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ABSTRAK 

 

Penelitian ini dilatarbelakangi oleh pentingnya memahami faktor-faktor yang 

memengaruhi niat kunjung ulang wisatawan (revisit intention) pada destinasi 

ekowisata. Curug Cikondang sebagai salah satu destinasi wisata alam di Kabupaten 

Cianjur memiliki potensi besar, namun belum sepenuhnya dimanfaatkan secara 

optimal. Tujuan penelitian ini adalah untuk menganalisis pengaruh destination 

image, novelty seeking, tourist experience, dan perceived risk terhadap tourist 

satisfaction, serta dampaknya terhadap revisit intention wisatawan pada objek 

ekowisata Curug Cikondang. Penelitian ini menggunakan pendekatan kuantitatif 

dengan desain penelitian eksplanatori. Populasi penelitian adalah wisatawan yang 

pernah berkunjung ke Curug Cikondang, dengan sampel sebanyak 280 responden 

yang ditentukan menggunakan teknik purposive sampling. Data dikumpulkan 

melalui kuesioner berskala Likert enam poin dan dianalisis menggunakan 

Structural Equation Modeling (SEM) dengan bantuan perangkat lunak AMOS 26. 

Hasil penelitian menunjukkan bahwa destination image, novelty seeking, dan 

tourist experience berpengaruh positif dan signifikan terhadap tourist satisfaction, 

sedangkan perceived risk berpengaruh negatif dan signifikan terhadap tourist 

satisfaction. Selain itu, tourist satisfaction terbukti memiliki pengaruh positif yang 

signifikan terhadap revisit intention. Temuan ini menegaskan bahwa kepuasan 

wisatawan merupakan faktor kunci yang memediasi hubungan antara persepsi 

wisatawan terhadap destinasi dengan niat untuk berkunjung kembali. Berdasarkan 

hasil tersebut, disarankan agar pengelola dan pemerintah daerah memperkuat citra 

destinasi melalui promosi digital yang menonjolkan keaslian dan keamanan alam, 

meningkatkan pengalaman wisata melalui fasilitas edukatif dan petualangan yang 

aman, serta mengurangi persepsi risiko dengan penyediaan sarana keselamatan 

yang memadai. Dengan strategi tersebut, Curug Cikondang berpotensi menjadi 

destinasi ekowisata unggulan berbasis keberlanjutan. 

 

Kata kunci: destination image, novelty seeking, tourist experience, tourist 

satisfaction, revisit intention, Curug Cikondang 
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ABSTRACT 

 

This research is motivated by the need to understand the factors influencing tourists’ 

revisit intention in ecotourism destinations. Curug Cikondang, located in Cianjur 

Regency, West Java, holds significant potential as a nature-based tourist attraction 

but remains underdeveloped. The objective of this study is to examine the influence 

of destination image, novelty seeking, tourist experience, and perceived risk on 

tourist satisfaction, and its subsequent effect on revisit intention at Curug 

Cikondang Ecotourism Site. A quantitative approach with an explanatory research 

design was employed. The study population consists of tourists who have visited 

Curug Cikondang, with a sample of 280 respondents selected using purposive 

sampling. Data were collected through a six-point Likert scale questionnaire and 

analyzed using Structural Equation Modeling (SEM) with AMOS 26 software. The 

findings indicate that destination image, novelty seeking, and tourist experience 

have positive and significant effects on tourist satisfaction, while perceived risk has 

a negative and significant effect. Moreover, tourist satisfaction positively and 

significantly influences revisit intention. These results confirm that tourist 

satisfaction serves as a key mediating factor linking tourists’ perceptions of the 

destination to their intention to revisit. Based on these findings, it is recommended 

that destination managers and local authorities enhance destination image through 

digital promotion emphasizing authenticity and safety, improve visitor experience 

with educational and adventure-based facilities, and reduce perceived risks by 

providing adequate safety infrastructure. These strategies are expected to strengthen 

Curug Cikondang’s position as a sustainable ecotourism destination. 

