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SOSIAL INSTAGRAM TERHADAP PERILAKU KONSUMEN DALAM
MELAKUKAN FACIAL OXY

(Studi Pada Klinik Kecantikan Oriskin Cabang Cinere)

Arindhi Dyah Prameswari Rohmain
Sarjana Terapan Kosmetik dan Perawatan Kecantikan, Fakultas Teknik
Universitas Negeri Jakarta 2025
Dosen Pembimbing: dr. Elvyra Yulia, SP.AK, dan Dra. Lilis Jubaedah,M.Kes

ABSTRAK

Penelitian ini bertujuan untuk mengetahui dan menganalisis kontribusi promo program
Facial Oxy gratis melalui media sosial Instagram terhadap perilaku konsumen dalam
melakukan Facial Oxy di Klinik Kecantikan Oriskin Cabang Cinere. Metode penelitian
yang digunakan adalah metode kuantitatif dengan pendekatan deskriptif. Populasi
dalam penelitian ini adalah konsumen Oriskin Cinere, dengan sampel sebanyak 62
responden yang diambil menggunakan teknik purposive sampling. Pengumpulan data
dilakukan melalui penyebaran kuesioner, kemudian dianalisis menggunakan uji
validitas, reliabilitas, normalitas, linearitas, dan regresi linear sederhana dengan bantuan
program SPSS versi 27. Hasil penelitian menunjukkan bahwa promo program Facial
Oxy gratis melalui Instagram memiliki pengaruh positif dan signifikan terhadap perilaku
konsumen. Hal ini dibuktikan dengan persamaan regresi yang diperoleh adalah Y =
18,306 + 0,756X, yang berarti setiap peningkatan kontribusi promosi melalui Instagram
sebesar satu satuan akan meningkatkan perilaku konsumen sebesar 0,756. Nilai R
Square sebesar 0,500 menunjukkan bahwa 50,0% variasi perilaku konsumen dapat
dijelaskan oleh variabel promosi melalui Instagram, sedangkan sisanya 50,0%
dipengaruhi oleh faktor lain di luar penelitian. Dengan demikian, dapat disimpulkan
bahwa strategi promosi melalui media sosial Instagram, khususnya program Facial Oxy
gratis, berkontribusi nyata dalam membentuk perilaku konsumen mulai dari perhatian
(attention), minat (interest), keinginan (desire), tindakan (action), hingga kepuasan
(satisfaction). Hasil penelitian ini diharapkan dapat menjadi masukan bagi Klinik
Oriskin dalam mengoptimalkan strategi promosi digital untuk meningkatkan minat dan
loyalitas konsumen.

Kata kunci: promosi, Instagram, Facial Oxy, perilaku konsumen.
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""The Contribution of the Free Facial Oxy Program Promotion Through Instagram
Social Media Toward Consumer Behavior in Conducting Facial Oxy Treatments (A
Study at Oriskin Beauty Clinic, Cinere Branch)"

Arindhi Dyah Prameswari Rohmain
Applied Science Cosmetics and Beauty Care,Faculty of Engineering,
University Of Jakarta 2025
Lecturer: dr. Elvyra Yulia, SPAk, and Dra. Lilis Jubaedah, M. Kes

ABSTRACT

This study aims to determine and analyze the contribution of the Free Facial Oxy
promotion program through Instagram social media to consumer behavior in undergoing
Facial Oxy treatments at Oriskin Beauty Clinic, Cinere Branch. The research employed
a quantitative method with a descriptive approach. The population of this study
consisted of Oriskin Cinere consumers, with a sample of 62 respondents selected using
purposive sampling. Data were collected through questionnaire distribution and
analyzed using validity, reliability, normality, linearity, and simple linear regression tests
with the assistance of SPSS version 27. The results indicate that the Free Facial Oxy
promotion program through Instagram has a positive and significant effect on consumer
behavior. This is evidenced by the regression equation Y = 18.306 + 0.756X, which
means that each one-unit increase in the contribution of Instagram promotion increases
consumer behavior by 0.756. The R Square value of 0.500 shows that 50.0% of the
variation in consumer behavior can be explained by the Instagram promotion variable,
while the remaining 50.0% 1s influenced by other factors outside this study. Thus, it can
be concluded that promotional strategies through Instagram social media, particularly
the Free Facial Oxy program, significantly contribute to shaping consumer behavior,
including attention, interest, desire, action, and satisfaction. The findings of this study
are expected to provide valuable input for Oriskin Clinic in optimizing digital
promotional strategies to enhance consumer interest and loyalty.

