107

DAFTAR PUSTAKA

Anggitasari, S. R., Hurriyati, R., & Wibowo, L. A. (2017). Pengaruh Electronic
Word Of Mouth terhadap Pengetahuan Konsumen serta Dampaknya terhadap
Minat Beli Online ( Survei Pada Members Hijabers Community Bandung ),
6(1), 6-10. https://doi.org/https://doi.org/10.17509/jimb.v811.12655

Anggun, O., Widad, F., & Nanette, P. (2025). Sustainable Fashion melalui
Upcycling Limbah Denim dengan Teknik Pewarnaan Tekstil Ramah
Lingkungan, 22(1), 1-17.
https://doi.org/https://doi.org/10.33153/ornamen.v22i1.7081

Apriliani, A., Sujarwo, & Safitri, D. (2025). Tren Eco-friendly Lifestyle terhadap
Kebiasaan Konsumsi Generasi Z, 9(11).
https://doi.org/https://doi.org/10.9963/th8qnp04

Ardiansyah, P. W., & Nilowardono, S. (2019). The Influence of Brand Image ,
Product Innovation and Social Media Marketing on Samsung Smartphone ‘s
Buying Interest : Case Study on Narotama University Students Indonesia Top
5 Smartphone Companies by Year over Year ( YOY ) Market Share
Comparation, 2, 2(2), 210-217. Retrieved from
https://jurnal.narotama.ac.id/index.php/ijebd/article/view/769

Arka, Y. A. P. (2025). Teknologi Daur Ulang Tekstil, Solusi Masa Depan untuk
Limbah Industri Fashion. Retrieved January 19, 2026, from
https://lestari.kompas.com/read/2025/03/08/104446386/teknologi-daur-
ulang-tekstil-solusi-masa-depan-untuk-limbah-industri-fashion?page=all\

Arum, L. S., Zahrani, A., & Duha, N. A. (2023). Karakteristik Generasi Z dan
Kesiapannya dalam Menghadapi Bonus Demografi 2030, 2(1), 59-72.
Retrieved from https://ejournal.upnvj.ac.id/asrj/article/download/5812/2397

Azizah, S. N., & Hakim, A. (2025). Perilaku Konsumen Hijau : Hubungan antara
Kesadaran Lingkungan dengan Perilaku Konsumen yang Bertanggung Jawab
pada Lingkungan pada Anak Muda, 11(1), 113-127.
https://doi.org/10.20527/ecopsy.2024.11.010

Bestari, A. G. (2021). Pembuatan Motif Menggunakan Pemutih Pakaian Sebagai
Upcycle Fashion, 16(2). Retrieved from
https://jurnal.uny.ac.id/index.php/ptbb/article/view/44469

Bloom, B. S. (1956). Taxonomy of Educational Objectives.
Brough, A. R., Wilkie, J. E. B., & Isaac, M. S. (2016). Is Eco-Friendly Unmanly ?

The Green-Feminine Stereotype and Its Effect on Sustainable Consumption,
43(Tiller 2014). https://doi.org/10.1093/jcr/ucw044



108

Christanti, C., Hartanto, D. D., & Sylvia, M. (2019). Perancangan Kampanye Sosial
Pengolahan Limbah Tekstil Rumah Tangga yang Efisien dan Bertanggung
Jawab.  Jurnal DKV  Adiwarna, 1(14), 10. Retrieved from
https://publication.petra.ac.id/index.php/dkv/article/view/8573

Defitri, M. (2022). Hati-hati! Ketahui Bagaimana Sampah Pakaian Merusak
Lingkungan. Retrieved April 28, 2024, from
https://wasted4change.com/blog/hati-hati-ketahui-bagaimana-sampah-
pakaian-merusak-lingkungan/

Dewi, C., & Nuryati. (2014). Pengaruh Kualitas Pelayanan terhadap Kepuasan dan
Minat Beli Konsumen di Rumah Makan Boga-Bogi Surakarta, /(2), 53—64.
Retrieved from https://e-journal.stie-
aub.ac.id/index.php/informatika/article/view/47

Edo, D., Febriasari, P., & Jesajas, T. G. J. (2024). Sustainable Style: How
Environmental Knowledge And Environmental Concern Influence Gen-Z’s
Fashion Choices, 13(04), 1315-1323.
https://doi.org/10.54209/ekonomi.v13i04

