 142 MSMEs that had received entrepreneurship incubation from Banten 

province. Data collection was conducted through an independent survey using an 

online questionnaire. The research method used was descriptive quantitative with 

a Structural Equation Modeling-Partial Least Square (PLS-SEM) approach. The 

results showed that entrepreneurial incubation, financial literacy, and digital 

literacy had a positive and significant effect on MSME development in Banten 

province. In addition, creativity is proven to play a role as a mediating variable in 

the relationship between independent variables and MSME development. The 

findings confirm the importance of entrepreneurial incubation, financial literacy 

and digital literacy in improving MSME development. 

Keywords: entrepreneurship incubation, financial literacy, digital literacy, 

MSME development, Creativity, PLS-SEM 
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