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ABSTRAK

Prianda Saputra. Pengaruh Live Streaming dan Online Review terhadap

Purchase Intention melalui Trust pada Generasi Z di E-Commerce Shopee.
Skripsi Jakarta. Program Studi S1 Bisnis Digital. Fakultas Ekonomi dan Bisnis.
Universitas Negeri Jakarta, 2026.

Penelitian ini dilatarbelakangi oleh meningkatnya penggunaan fitur live streaming
dan online review sebagai stimulus digital dalam membentuk #rust dan niat
pembelian konsumen, khususnya Generasi Z sebagai digital native. Penelitian ini
menggunakan pendekatan kuantitatif dengan metode survei terhadap Generasi Z
berusia 18-28 tahun yang berdomisili di Jakarta Timur dan merupakan pengguna
aktif Shopee. Teknik pengambilan sampel menggunakan purposive sampling,
dengan analisis data menggunakan Structural Equation Modeling (SEM) berbasis
Fartial Least Square (PLS). Hasil penelitian menunjukkan bahwa /live streaming
dan online review berpengaruh positif dan signifikan terhadap trust dan purchase
intention. Selain itu, trust terbukti memediasi secara signifikan pengaruh live
streaming dan online review terhadap purchase intention. Temuan ini menegaskan
pentingnya peran trust dalam mendorong niat pembelian Generasi Z pada platform
e-commerce Shopee.

Kata Kunci: Live Streaming, Online Review, Trust, Purchase Intention, Generasi
Z.
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ABSTRACT

Prianda_Saputra. The Influence of Live Streaming and Online Reviews on
Purchase Intention_through Trust in_Generation Z on_Shopee E-Commerce.
Jakarta Thesis. Digital Business Undergraduate Program. Faculty of Economics
and Business. Jakarta State University, 2026.

This research is motivated by the increasing use of live streaming and online
reviews as digital stimuli in shaping consumer trust and purchase intentions,
especially Generation Z as digital natives. This study uses a quantitative approach
with a survey method of Generation Z aged 18-28 years who live in East Jakarta
and are active Shopee users. The sampling technique used purposive sampling, with
data analysis using Structural Equation Modeling (SEM) based on Partial Least
Square (PLS). The results show that live streaming and online reviews have a
positive and significant effect on trust and purchase intention. In addition, trust is
proven to significantly mediate the influence of live streaming and online reviews
on purchase intention. This finding confirms the important role of trust in driving
Generation Z's purchase intention on the Shopee e-commerce platform.

Keywords: Live Streaming, Online Review, Trust, Purchase Intention, Generation
Z.
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