Fadia, T., Iranto, D., & Zahra, S. F. (2025). Pengaruh Pengetahuan Lingkungan,
Kesadaran Lingkungan, dan Penggunaan Media Sosial terhadap Perilaku
Konsumsi Berkelanjutan pada Generasi Z di DKI Jakarta. /ndonesia Economic
Journal, 1(2), 665-670. Retrieved from
https://ojs.indopublishing.or.id/index.php/iej/article/view/230/191

Fajar, S. N., & Chaerowati, D. L. (2022). Kesadaran Lingkungan dalam Perubahan
Iklim.  Jurnal  Riset  Manajemen  Komunikasi, 1(2), 84-93.
https://doi.org/10.29313/jrmk.v112.465

Fauziah, N., Abdul, D., & Mubarok, A. (2019). Pengaruh Citra Merek terhadap
Minat Beli: Studi pada Produk Kecantikan, 8(1), 37-44. Retrieved from
https://www.academia.edu/download/71341683/pdf.pdf

Febriasari, P., Reswari, R. A., & Octaviani, D. (2025). Sustainable Fashion dan
Generasi Z Indonesia: Integrasi Kepedulian Lingkungan dan Knowledge-
Attitude-Behaviour Model, 4(2), 216-227.
https://doi.org/https://doi.org/10.31316/ubmj.v4i2.7845

Gabriella, D. A., & Sugiarto, A. (2020). Kesadaran dan Perilaku Ramah
Lingkungan Mahasiswa di Kampus. Jurnal llmu Sosial Dan Humaniora, 9(2),
260-275. Retrieved from
https://ejournal.undiksha.ac.id/index.php/JISH/article/view/21061

Ghozali, 1. (2013). Aplikasi Analisis Multivariete dengan Program IBM SPSS 21.
Yogyakarta: Universitas Diponegoro.



109

Halim, R. E., Rahmani, S., Gayatri, G., Furinto, A., & Sutarso, Y. (2022). The
Effectiveness of Product Sustainability Claims to Mitigate Negative Electronic
Word of Mouth ( N-eWOM ), 14(5).
https://doi.org/https://doi.org/10.3390/sul4052554

Hardani, R. P. (2023). Analisis Faktor-Faktor yang Mempengaruhi Minat Beli
Konsumen terhadap Produk Fast Fashion di Indonesia, 34(3), 174-189.
https://doi.org/https://doi.org/10.53916/jam.v3413.113

Hasanah, A. S., Hindrayani, A., & Noviani, L. (2023). Pengaruh Kesadaran
Lingkungan dan Iklan Hijau terhadap Keputusan Pembelian Produk Hijau.
Jurnal Ilmu  Ekonomi Terapan, 1(2), 88-104. Retrieved from
https://risetekonomi.com/jurnal/index.php/jie/article/view/40

Hogh, N., Braun, J., Watermann, L., & Kubowitsch, S. (2025). I Don’t Buy It ! A
Critical Review of the Research on Factors Influencing Sustainable Fashion
Buying Behavior, 17(9). https://doi.org/https://doi.org/10.3390/sul1 7094015

Husni, Asyifa Alya; Manalu, S. Rouli; Lugman, Y. (2023). Pengaruh Sikap Peduli
Lingkungan, Norma Subjektif, dan Kontrol Perilaku Pembelian terhadap
Intensi Membeli Produk Pakaian. Angewandte Chemie International Edition,
6(11), 951-952., 82-95. Retrieved from
https://ejournal3.undip.ac.id/index.php/interaksi-online/article/view/42418

Indonesia, C. (2022). Survei: Masih Banyak Orang Indonesia Ogah Beli Baju
Bekas. Retrieved from https://www.cnnindonesia.com/gaya-
hidup/20221121155126-277-876563/survei-masih-banyak-orang-indonesia-
ogah-beli-baju-bekas

Kadir. (2019). Statistika Terapan: konsep, Contoh, dan Analisis Data dengan
Program SPSS/Lisrel dalam Penelitian (3rd ed.). Rajawali Pers.

Kamilah, 1., Supiah, 1., & Louise, Y. (2025). Pengaruh Praktikum Green Chemistry
terhadap Keterampilan Proses Sains dan Kesadaran Lingkungan pada Materi
Faktor Laju Reaksi The Effect of Green Chemistry Practicals on Science
Process Skills and Environmental Awareness in the Reaction Rate Factor

Material, 13, 247-259.

