DAFTAR PUSTAKA

Abdulkareem, A. K., & Mohd Ramli, R. (2022). Does Trust in e-government influence
the performance of e-government? An integration of information system success
model and public value theory. Transforming Government: People, Process and
Policy, 16(1), 1-17. https://doi.org/10.1108/TG-01-2021-0001

Afthanorhan, A., Foziah, H., & Majid, N. A. (2020). Investigating Digital Library
Success using the DeLone and McLean Information System Success 2.0: The
Analysis of Common Factor based Structural Equation Modeling. Journal of
Physics: Conference Series, 1529(4), 042052. https://doi.org/10.1088/1742-
6596/1529/4/042052

Al-Bashayreh, M., Almajali, D., Al-Okaily, M., Masa’deh, R., & Samed Al-Adwan, A.
(2022). Evaluating FElectronic Customer Relationship Management System
Success: The Mediating Role of Customer Satisfaction. Sustainability, 14(19),
12310. https://doi.org/10.3390/su141912310

Al-Okaily, A., Al-Okaily, M., Ai Ping, T., Al-Mawali, H., & Zaidan, H. (2021). An
empirical investigation of enterprise system User Satisfaction antecedents in
Jordanian commercial banks. Cogent Business & Management, 8(1), 1918847.
https://doi.org/10.1080/23311975.2021.1918847

Al-Okaily, A., Teoh, A. P., Al-Okaily, M., Iranmanesh, M., & Al-Betar, M. A. (2023).
The efficiency measurement of business intelligence systems in the big data-
driven economy: A multidimensional model. Information Discovery and
Delivery, 51(4), 404-416. https://doi.org/10.1108/IDD-01-2022-0008

Al-Okaily, M., Al-Kofahi, M., Shiyyab, F. S., & Al-Okaily, A. (2025). Determinants of
User Satisfaction with financial information systems in the digital transformation
era: Insights from emerging markets. Global Knowledge, Memory and
Communication, 74(3/4), 1171-1190. https://doi.org/10.1108/GKMC-12-2022-
0285

Anand, K., Arya, V., Suresh, S., & Sharma, A. (2023). Quality Dimensions of
Augmented Reality-based Mobile Apps for Smart-Tourism and its Impact on
Customer Satisfaction & Reuse Intention. Tourism Planning & Development,
20(2), 236-259. https://doi.org/10.1080/21568316.2022.2137577

116



Celik, K., & Ayaz, A. (2022). Validation of the Delone and McLean information
systems success model: A study on student information system. Education and
Information Technologies, 27(4), 4709-4727. https://doi.org/10.1007/s10639-
021-10798-4

Choi, Y., Zhang, L., Debbarma, J., & Lee, H. (2021). Sustainable Management of
Online to Offline Delivery Apps for Consumers’ Reuse Intention: Focused on the
Meituan Apps. Sustainability, 13(7), 3593. https://doi.org/10.3390/sul3073593

Costa, C. J., Ferreira, E., Bento, F., & Aparicio, M. (2016). Enterprise resource planning
adoption and satisfaction determinants. Computers in Human Behavior, 63, 659—
671. https://doi.org/10.1016/j.chb.2016.05.090

Daniel, N., Cruz-Jesus, F., & Tam, C. (2025). Assessing micro-mobility net benefits at
the individual level: Evidence for two European countries. Transportation
Research Part F: Traffic Psychology and Behaviour, 111, 95-111.
https://doi.org/10.1016/;.tr£.2025.02.020

DeLone, W. H., & McLean, E. R. (1992). Information Systems Success: The Quest for
the Dependent Variable. Information Systems Research, 3(1), 60-95.
https://doi.org/10.1287/isre.3.1.60

DeLone, W., & McLean, E. (2003). The DeLLone and McLean Model of Information
Systems Success: A Ten-Year Update. Journal of Management Information
Systems, 19(4), 9-30. https://doi.org/10.1080/07421222.2003.11045748

Ernawati, M., Hermaliani, E. H., & Sulistyowati, D. N. (2021). Penerapan DeLone and
McLean Model untuk Mengukur Kesuksesan Aplikasi Akademik Mahasiswa
Berbasis Mobile.