Keywords: destination image, novelty seeking, tourist experience, tourist 

satisfaction, revisit intention, Curug Cikondang 

 



 

iii 

 

LEMBAR PENGESAHAN TESIS 

 

  



 

iv 

 

PERNYATAAN BEBAS PLAGIARISME 

 

  



 

v 

 

LEMBAR ORISINALITAS 

 

  



 

vi 

 

LEMBAR PERSETUJUAN PUBLIKASI 

 

  



 

vii 

 

KATA PENGANTAR 

 

Puji syukur saya panjatkan ke hadirat Allah SWT atas segala rahmat, karunia, 

dan kemudahan-Nya sehingga tesis dengan judul “Anteseden Revisit Intention pada 

Objek Ekowisata Curug Cikondang” ini dapat diselesaikan dengan baik sebagai 

salah satu persyaratan untuk memperoleh Gelar Magister Manajemen pada Fakultas 

Ekonomi dan Bisnis Universitas Negeri Jakarta. 

Penyusunan tesis ini tidak terlepas dari dukungan, bantuan, dan bimbingan 

dari berbagai pihak. Pada kesempatan ini, saya menyampaikan terima kasih yang 

sebesar-besarnya kepada: 

1. Bapak Prof. Dr. Mohamad Rizan, SE., MM. selaku Dekan Fakultas 

Ekonomi dan Bisnis Universitas Negeri Jakarta, beserta seluruh jajaran 

pimpinan yang telah memberikan fasilitas dan kesempatan dalam proses 

studi. 

2. Bapak Dr. Osly Usman, M.Bus selaku Koordinator Program Studi 

Magister Manajemen, yang senantiasa memberikan arahan selama proses 

perkuliahan. 

3. Bapak Prof. Usep Suhud, M.Si., Ph.D selaku pembimbing pertama, yang 

telah memberikan bimbingan, pengetahuan, motivasi, serta masukan yang 

sangat berarti dalam penyusunan tesis ini. 

4. Bapak Dr. Setyo Ferry Wibowo, SE., M.Si. selaku pembimbing kedua, 

atas segala arahan, koreksi, dan dukungan yang diberikan hingga tesis ini 

dapat terselesaikan. 

5. Seluruh dosen Magister Manajemen FEB UNJ, yang telah memberikan 

bekal ilmu pengetahuan selama masa studi. 

6. Keluarga tercinta, khususnya kedua orang tua, kakak, dan adik yang selalu 

memberikan doa, dukungan, dan semangat tiada henti. 

7. Rekan-rekan Evolution Wellness, terutama Head of Departement 

Membership Admin, Manajer Club Administrator, dan Senior Club 

Administrator yang telah memberikan dukungan dan izin untuk 

menyelesaikan Program Magister ini dengan baik. 



 

viii 

 

8. Rekan-rekan dan sahabat yang telah memberikan motivasi selama proses 

perkuliahan hingga penyusunan tesis. 

Saya menyadari bahwa tesis ini masih memiliki keterbatasan. Oleh karena 

itu, kritik dan saran yang membangun sangat saya harapkan demi penyempurnaan 

karya ilmiah ini di masa mendatang. Besar harapan saya semoga penelitian ini dapat 

memberikan kontribusi bagi pengembangan ilmu pengetahuan, khususnya dalam 

kajian pemasaran pariwisata dan pengelolaan ekowisata. 

 

 

Jakarta, November 2025 

Penulis 

 

 

Faiz Al Fajri 

  



 

ix 

 

DAFTAR ISI 

 

ABSTRAK ............................................................................................................... i 

ABSTRACT ............................................................................................................ ii 

LEMBAR PENGESAHAN TESIS ........................................................................ iii 

PERNYATAAN BEBAS PLAGIARISME ........................................................... iv 

LEMBAR ORISINALITAS .................................................................................... v 

LEMBAR PERSETUJUAN PUBLIKASI ............................................................. vi 

KATA PENGANTAR ........................................................................................... vii 

DAFTAR ISI .......................................................................................................... ix 

DAFTAR GAMBAR ............................................................................................ xii 

DAFTAR TABEL ................................................................................................ xiii 

DAFTAR LAMPIRAN ......................................................................................... xv 

BAB I PENDAHULUAN ....................................................................................... 1 

1.1 Latar Belakang Penelitian .............................................................................. 1 

1.2 Pertanyaan Penelitian ................................................................................... 21 

1.3 Tujuan Penelitian ......................................................................................... 21 

1.4 Manfaat Penelitian ....................................................................................... 22 

1.4.1 Manfaat Teoritis .............................................................................. 22 

1.4.2 Manfaat Praktis ............................................................................... 22 

BAB II KAJIAN PUSTAKA ................................................................................ 24 

2.1. Kajian Teori ................................................................................................. 24 

2.1.1. Revisit Intention (RI) ....................................................................... 24 

2.1.2. Tourist Satisfaction (TS) ................................................................. 28 

2.1.3. Destination Image (DI) ................................................................... 33 

2.1.4. Novelty Seeking (NS) ...................................................................... 37 

2.1.5. Tourist Experience (TE) .................................................................. 42 

2.1.6. Perceived Risk (PR) ........................................................................ 48 

2.2. Penelitian Terdahulu .................................................................................... 53 

2.3. Kerangka Teori............................................................................................. 68 

2.3.1. Destination Image dan Tourist Satisfaction .................................... 68 



 

x 

 