Kartika, Cici Lia; Natassia, Rizky; Sari, M. K. (2014). Pengaruh Dimensi Kualitas
Produk terhadap Minat Beli Konsumen Gelamai Merk Erina Kecamatan
Payakumbuh Barat Kota Payakumbuh. Paper Knowledge . Toward a Media
History of  Documents, 7(2), 107-115. Retrieved from
https://www.neliti.com/publications/29793/pengaruh-dimensi-kualitas-
produk-terhadap-minat-beli-konsumen-gelamai-merk-erina



110

Laksmi, A., & Wardana, 1. (2015). Peran Sikap dalam Memediasi Pengaruh
Kolektivisme terhadap Niat Beli Produk Ramah Lingkungan. E-Jurnal
Manajemen  Universitas  Udayana, 4(7), 253559. Retrieved from
https://ojs.unud.ac.id/index.php/Manajemen/article/download/12566/9703

Lang, C., Armstrong, C. M., & Liu, C. (2016). Creativity and Sustainable Apparel
Retail Models : Does Consumers ’ Tendency for Creative Choice Counter -
Conformity ~ Matter in  Sustainability ?  Fashion and  Textiles.
https://doi.org/10.1186/s40691-016-0076-7

Marx, J., & Germies, J. (2021). Conscious Commerce — Digital Nudging and
Sustainable E-commerce Purchase Decisions, 1-11.
https://doi.org/https://doi.org/10.48550/arXiv.2202.08696

Maulana, E., & Haryanto, H. C. (2020). Bagaimana Kondisi Kesadaran Lingkungan
terkait Pencemaran Udara yang dimiliki oleh Masyarakat Perkotaan? (Studi
Pendahuluan pada Masyarakat di Jakarta). Jurnal llmiah Psikologi, 11, 40-50.
Retrieved from
https://journal.paramadina.ac.id/index.php/inquiry/article/view/415/pdf 29

Maulidah, F., & Russanti, I. (2021). Faktor—Faktor yang Mempengaruhi Minat Beli
Konsumen terhadap Pakaian Bekas. E-Journal, 10(3), 62—68. Retrieved from
http://jurnal.fe.umi.ac.id/index.php/paradoks/article/view/820

Mishal, A., Dubey, R., Gupta, O. K., & Luo, Z. (2017). Dynamics of Environmental
Consciousness and Green Purchase Behaviour: an Empirical Study.
International Journal of Climate Change Strategies and Management, 9(5),
682—706. https://doi.org/10.1108/IJCCSM-11-2016-0168

Munawar, S., Heryanti, E., Miarsyah, M., Studi, P., Biologi, P., & Jakarta, U. N.
(2019). Hubungan Pengetahuan Lingkungan Hidup dengan Kesadaran
Lingkungan pada  Siswa  Sekolah  Adiwiyata, 9(1), 22-29.
https://doi.org/https://doi.org/10.24929/lensa.v111.58

Murniawaty, 1., Setiawati, A., & Farliana, N. (2021). Determinasi Financial
Literacy, Status Sosial Ekonomi Orang Tua dan Gaya Hidup terhadap Perilaku
Konsumsi Indri Murniawaty 1) , Ari Setiawati 2) , Nina Farliana 3)* 1, 189—
201.
https://doi.org/https://doi.org/10.24843/MATRIK:JMBK.2021.v15.102.p03

Nadila, K., Okatini, M., Siti, N., & Ambarwati, S. (2024). Pengaruh Kesadaran
Lingkungan Mahasiswa Tata Rias UNJ terhadap Minat Beli Produk Green
Cosmetic, 15(2), 1308-1316. Retrieved from
https://jurnal.ucy.ac.id/index.php/fkip/article/view/2430/2401



111

Nandia, M., Arumsari, A., & Takao, G. S. (2024). Upcycle Limbah Berupa Pakaian
Bekas Impor Menjadi Modest Wear Menggunakan Teknik Dekonstruksi.
EProceedings of Art & Design, 11(1), 796-815. Retrieved from
https://repositori.telkomuniversity.ac.id/pustaka/200499/upcycle-limbah-
berupa-pakaian-bekas-impor-menjadi-modest-wear-menggunakan-teknik-
dekonstruksi.html