Fahry, M., Oktaria M, R., D, G., Borroek, M. R., & Feranika, A. (2023). Analisis
Kesuksesan Aplikasi Maxim di Kota Jambi Menggunakan Delone and Mclean.
Journal of Trends Economics and Accounting Research, 4(2), 538-547.
https://doi.org/10.47065/jtear.v4i2.1086

Foroughi, B., Huy, T. Q., Iranmanesh, M., Ghobakhloo, M., Rejeb, A., & Nikbin, D.
(2025). Why users continue E-commerce chatbots? Insights from PLS-fsQCA-
NCA approach. The Service Industries Journal, 45(11-12), 935-965.
https://doi.org/10.1080/02642069.2024.2371910

117



Hair, J. F., Hult, G. T. M., Ringle, C. M., Sarstedt, M., Danks, N. P., & Ray, S. (2021).
Partial Least Squares Structural Equation Modeling (PLS-SEM) Using R: A
Workbook. Springer International Publishing. https://doi.org/10.1007/978-3-030-
80519-7

Hair, J. F,, Risher, J. J., Sarstedt, M., & Ringle, C. M. (2019). When to use and how to
report the results of PLS-SEM. FEuropean Business Review, 31(1), 2-24.
https://doi.org/10.1108/EBR-11-2018-0203

Hamid, N., Maksar, M. S., Swastika, Y., & Tenripadang, A. M. Z. (2025). An Analysis
of the Continuance Intention of QRIS Users in Southeast Sulawesi Using the
Expectation Confirmation Model (ECM). Jurnal Manajemen Dan
Kewirausahaan, 13(1), 68—78. https://doi.org/10.26905/jmdk.v1311.15557

Hussein, M. H., Ow, S. H., Ibrahim, 1., & Mahmoud, M. A. (2021). Measuring
instructors continued intention to reuse Google Classroom in Iraq: A mixed-
method study during COVID-19. Interactive Technology and Smart Education,
18(3), 380—402. https://doi.org/10.1108/ITSE-06-2020-0095

Jiang, Q., Chen, J., Wu, Y., Gu, C., & Sun, J. (2022). A Study of Factors Influencing
the Continuance Intention to the Usage of Augmented Reality in Museums.
Systems, 10(3), 73. https://doi.org/10.3390/systems10030073

Katili, F. A., Robby, F. A., & Handayani, P. W. (2024). The influence of the ride hailing
apps loyalty program on customer loyalty: A case study in Indonesia.
Transportation — Research Interdisciplinary  Perspectives, 26, 101141.
https://doi.org/10.1016/}.trip.2024.101141

Koranteng, F. N., Sarsah, F. K., Kuada, E., & Gyamfi, S. A. (2020). An empirical
investigation into the perceived effectiveness of collaborative software for
students’ projects. Education and Information Technologies, 25(2), 1085-1108.
https://doi.org/10.1007/s10639-019-10011-7

Kuo, C.-S., & Hsu, C.-C. (2022). Continuance Intention to Use and Perceived Net
Benefits as Perceived by Streaming Platform Users: An Application of the
Updated IS Success Model. Behavioral Sciences, 12(5), 124.
https://doi.org/10.3390/bs12050124

Li, Y., & Shang, H. (2020). Service Quality, perceived value, and citizens’ continuous-
use intention regarding e-government: Empirical evidence from China.

118



Information & Management, 57(3), 103197.
https://doi.org/10.1016/j.im.2019.103197

Li, Y., & Wang, J. (2021). Evaluating the Impact of Information System Quality on
Continuance Intention Toward Cloud Financial Information System. Frontiers in
Psychology, 12, 713353. https://doi.org/10.3389/fpsyg.2021.71335

Magno, F., & Dossena, G. (2023). The effects of chatbots’ attributes on customer
relationships with brands: PLS-SEM and importance—performance map analysis.
The TOM Journal, 35(5), 1156—1169. https://doi.org/10.1108/TQM-02-2022-
0080

Mater, W., Aldwairi, M., Matar, N., & Al-Rahmi, W. M. (2024). Developing a success
model of a social student relationship management system. Heliyon, 10(4),
€25941. https://doi.org/10.1016/j.heliyon.2024.25941

Mudau, T. N., Cohen, J., & Papageorgiou, E. (2024). Determinants and consequences
of routine and advanced use of business intelligence (BI) systems by
management accountants. [Information & Management, 61(1), 103888.
https://doi.org/10.1016/j.im.2023.103888

Nasution, M. S. (2024, Agustus). Tokopedia catat peningkatan penjual online melalui
kampanye beli lokal. Antaranews.Com.
https://www.antaranews.com/berita/4292855/tokopedia-catat-peningkatan-
penjual-online-melalui-kampanye-beli-lokal

Nattapong, R. K. (2025). COMPARATIVE ANALYSIS OF 5-POINT AND 6-POINT
LIKERT  SCALES IN  PSYCHOLOGICAL TEST QUALITY.
https://doi.org/10.5281/ZENODO.15433324

Ngo, T. T. A., Phan, T. Y. N., Nguyen, T. K., Le, N. B. T., Nguyen, N. T. A., & Le, T. T.
D. (2025). Understanding continuance intention toward the use of Al chatbots in

Customer Service among generation Z in Vietnam. Acta Psychologica, 259,
105468. https://doi.org/10.1016/j.actpsy.2025.105468