Keywords: promotion, Instagram, Facial Oxy, consumer behavior.

vii



DAFTAR ISI

HALAMAN PENGESAHAN SKRIPSI SARJANA TERAPAN .....cccccevvvninnnnen. i
LEMBAR PERNYATAAN ..ottt sttt sae st anaaneas iii
LEMBAR PERSETUJUAN PUBLIKASI ......coiiiiieiteee e 1\
KATA PENGANTAR ..ottt sttt e s saentesreene e v
ABSTRAK L. bbb bbb Vi
ABSTRACT .ottt ettt e et e e te e st e et e testeereereene e e e e s vii
DAFTAR IS ..ottt bbb viii
DAFTAR TABEL ..ottt sttt ne e X
DAFTAR GAMBAR ..ottt bbb ene s Xi
DAFTAR LAMPIRAN ..ottt Xii
BAB 1 PENDAHULUAN ..ottt 1
1.1 Latar Belakang Masalah ... 1
1.2 RUmMUSAN Masalah............ccooiiieiieie e 8
1.3 TUjuan PENEITIAN ......evieiiiiiie s 8
1.4 Kegunaan Penelitian ...........cccocoeiieiiiiisiieie e 8
BAB 1 KAJIAN PUSTAKA ..ottt sttt et anaanes 10
0 A I 13 To 7 g T I SRRSO 10
2.1.1 Hakikat Perilaku KONSUMEN .......ccccviiviiiiieieiieece e 10
2.1.2 Hakikat Kontribusi Promo .......ccccccoooiiieiiiiiiiecce e 14
2.1.3 Hakikat Media Sosial Instagram.............cccocvveneniieiencnencnesee 18
2.1.4 Hakikat Facial OXY ........ccceiiiiiiieii e 24
2.2 Kerangka PemiKIran .........c.ccoiiiiiiniiiiii et 30
2.3 Hipotesis PENEITIAN .......ccccviiiiieiieiic i 30
BAB 111l METODOLOGI PENELITIAN ...coviiiiiis e 32
3.1 Tempat dan Waktu Penelitian............cccccooiiiiiieie i 32
3.2 Bahan dan Materi Penelitian............ccooveiriieiieie e 32
3.2, 1 POPUIASI....ccvieiiciie ittt 32
3.2.2 SAMPEL e 32
3.3 Metode PENEILIAN ........ocvveiecie e 33

3.3.1 Instrumen Kontribusi Promo Program Facial Oxy Melalui Media
Sosial INtagram (X) ....coveeiieieecie e 33
3.3.1.1 Definisi KONSeptual.........cccoovevieieeieeeiie e 33
3.3.1.2 Definisi Operasional...........cccccoeveiieiiieiieiiie e 33
3.3.1.3 Kisi-KiSi INtrUMEeN.........ccceiieicieieee e 33
3.3.1.4 JeniS INSIUMEN .....ccvieie e 34
3.3.2 Instrumen Perilaku Konsumen dalam Melakukan Facial Oxy (Y).35
3.3.2.1 Definisi Konseptual............ccccooiiiiiiiiieiiciiee e 35
3.3.2.2 Definisi Operasional...........cccocevirinininiinieene s 35

viii



3.3.2.3 Kisi-Kisi INStrumen (Y)....cccooveveiieiieiesie e 35

3.3.2.4 JeniS INSEIUMEN ......coiiiiieiiecee s 36

3.3.3 Pengujian Validitas dan Perhitungan Realibilitas.............c..c.......... 36

3.4 Rancangan Penelitian..........coooiiiiiiiieieeseee e 38

3.5 Pengumpulan Data.........ccccveveiieieiieieeie e 39

3.6 Teknik ANalisisS Data ........ccccoeiieiiiiiiieiecie e 39

3.6.1 Uji Persyaratan Analisis Data............cccccevereeiieiiiene e 39

3.6. 1.1 Uji NOrMAlItas .....ccocvveieiiieieieiieiese s 39

3.6.1.2 UjJi LINGAIITAS ....c.oeivveivreieciee e 40

3.6.2 UjJI HIPOESIS ... 40

3.6.2.1 Uji Regresi Linear Sederhana............ccccoevevveieiiieivesiesnnnn, 40

3.6.2.2 Uji Koefisien Determinasi..........ccocuuvreeeeienenesesesesiennns 40

3.7 HiIpotesis StAtIStIK ........ccceeiiiieiiciccic e 41

BAB IV HASIL PENELITIAN DAN PEMBAHASAN ......ccccoooiiiiiiveceie e 42
4.1 DESKIIPSI DAtA........cciiiiiieiiieiciieese i 42

4.1.1 Karakteristik Data ReSpPONEN ..........ccoovvirinieicieiee e 42

4.1.2 Deskriptif Data Variabel Penelitian............c.ccccoeevviviiieincceien, 43

4.2 Pengujian Persyaratan Analisis Data ...........ccccccevverereenvenesieneee e 45

4.2.1 Uji NOrMAlItas. .....ccccoiveeieiiciiecie s 45

4.2.2 UJ1 LINBAIEAS ...viuvitiitiiiieieciiei ettt 45

Vi T W TN o 1] 0] (o7 A S e T ) TSSO 46

4.3.1 Uji Regresi Linear Sederhana..........cccocovoervevesiieivenesieneee e 46

4.3.2 Uji Koefisien Determinasi ...........cccovevveiieeieeieiie e ecie e 48

4.4 HaSH PENEITIAN .....eeiiiiecie et 48

BAB V KESIMPULAN DAN SARAN .....oooiiiiiritie ittt 50
5.1 KESIMPUIAN 1ttt 50

5.2 SAIAN .ottt nreas 51
DAFTAR PUSTAKA . ettt bbb ene s 52
TAIMPIRAN ...ttt e e te st et beeseese e st e e e e e saesaesreareaneenean 55
RIWAYAT HIDUP ..ottt enean 73