Ningsih, L. T., Sutiono, H. T., & Effendi, M. 1. (2025). The Mediating Role of Green
Trust in the Effect of Green Perceived Value and Green Brand Image on Green

Purchase Intention for Eco-Fashion in the Special Region of Yogyakarta, 2(2),
240-251. https://doi.org/10.59631/sijosi1.v2i2.427

Nuh, A., Munir, M. M., & Muhibban, M. (2023). Fashion Engagement and Pro-
Environmental Attitudes : Drivers of Sustainable Fashion Consumption in
Indonesia, 5(3), 470. Retrieved from https://doi.org/10.20414/jed.v513.7292

Nurulloh, E. S. (2019). Pendidikan Islam dan Pengembangan Kesadaran
Lingkungan.  Jurnal  Penelitian = Pendidikan  Islam, 7(2), 237.
https://doi.org/10.36667/jppi.v7i2.366

Oliver, M. O., Jestratijevic, 1., Uanhoro, J., & Knight, D. K. (2023). Investigation
of a Consumer ’s Purchase Intentions and Behaviors towards Environmentally
Friendly Grocery Packaging.
https://doi.org/https://doi.org/10.3390/sul5118789

Paramita, N. D., & Yasa, N. N. K. (2015). Sikap dalam Memediasi Hubungan
Kesadaran Lingkungan. Jurnal Manajemen Dan Kewirausahaan, 17(2), 177—
185. https://doi.org/10.9744/jmk.17.2.177

Park, H. J., & Lin, L. M. (2018). Exploring attitude — behavior gap in sustainable
consumption : comparison of recycled and upcycled fashion products. Journal
of Business Research, (August), 1-6.
https://doi.org/10.1016/]j.jbusres.2018.08.025

Permatasari, D., Latip, A., & Purnamasari, S. (2024). Implementasi Media Powtoon
Berbasis Socio-Scientific Issues pada Materi Pencemaran Lingkungan untuk
Meningkatkan ~ Kesadaran ~ Lingkungan Siswa, 13(1), 9-17.
https://doi.org/10.20961/inkuiri.v1311.80043

Prasetyo, A. Y. (2024). Fase-fase Baru Generasi Z Indonesia. Retrieved January 19,
2026, from https://www.kompas.id/artikel/fase-fase-baru-generasi-z-
indonesia

Programme, U. environment. (n.d.). Sustainability and Circularity in the Textile
Value Chain, 2020. Retrieved from
https://www.unep.org/resources/publication/sustainability-and-circularity-
textile-value-chain-global-roadmap



112

Putri, S. L., Yulianti, E., Saputra, G. G., & Ningrum, H. F. (2022). Faktor Penentu
Minat Beli Konsumen Melalui E-Commerce Berbasis Marketplace, 7/4(1), 29—
40. Retrieved from https://ejournal2.pnp.ac.id/index.php/jipb/article/view/734

Putri, V. R., & Ferdianto. (2023). Teknik Pengumpulan Data Kuesioner. Retrieved
from https://sis.binus.ac.id/2023/10/3 1/teknik-pengumpulan-data-kuesioner/

Rahmadhani, E. P., & Manan, A. A. (2025). Pengaruh Promosi terhadap Minat Beli
Produk Fashion di Aplikasi Tiktok ( Studi Kasus pada Mahasiswa Universitas
Teuku Umar ), 2(1), 1352—-1358.

Rea, L. M., & Parker, R. A. (2014). Designing and Conducting Survey Research A
Comprehensive Guide (4th ed.). Jossey-Bass A Wiley Brand. Retrieved from
https://books.google.co.id/books?hl=id&lr=&id=UbS8BBAAAQBAJ&oi=fnd
&pg=PR11&dg=Designing+and+Conducting+Survey+Research+A-+Compre
hensive+Guide+(4th+ed.)&ots=1zGzv_JmvK&sig=17V1Y{ORrOX9VbUXM
z3avHZhvFI&redir esc=y#v=onepage&q=Designing and Conducting Survey
Research A Comprehensive Guide (4th ed.)&f=false

Reyes, C. (2025). Upcycling Fashion: Your Guide to Sustainable Clothing.
Retrieved from  https://www.copenhagenfashionsummit.com/upcycling-
fashion-your-guide-to-sustainable-clothing/#:~:text=Example: Cutting an old
t,through paneling or pattern hacking.