2.3.2. Novelty Seeking dan Tourist Satisfaction ........................................ 71 

2.3.3. Tourist Experience dan Tourist Satisfaction ................................... 74 

2.3.4. Perceived Risk dan Tourist Satisfaction .......................................... 76 

2.3.5. Tourist Satisfaction dan Revisit Intention ....................................... 78 

2.4. Hipotesis Penelitian ...................................................................................... 80 

BAB III METODOLOGI PENELITIAN .............................................................. 82 

3.1. Jenis Penelitian ............................................................................................. 82 

3.2. Tempat dan Waktu Penelitian ...................................................................... 82 

3.3. Desain Penelitian .......................................................................................... 83 

3.4. Populasi dan Teknik Sampling..................................................................... 84 

3.5. Penyusunan Instrumen Variabel .................................................................. 85 

3.5.1. Revisit Intention (RI) ....................................................................... 86 

3.5.2. Tourist Satisfaction (TS) ................................................................. 87 

3.5.3. Destination Image (DI) ................................................................... 88 

3.5.4. Novelty Seeking (NS) ...................................................................... 89 

3.5.5. Tourist Experience (TE) .................................................................. 90 

3.5.6. Perceived Risk (PR) ........................................................................ 91 

3.6. Teknik Pengumpulan Data ........................................................................... 91 

3.7. Teknik Analisi Data ..................................................................................... 92 

3.7.1. Analisis Data Deskriptif .................................................................. 92 

3.7.2. Uji Validitas .................................................................................... 92 

3.7.3. Uji Reliabilitas ................................................................................ 93 

3.7.4. Uji Hipotesis ................................................................................... 94 

BAB IV PEMBAHASAN ..................................................................................... 96 

4.1. Gambaran Umum Objek Penelitian ............................................................. 96 

4.2. Analisis Data Deskriptif ............................................................................. 101 

4.2.1. Profil Responden ........................................................................... 101 

4.2.2. Profil Data ..................................................................................... 104 

4.3. Analisis Data Penelitian ............................................................................. 109 

4.3.1. Uji Validitas .................................................................................. 109 

4.3.2. Uji Reliabilitas .............................................................................. 115 



 

xi 

 

4.4. Uji Hipotesis .............................................................................................. 117 

4.5. Pembahasan ................................................................................................ 119 

4.5.1. Pengaruh Destination Image terhadap Tourist Satisfaction .......... 119 

4.5.2. Pengaruh Novelty Seeking terhadap Tourist Satisfaction .............. 121 

4.5.3. Pengaruh Tourist Experience terhadap Tourist Satisfaction ......... 124 

4.5.4. Pengaruh Perceived Risk terhadap Tourist Satisfaction ............... 127 

4.5.5. Pengaruh Tourist Satisfaction terhadap Revisit Intention ............. 129 

BAB V PENUTUP .............................................................................................. 133 

5.1 Kesimpulan ................................................................................................ 133 

5.2 Implikasi ..................................................................................................... 134 

5.3 Saran dan Rekomendasi ............................................................................. 139 

5.4 Keterbatasan Penelitian .............................................................................. 142 

DAFTAR PUSTAKA ......................................................................................... 144 

DAFTAR LAMPIRAN ....................................................................................... 164 

 

  



 

xii 

 

DAFTAR GAMBAR 

 

Gambar 1. 1 Survei Pra Riset Tujuan Eco-Tourism di Jawa Barat ..................... 4 

Gambar 1. 2 Survei Pra Riset Alasan Mengunjungi Curug ................................ 5 

Gambar 1. 3 Hasil Survei Prariset Curug Jawa Barat ......................................... 6 

Gambar 2. 1 Model Penelitian ......................................................................... 81 

Gambar 4. 1 Pemandangan Curug Cikondang ................................................. 96 

