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ABSTRAK 

 

Meisar Selvianingrum, 2025 : Analisis Turunnya Minat Beli Konsumen pada 

Jasa Pengiriman PT Pos Indonesia (Persero) Cabang Kuningan Jawa Barat, 

Program Studi Pemasaran Digital, Fakultas Ekonomi dan Bisnis, Universitas 

Negeri Jakarta, Dosen Pembimbing : Andi Muhammad Sadat, S.E., M.Si,. 

Ph.D & Nofriska Krissanya, S.E., M.B.A.   

 

Penelitian ini bertujuan untuk mengidentifikasi faktor-faktor yang menyebabkan 

penurunan minat beli konsumen pada jasa pengiriman PT Pos Indonesia (Persero) 

Cabang Kuningan, Jawa Barat. Penelitian menggunakan pendekatan kuantitatif 

dengan analisis deskriptif dan teknik purposive sampling terhadap 104 responden. 

Minat beli dianalisis melalui dimensi eksploratif, referensial, preferensial, dan 

transaksional yang dikaji berdasarkan Theory of Planned Behavior (TPB), meliputi 

attitude toward behavior, subjective norms, dan perceived behavioral control. Hasil 

penelitian menunjukkan bahwa attitude toward behavior, perceived behavioral 

control, minat referensial, dan minat preferensial berada pada kategori tidak baik, 

minat transaksional sangat tidak baik, sedangkan subjective norms dan minat 

eksploratif tergolong cukup baik. Temuan ini menunjukkan bahwa penurunan 

minat beli dipengaruhi oleh rendahnya niat konsumen, lemahnya tingkat preferensi 

dan rekomendasi konsumen, serta kurangnya persepsi kemudahan, kepercayaan, 

dan sikap positif terhadap kualitas layanan yang diberikan. 

 

Kata Kunci : PT Pos Indonesia, Minat Beli, TPB 
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ABSTRACT 

 

Meisar Selvianingrum, 2026: Analysis of the Decline in Consumer Purchase 

Intention in the Delivery Services of PT Pos Indonesia (Persero), Kuningan 

Branch, West Java, Digital Marketing Study Program, Faculty of Economics and 

Business, Universitas Negeri Jakarta. Supervisors: Andi Muhammad Sadat, S.E., 

M.Si., Ph.D & Nofriska Krissanya, S.E., M.B.A. 

 

This study aims to identify the factors contributing to the decline in consumer 

purchase intention toward the delivery services of PT Pos Indonesia (Persero), 

Kuningan Branch, West Java. The research employs a quantitative approach using 

descriptive analysis and purposive sampling, involving 104 respondents. Purchase 

intention is analyzed through explorative, referential, preferential, and 

transactional dimensions, examined based on the Theory of Planned Behavior 

(TPB), which includes attitude toward behavior, subjective norms, and perceived 

behavioral control. The results indicate that attitude toward behavior, perceived 

behavioral control, referential intention, and preferential intention fall into the 

poor category, transactional intention is categorized as very poor, while subjective 

norms and explorative intention are classified as fair. This finding indicates that 

the decline in purchase intention is influenced by low consumer intention, weak 

levels of consumer preference and recommendation, as well as a lack of perceived 

ease, trust, and positive attitudes toward the quality of services provided. 

 

Keywords : PT Pos Indonesia, Purchase Intention, Theory of Planned Behavior 

(TPB)
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