Rizkiatami, A., Masnita, Y., & Kurniawati. (2023). Embracing Sustainability in
Purchase Behavior Using the Theory of Planned Behavior. Jurnal Iimiah
Manajemen, 13, 15-29. Retrieved from
https://publikasi.mercubuana.ac.id/index.php/Jurnal Mix/article/view/16471/
pdf

Rizky, M. F., & Yasin, H. (2014). Pengaruh Promosi dan Harga terhadap Minat
Beli Perumahan Obama PT. Nailah Adi Kurnia Sei Mencirim Medan, 74(02),
135-143. Retrieved from
https://jurnal.umsu.ac.id/index.php/mbisnis/article/viewFile/182/126

Rosdiana, R., Haris, 1. A., & Suwena, K. R. (2019). Pengaruh Kepercayaan
Konsumen terhadap Minat Beli Produk Pakaian Secara Online. Jurnal
Pendidikan Ekonomi Undiksha, 11(1), 318.
https://doi.org/10.23887/jjpe.v11i1.20164

Rosidah, A., & Suhartini, D. R. (2021). Desain Upcycle Pakaian Bekas Sebagai
Fashion Berkelanjutan, 10, 183—191.
https://doi.org/https://doi.org/10.26740/jurnal-online-tata-
busana.v10i3.43509



113

Rubiastuti, S. (2023). Pengolahan Limbah Tekstil dengan Teknik Mosaic Stitching
Limbah Tekstil jika dibiarkan akan Menjadikan Tumpukan Sampah yang
Tidak Berguna. Retrieved January 19, 2026, from
https://cerdasberkarakter.kemendikdasmen.go.id/pengolahan-limbah-tekstil-
dengan-teknik-mosaic-stitching-limbah-tekstil-jika-dibiarkan-akan-
menjadikan-tumpukan-sampah-yang-tidak-berguna/

Sanchez, M. J., & Lafuente, R. (2010). Defining and Measuring Environmental
Consciousness. Revista Internacional de Sociologia, 68(3), 731-755.
https://doi.org/10.3989/r1s.2008.11.03

Sanjaya, A. A., & Rokhmah, S. N. (2023). Pengaruh Environmental Awareness
terhadap Gratitude to Nature di Sekolah Menengah, 71(1), 149-157.
https://doi.org/10.22219/cognicia.v11i2.24963

Sari, S. P. (2020). Hubungan Minat Beli dengan Keputusan Pembelian pada
Konsumen, 8(1), 147-155. Retrieved from
https://scholar.archive.org/work/6budavq5qthxhonix6r7p7kqgm/access/wayb
ack/http://ejournals.unmul.ac.id/index.php/psikoneo/article/download/4870/p
df

Setiyonovita, R., & Syahrivar, J. (2017). Pengaruh Kesadaran Lingkungan terhadap
Keputusan Pembelian Kosmetik Ramah Lingkungan di Kawasan Industri
Cikarang, 7(1), 74-92. Retrieved from
https://jurnal. kwikkiangie.ac.id/index.php/JM/article/view/478

Singh, A. (2010). How The Household Influence Consumer Behaviour. Retrieved
from https://www.scribd.com/doc/44665908/How-the-Household-Influence-
Consumer-Behaviour

Statistik, B. P. (2021). Hasil Sensus Penduduk 2020. Retrieved from
https://demakkab.bps.go.id/id/news/2021/01/21/67/hasil-sensus-penduduk-
2020.html

Statistik, B. P. (2025). Jumlah Penduduk Menurut Kelompok Umur dan Jenis
Kelamin, 2025. Retrieved January 26, 2026, from
https://www.bps.go.id/id/statistics-table/3/WVc0
MGEyMXBkVFUxY25KeE9HdDZkbTQzWkVkb1p6MDkjMw==/jumlah-
penduduk-menurut-kelompok-umur-dan-jenis-kelamin--2023.html

Stiadi, M., & Kurniadi, H. (2025). Kesadaran Lingkungan dan Pengetahuan Produk
sebagai Determinan Keputusan Pembelian Skincare Avoskin oleh Gen Z di
Kolaka, 5, 1261-1276.
https://doi.org/https://doi.org/10.31004/innovative.v5i2.18358

Sugiyono. (2019). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. (Sutopo,
Ed.) (Cetakan ke). Bandung: ALFABETA.