Pooya, A., Abed Khorasani, M., & Gholamian Ghouzhdi, S. (2020). Investigating the
effect of perceived quality of self-service banking on customer satisfaction.
International Journal of Islamic and Middle Eastern Finance and Management,
13(2), 263-280. https://doi.org/10.1108/IMEFM-12-2018-0440

119



Rosalyn Gracya. (2023). ANALISIS PENGGUNAAN AKTUAL SISTEM
INFORMASI MANAJEMEN BARANG MILIK DAERAH DENGAN
PENDEKATAN TECHNOLOGY ACCEPTANCE MODEL DI PEMERINTAH
DAERAH KABUPATEN KEPULAUAN YAPEN. Journal of Social and
Economics Research, 5(1), 078—090. https://doi.org/10.54783/jser.v511.72

Sarstedt, M., Ringle, C. M., & Hair, J. F. (2021). Partial Least Squares Structural
Equation Modeling. In C. Homburg, M. Klarmann, & A. E. Vomberg (Eds.),
Handbook of Market Research (pp. 1-47). Springer International Publishing.
https://doi.org/10.1007/978-3-319-05542-8 15-2

Seddon, P. B. (1997). A Respecification and Extension of the DeLone and McLean
Model of IS Success. Information Systems Research, 8(3), 240-253.
https://doi.org/10.1287/isre.8.3.240

Seddon, P., & Kiew, M.-Y. (1996). A Partial Test and Development of Delone and
Mclean’s Model of IS Success. Australasian Journal of Information Systems,
4(1). https://doi.org/10.3127/ajis.v411.379

Silva, F. A., Shojaei, A. S., & Barbosa, B. (2023). Chatbot-Based Services: A Study on
Customers’ Reuse Intention. Journal of Themetical and Applied Electronic
Commerce Research, 18(1). https://doi.org/10.3390/jtaer18010024

Suryani, D., Ermansyah, & Sukri, S. A. (2021). Pengaruh perceived ease of use,
perceived usefulness dan Trust terhadap kepuasan pelanggan gojek. Indonesian
Journal ~ of Business Economics and Management, I1(1), 11-19.
https://doi.org/10.57152/ijbem.v1il.171

Suryani, D., & Sukri, S. A. (2021). PENGARUH PERCEIVED EASE OF USE,
PERCEIVED  USEFULNESS DAN TRUST TERHADAP KEPUASAN
PELANGGAN GOJEK./

Sutiah & Supriyono. (2024). Enhancing online learning quality: A structural equation
modeling analysis of educational technology implementation during the COVID-
19 pandemic. Telematics and Informatics Reports, 16, 100175.
https://doi.org/10.1016/j.teler.2024.100175

Tam, C., Loureiro, A., & Oliveira, T. (2020). The individual performance outcome
behind e-commerce: Integrating information systems success and overall Trust.
Internet Research, 30(2), 439-462. https://doi.org/10.1108/INTR-06-2018-0262

120



Varastika, D., Wijaya, M. E., Aurelie, M. S. C., Handayani, P. W., & Fitriani, H. (2025).
Mobile passport success in indonesia based on the DeLone—McLean information

systems success model. Telematics and Informatics Reports, 20, 100251.
https://doi.org/10.1016/j.teler.2025.100251

Viontita, S. C., & Er, M. (2024). Evaluation of Surabaya population administration &
civil registration systems using DeLone & McLean information system success
model. Procedia Computer Science, 234, 1154-1163.
https://doi.org/10.1016/j.procs.2024.03.111

Wang, C., & Teo, T. S. H. (2020). Online Service Quality and perceived value in mobile
government success: An empirical study of mobile police in China. International
Journal of Information Management, 52, 102076.
https://doi.org/10.1016/j.ijjinfomgt.2020.102076

Wang, J., Shen, X., Huang, X., & Liu, Y. (2021). Influencing Factors of the Continuous
Usage Intention of Consumers of Online Food Delivery Platform Based on an
Information System Success Model. Frontiers in Psychology, 12, 716796.

https://doi.org/10.3389/fpsyg.2021.716796

Wang, J., Zhang, W., Jiang, P., Zhao, S., & Evans, R. (2024). The role of mGovernment
applications in building 7rust during public crises: Evidence from the COVID-
19 epidemic. Heliyon, 10(12), €32476.
https://doi.org/10.1016/j.heliyon.2024.e32476

Wang, Y., Zhang, Z., Zhu, M., & Wang, H. (2020). The Impact of Service Quality and
Customer Satisfaction on Reuse Intention in Urban Rail Transit in Tianjin, China.
Sage Open, 10(1), 2158244019898803.
https://doi.org/10.1177/2158244019898803

Zhang, Y., & Kim, H.-K. (2021). A Study on the Factors Affecting Satisfaction and
Reuse Intention among Customers Using O20 Delivery Platform in China.

Journal of System and Management Sciences.
https://doi.org/10.33168/JSMS.2021.0304

121