Gambar 4. 2 Loket Tiket Masuk Curug Cikondang ............................................ 97 

Gambar 4. 3 Pintu Masuk Area Wisata ............................................................... 98 

Gambar 4. 4 Penunjuk Lokasi dan Fasilitas Sederhana ...................................... 98 

Gambar 4. 5 Penunjuk Arah Menuju Curug Cikondang ..................................... 99 

Gambar 4. 6 Fasilitas Musholla .......................................................................... 99 

Gambar 4. 7 Aktivitas Canyoneering di Curug Cikondang ................................ 100 

Gambar 4. 8 Perlengkapan Keamanan Aktivitas Canyoneering ......................... 100 

Gambar 4. 9 CFA Destination Image ................................................................. 110 

Gambar 4. 10 CFA Novelty Seeking ................................................................... 110 

Gambar 4. 11 CFA Tourist Satisfaction .............................................................. 111 

Gambar 4. 12 CFA Perceived Risk ..................................................................... 111 

Gambar 4. 13 CFA Tourist Satisfaction .............................................................. 112 

Gambar 4. 14 CFA Revisit Intention ................................................................... 112 

Gambar 4. 15 Uji Validitas CFA Seluruh Variabel ............................................ 113 

Gambar 4. 16 Uji Validitas CFA Fit Model ........................................................ 114 

Gambar 4. 17 Model Struktural .......................................................................... 114 

Gambar 4. 18 Konstruk Model Penelitian........................................................... 117 

 

  



 

xiii 

 

DAFTAR TABEL 

 

Tabel 1. 1 Jumlah Kunjungan Wisatawan Ke Objek Wisata Jawa Barat ........... 7 

Tabel 2. 1 Penelitian Terdahulu ........................................................................... 53 

Tabel 3. 1 Tabel Waktu Penelitian ....................................................................... 83 

Tabel 3. 2 Skala Penelitian untuk Instrumen Variabel ........................................ 86 

Tabel 3. 3 Instrumen Revisit Intention ................................................................ 86 

Tabel 3. 4 Instrumen Tourist Satisfaction ........................................................... 87 

Tabel 3. 5 Instrumen Destination Image ............................................................. 88 

Tabel 3. 6 Instrumen Novelty Seeking ................................................................. 89 

Tabel 3. 7 Instrumen Tourist Experience ............................................................ 90 

Tabel 3. 8 Intrumen Perceived Risk .................................................................... 91 

Tabel 3. 9 Kriteria CFA ...................................................................................... 93 

Tabel 4. 1 Jenis Kelamin Kelamin Responden .................................................... 101 

Tabel 4. 2 Usia Responden.................................................................................. 102 

Tabel 4. 3 Pendidikan Terakhir Responden ........................................................ 102 

Tabel 4. 4 Status Pernikah Responden ................................................................ 103 

Tabel 4. 5 Status Pekerjaan Responden .............................................................. 103 

Tabel 4. 6 Domisili Responden ........................................................................... 103 

Tabel 4. 7 Statistik Deskriptif Destiation Image ................................................. 104 

Tabel 4. 8 Statistik Deskriptif Novelty Seeking ................................................... 105 

Tabel 4. 9 Statistik Deskriptif Tourist Experience .............................................. 106 

Tabel 4. 10 Statistik Deskriptif Perceived Risk .................................................. 106 

Tabel 4. 11 Statistik Deskriptif Tourist Satisfaction ........................................... 107 

Tabel 4. 12 Statistik Deskriptif Revisit Intention ................................................ 108 

Tabel 4. 13 Uji Validitas EFA dan AVE ............................................................ 109 

Tabel 4. 14 CFA Per-Variabel ............................................................................ 112 

Tabel 4. 15 Goodness of Fit 1 ............................................................................. 113 

Tabel 4. 16 Goodness of Fit 2 ............................................................................. 114 

Tabel 4. 17 Goodness of Fit Model Struktural .................................................... 115 

Tabel 4. 18 Uji Reliabilitas ................................................................................. 116 



 

xiv 

 

Tabel 4. 19 Uji Hipotesis .................................................................................... 117 

Tabel 4. 20 Standardized Regression Weight ..................................................... 117 

 

  



 

xv 

 

DAFTAR LAMPIRAN 

Lampiran 1 Survei Revisit Intenion Destinasi Ekowisata Curug Cikondang .. 164 

 

 