114

Surun, M., & Desi, T. (2024). Pengaruh Environmental Concerns, Attitude, dan

Product Performance terhadap Minat Beli Pakaian Ramah Lingkungan pada
Generasi Z, 4(6), 1699-1707.

Syahrul’an, & Harfita, N. L. (2025). Analisis Faktor-Faktor yang Mempengaruhi
Tingkat Kesadaran Masyarakat tentang Kesehatan Lingkungan di Kota
Medan. https://doi.org/https://doi.org/10.62383/ikg.v213.2221

Syaugqina, Z., Haribowo, P., & Hidayat, Y. A. (2022). Influence of Environmental
Knowledge and Fashion Consciousness on Green Purchase Intention of
Sustainable Fashion Products, 23, 221-232.
https://doi.org/https://doi.org/10.32497/ab.v2313.4186

Syavardie, Y. (2020). Analisis Hubungan Psikologis Konsumen terhadap Minat
Beli pada Rumah Makan Selamat di Bukittinggi, 7(1), 58-68.
https://doi.org/https://doi.org/10.37195/jtebr.v3i1.73

Tjokrosoeharto, M. A., & Paramita, E. L. (2021). Understanding Consumer
Purchase Intention to Purchase Sustainable Fashion : The Moderating Role
of  Gender Perception, 4(2), 136-146. Retrieved from
https://doi.org/10.14710/dijb.4.2.2021.136-146

Tran, K., Nguyen, T., Tran, Y., Nguyen, A., Luu, K., & Nguyen, Y. (2022). Eco-
friendly fashion among generation Z: Mixed-methods study on price value

image, Customer  fulfillment, and  pro-environmental, 1-22.
https://doi.org/10.1371/journal.pone.0272789

Utomo, B., Subagio, H., Pemasaran, P. M., Petra, U. K., & Siwalankerto, J. (2014).
Analisa Pengaruh Produk, Kualitas Pelayanan, Harga, dan Store Atmosphere
terhadap Minat Beli di Dream of Khayangan Art Resto Surabaya, 2(1).
Retrieved from http://publication.petra.ac.id/index.php/manajemen-
pemasaran/article/view/2318

Wang, B., Li, J., Sun, A., Wang, Y., & Wu, D. (2020). Residents ' Green
Purchasing Intentions in a Developing-Country Context: Integrating PLS-
SEM and MGA Methods. https://doi.org/https://doi.org/10.3390/su12010030

Wardhana, H. K., & Safitri, D. (2025). Upaya untuk Menumbuhkan Kesadaran
Lingkungan di Perguruan Tinggi, (2), 2974-2984. Retrieved from
https://jicnusantara.com/index.php/jicn/article/view/4158

Waruwu, A., & Zusrony, E. (2025). Generation Z Behavior : The Impact of Hedonic
Shopping Motivation and Fear of Missing Out ( FoMO ) on Impulse Buying.
Jurnal Akuntansi, Ekonomi Dan Manajemen Bisnis, 5.
https://doi.org/https://doi.org/10.55606/jaemb.v5i3.8238



115

Wihardjo, S. D., Hartati, S., Nurani, Y., & Sujarwanta, A. (2017). The Effects of
Green Schooling Knowledge Level and Intensity of Parental Guidance on the
Environmental Awareness of the Early Age Student, 12(5), 251-257.
https://doi.org/10.5897/ERR2015.2608

Wijaya, P. S. M., & Teguh, C. (2012). Faktor-Faktor yang Mempengaruhi Minat
Beli di Online Shop Specialis Guess. Jurnal Riset Manajemen Dan Bisnis,
147-160. Retrieved from
https://scholar.archive.org/work/7hl43ml77rdupl72yu235gzc6i/access/wayba
ck/http://e-journalfb.ukdw.ac.id:80/index.php/jrmb/article/download/79/60

Yani, Z., Kumalasari, F., & Wonua, A. R. (2023). Pengaruh Kesadaran Merek dan
Citra Merek terhadap Minat Beli Produk Ramah Lingkungan ( Studi Kasus
Konsumen Wardah Kolaka ), 1(6), 195-209.

Yuan, B., & Peluso, A. M. (2021). The Influence of Word-Of-Mouth Referral on
Consumers ’ Purchase Intention : Experimental Evidence from WeChat, 1-18.
https://doi.org/https://doi.org/10.3390/su13020645



