50

DAFTAR PUSTAKA

Belch, G. E., & Belch, M. A. (2021). Advertising and promotion: An integrated

marketing communications perspective (12th ed.). McGraw-Hill Education.

Jumadi, J., Setiawan, R., & Prakoso, B. H. (2023). Strategi komunikasi pemasaran
digital dalam meningkatkan partisipasi masyarakat pada olahraga rekreasi.
Jurnal Komunikasi Pemasaran, 5(2), 123-135.
(Silakan sesuaikan nama jurnal lokal jika Anda menggunakan versi

nasional)

Kotler, P., & Keller, K. L. (2016). Marketing management (15th ed.). Pearson

Education.

Lee, S. (2019). Integrated marketing communication strategies in sport
organizations: Effects on fan engagement and participation. Sport

Marketing Quarterly, 28(3), 156—168.

Moekabhar, F., & Daherman, Y. (2020). Tantangan komunikasi pemasaran olahraga

di tingkat daerah. Jurnal llmu Komunikasi, 18(1), 45-57.

Prayoga, R., Nugroho, A., & Santoso, D. (2022). Pengembangan olahraga non-
populer di Indonesia: Tantangan dan peluang. Jurnal Keolahragaan

Nasional, 10(2), 89-101.

Shimp, T. A., & Andrews, J. C. (2013). Advertising, promotion, and other aspects



51

of integrated marketing communications (9th ed.). Cengage Learning.

Triprayogo, R., Hidayat, A., & Putra, M. A. (2022). Sosialisasi olahraga pétanque
sebagai olahraga rekreasi dan prestasi di Indonesia. Jurnal Pendidikan

Jasmani dan Olahraga, 7(1), 34-42.

1 Beech, J., & Chadwick, S. (2013). The Business of Sport Management. Pearson.

|

Funk, D. C. (2008). Consumer Behaviour in Sport and Events. Elsevier.

O

Keller, K. L. (2013). Strategic Brand Management. Pearson.

O

Kotler, P., & Keller, K. L. (2016). Marketing Management. Pearson.

(1 Mullin, B. J., Hardy, S., & Sutton, W. A. (2014). Sport Marketing. Human

Kinetics.

(1 Pedersen, P. M., Miloch, K. S., & Laucella, P. C. (2007). Strategic Sport

Communication. Human Kinetics.

(1 Shank, M. D., & Lyberger, M. R. (2015). Sports Marketing: A Strategic

Perspective. Routledge.

Belch, G. E., & Belch, M. A. (2021). Advertising and promotion: An integrated

marketing communications perspective (12th ed.). McGraw-Hill Education.

Effendy, O. U. (2018). Ilmu komunikasi: Teori dan praktik. PT Remaja Rosdakarya.

Kotler, P., & Keller, K. L. (2016). Marketing management (15th ed.). Pearson

Education.

Mullin, B. J., Hardy, S., & Sutton, W. A. (2014). Sport marketing (4th ed.). Human



52

Kinetics.

Pedersen, P. M., Miloch, K. S., & Laucella, P. C. (2007). Strategic sport

communication. Human Kinetics.

Pitts, B. G., & Stotlar, D. K. (2013). Fundamentals of sport marketing (4th ed.).

Fitness Information Technology.

Shank, M. D., & Lyberger, M. R. (2015). Sports marketing: A strategic perspective

(5th ed.). Routledge.

Arikunto, S. (2002). Prosedur Penelitian.
https://scholar.google.com/scholar?cluster=3701560942397072530&hl=en
&as_sdt=2005&sciodt=2007#d=gs_cit&t=1766229687425&u="%2Fschola
1%3Fq%3Dinf0%3AkqQJvhCWXjMJ%3 Ascholar.google.com%2F%?260u

tput%?3Dcite%26scirp%3D0%26scthb%3D1%26h1%3Den

Keterampilan, M., & Siswa, S. (2025). Pendahuluan. 2.

Saukah, A., Sukarnyana, I. W., & Waseso, M. G. (2000). Pedoman Penulisan
Karya Ilmiah (PPKI).
https://scholar.google.com/scholar?cluster=9848402728127518871&hl=en
&as sdt=2005&sciodt=2007#d=gs_cit&t=1766230014968&u=%2Fschola
1%3Fq%3Dinfo%3Al1gHJIxqOrlgJ%3 Ascholar.google.com%2F%26outpu

t%3Dcite%26scirp%3D0%26scthb%3D1%26h1%3Den