DAFTAR TABEL

Tabel 2.1. Alat-Alat Listrik Pada Perawatan Facial OXY..........ccocvvvniinieninniennnneee, 27
Tabel 2.2 Langkah-Langkah Dalam Prosedur Perawatan Facial OXy ...........cccccceueene.. 28
Tabel 3.1. Kisi Kisi Instrument Kontribusi Promo Program Facial Oxy Gratis Melalui

Media Sosial INstagram (X)........cccveveiiieiieieiiese e 34
Tabel 3.2. Skor Jawaban Dalam Skala LiKert ..........cccoooiiiiniiiiieeeseeee e 35
Tabel 3.3. Kisi-Kisi Instrumen Perilaku Konsumen (Y) ......cccooveveiievieie s 36
Tabel 3.4. Jawaban Dalam Skala LIKErt .........cccccoiiiiiieiiiieseee e 37
Tabel 3.5 Hasil Uji Reliabilitas X.........ccccvoviiiiiiiie e 38
Tabel 3.5 Hasil Uji ReliabilitaS Y ..o 39
Tabel 4.1 Karakteristik Responden Berdasarkan Usia..........c.ccceeeveeieeiesieseene s, 43
Tabel 4.2 Karakteristik Responden Berdasarkan Pekerjaan ...........cccccooevviinininnnnnn 44
Tabel 4.3 Hasil Statistik VVariabel Promo Program Facial Oxy Gratis melalui Media

Sosial INSTAGram (X)) ...c.eeveriiiiiiieieee s 45
Tabel 4.4 Hasil Statistik Variabel Perilaku Konsumen dalam Melakukan Facial Oxy

0 2 T e, S 45
Tabel 4.5 Hasil Uji NOrmMalitas ..........ccccoveiieiiiiice i 46
Tabel 4.6 HaSil UJi LINGAITIAS ........ooviiiiiiiiinieiiii et 47
Tabel 4.7 Hasil Uji Regresi Linear Sederhana ............ccccecceiveveeveiieie e e 48
Tabel 4.9 Hasil Uji Koefisien Determinasi .........cccoeverereniiininieieiesiese e 49



DAFTAR GAMBAR

Gambar 2.1. Jet Pump dan PTF (Photo Therapy FIash) ..........ccccooiiiiiiiiiniiie 27
GambDar 2.2. VAPOZONE ......ccveiieiieeie et eee et ste e te e ta e besnaesreenneeneesreenee s 27
Gambar 2.3. High FreKUBNST ........ocoiiiiiiiiiiieee e 28
Gambar 2.4. Pembersinan Wajah ..o 28
Gambar 2.5. PENQUAPEAN .......ociiiiiiieieieiesie et b e 28
Gambar 2.6. EKSraksi KOMEUO .......c.coeiiiiiiiiiiiinieiee s 29
Gambar 2.7. High FreKUBNST ........coooviiiiiiiiieeee e 29
Gambar 2.9. FACIAl OXY .....ccviiieiece et sre e 29
Gambar 2.10. Masker Wajah ... 30
Gambar 2.11. Pemakaian Toner dan SUNSCIEEN .........cccvruervererenininisieie e 30
Gambar 2.12 Before dan After Facial OXY .........ccooviiiiiiniienieeeee e 30
Gambar 2.13 Bagan Kerangka PEMIKITaN ..........ccccccveveiieiiiiie e 31
Gambar 3.1 Rancangan PeNEltIaN ..........ccoeoeiiiiiiiiiieese e 39

Xi



Lampiran 1.
Lampiran 2.
Lampiran 3.
Lampiran 4.
Lampiran 5.
Lampiran 6.
Lampiran 7.
Lampiran 8.

DAFTAR LAMPIRAN

Surat 1zin Mengadakan Penelitian...........ccccoocevveiiiiiinnicc e 55
Lembar Kehadiran Seminar Proposal ..........cccccccevveviiieniiene e 56
Kuesioner PENEHITIAN .........cooviiiiiiiieece e 57
Tabulasi Uji Coba INStrumen ..o 60
Uji Validitas Variabel X ... 64
Uji Validitas Variabel Y .......cccoooiiiieiice e 65
Uji Persyaratan Analisis Data ..........ccccceveieiininiineiieieeee e 66
UJi HIPOTESIS vttt st esne s 67

Lampiran 9. Surat Tugas Dosen Pembimbing .........ccccovveviiieiieiecic e 68
Lampiran 10. Surat Pernyataan Penerimaan Artikel ... 69
Lampiran 11. Lembar Catatan Perbaikan Seminar Proposal ...........c.ccccceeviveivenieennenn, 70
Lampiran 12. Data Penjualan Oriskin Cabang Cinere Bulang Februari 2025.............. 72

xii



