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ABSTRAK 

 

Zerafim Emmanuel Sharon (2026). Pengaruh Firm Size, Free Float, 

dan Underwriter Reputation terhadap Underpricing pada saham IPO 

di Indonesia. Skripsi. Jakarta. Program Studi S1 Bisnis Digital. 

Fakultas Ekonomi dan Bisnis. Universitas Negeri Jakarta. 

 

Fenomena underpricing saham IPO di Indonesia mencapai puncaknya 

sebesar 90,24% pada tahun 2024, yang mengindikasikan adanya 

inefisiensi pasar. Penelitian ini bertujuan untuk menganalisis pengaruh 

firm size, free float, dan underwriter reputation terhadap tingkat 

underpricing di Bursa Efek Indonesia (BEI). Sampel penelitian terdiri dari 

184 perusahaan non-keuangan periode 2021–2024 yang dipilih melalui 

teknik purposive sampling. Data sekunder dianalisis menggunakan metode 

Regresi Linear Sederhana melalui perangkat lunak EViews dengan tingkat 

signifikansi 10%. Hasil penelitian menunjukkan bahwa firm size 

berpengaruh negatif dan signifikan terhadap underpricing, sedangkan free 

float berpengaruh positif dan signifikan. Sementara itu, underwriter 

reputation tidak memiliki pengaruh signifikan terhadap tingkat 

underpricing. Hasil ini diharapkan dapat memperkaya literatur mengenai 

strategi investasi dan asimetri informasi di pasar modal Indonesia. 

 

Kata kunci: underpricing, ipo, firm size, free float, underwriter reputation. 
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ABSTRACT 

 

Zerafim Emmanuel Sharon (2026). The effect of Firm Size, Free Float, 

and Underwriter Reputation on IPO Underpricing in Indonesia. 

Undergraduate Thesis. Jakarta. Digital Business Study Program. 

Faculty of Economics and Business. Universitas Negeri Jakarta. 

 

The phenomenon of IPO underpricing in Indonesia reached a peak of 

90.24% in 2024, indicating market inefficiency. This study aims to analyze 

the effect of firm size, free float, and underwriter reputation on the level of 

underpricing on the Indonesia Stock Exchange (IDX). The research 

sample consists of 184 non-financial companies from the 2021–2024 

period, selected using a purposive sampling technique. Secondary data 

were analyzed using Simple Linear Regression via EViews software with 

a 10% significance level. The results show that firm size has a negative 

and significant effect on underpricing, while free float has a positive and 

significant effect. Meanwhile, underwriter reputation was found to have no 

significant effect on the level of underpricing. These findings are expected 

to enrich the literature regarding investment strategies and information 

asymmetry in the Indonesian capital market. 

 

Keywords: underpricing, ipo, firm size, free float, underwriter reputation. 
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