
 
 
  

 

106 
 

DAFTAR PUSTAKA 

Abrar, M. (2020). Banking dan Internet di Indonesia? Kajian Ekonomi & Keuangan. 

https://doi.org/10.31685/kek.V4i1.775 

Agustina, M., Tholok, F. W., & Handry. (2019). Pengaruh kepercayaan, kemudahan, 

kualitas informasi terhadap keputusan pembelian secara online pada situs jual 

beli Tokopedia (Studi kasus wilayah Tangerang). Primanomics: Jurnal 

Ekonomi Dan Bisnis, 17(3), 1–13. 

https://doi.org/https://doi.org/10.31253/pe.v17i3.184 

Ahdiat, A. (2024a). Proporsi Konsumen Belanja Online dari Jakarta sampai Papua. 

Databoks. https://databoks.katadata.co.id/teknologi-

telekomunikasi/statistik/66d97824d0703/proporsi-konsumen-belanja-online-

dari-jakarta-sampai-

papua#:~:text=Adapun%20proporsi%20konsumen%20belanja%C2%A0onli

ne%C2%A0ini%20bervariasi,di%20setiap%20wilayah 

Ahdiat, A. (2024b, January 10). 5 E-Commerce dengan Pengunjung Terbanyak 

Sepanjang 2023. Databoks. https://databoks.katadata.co.id/teknologi-

telekomunikasi/statistik/3c9132bd3836eff/5-e-commerce-dengan-

pengunjung-terbanyak-sepanjang-2023 

Alena, V. N., & Hasanah, Y. N. (2023). Analysis of online customer review on 

purchase decisions with customer trust as intervening. Almana: Jurnal 

Manajemen Dan Bisnis, 7(2), 201–211. 

https://doi.org/10.36555/almana.v7i2.1791 

Almana, A. M., & Mirza, A. A. (2013). The impact of electronic word of mouth on 

consumers’ purchasing decisions. International Journal of Computer 

Applications, 82(9), 975–8887. https://doi.org/10.5120/14145-2286 

Angelica, M., & Tj, H. W. (2025). The influence of social media marketing on 

purchase decisions mediated by brand equity and brand trust. Journal of 

International Conference Proceedings, 7(5), 1100–1113. 

https://doi.org/10.32535/jicp.v7i5.3671 

Annur, C. M. (2024a, January 22). Durasi Penggunaan Ponsel di Indonesia 

Cenderung Meningkat Semenjak Pandemi. Databoks. 

https://databoks.katadata.co.id/teknologi-

telekomunikasi/statistik/147c4723c1d145f/durasi-penggunaan-ponsel-di-

indonesia-cenderung-meningkat-semenjak-pandemi 

Annur, C. M. (2024b, February 20). Indonesia Masuk Jajaran 10 Negara Paling 

Sering Belanja Online. Databoks. https://databoks.katadata.co.id/teknologi-

telekomunikasi/statistik/e909aa002dda25e/indonesia-masuk-jajaran-10-

negara-paling-sering-belanja-online 



107 
 

 
 

Antara. (2025, February). Kemenperin: Pertumbuhan industri elektronika 6,16 

persen pada 2024. Antara News. 

https://www.antaranews.com/berita/4657617/kemenperin-pertumbuhan-

industri-elektronika-616-persen-pada-2024 

Aprillio, R. G., & Widodo, A. (2020). The effect of viral marketing on purchase 

decision with customer trust as intervening variable. Almana : Jurnal 

Manajemen Dan Bisnis, 4(2), 157–163. 

https://doi.org/10.36555/almana.v4i2.1326 

Ardyan, E., & Sudyasjayanti, C. (2020). The importance of customer trust toward 

ewom on customer behavior: The case of generation Y in Indonesia. Jurnal 

Manajemen Dan Pemasaran Jasa, 13(2), 213–226. 

https://doi.org/10.25105/jmpj.v13i2.6979 

Asih, E. M. (2024). Analisis pada shopee sebagai e-commerce terpopuler di 

Indonesia. Jurnal Ekonomi Bisnis Antartika, 2, 73–79. 

https://doi.org/https://doi.org/10.70052/jeba.v2i1.299 

Asnawati, Nadir, M., Wardhani, W., & Setini, M. (2022). The effects of perceived 

ease of use, electronic word of mouth and content marketing on purchase 

decision. International Journal of Data and Network Science, 6(1), 81–90. 

https://doi.org/10.5267/J.IJDNS.2021.10.001 

Asosiasi Penyelenggara Jasa Internet Indonesia. (2024). APJII Jumlah Pengguna 

Internet Indonesia Tembus 221 Juta Orang. APJII. 

https://apjii.or.id/berita/d/apjii-jumlah-pengguna-internet-indonesia-tembus-

221-juta-orang 

Badan Pusat Statistik. (2023). Profil Pekerja Provinsi DKI Jakarta (Vol. 5). Badan 

Pusat Statistik. 

Badan Pusat Statistik. (2024). Rata-rata Upah/Gaji Bersih Sebulan 

Buruh/Karyawan Pegawai Menurut Kelompok Umur dan Lapangan 

Pekerjaan Utama, 2024. Badan Pusat Statistik. 

https://www.bps.go.id/id/statistics-table/1/MjI0OSMx/average-of-net-wage-

salary-per-month--rupiahs--of-employee-by-age-group-and--main-industry--

2024.html?utm_source=chatgpt.com+https%3A%2F%2Fwww.bps.go.id%2F

en%2Fstatistics-table%2F1%2FMjI0OSMx%2Faverage-of-net-wage-salary-

per-month--rupiahs--of-employee-by-age-group-and--main-industry--

2024.html%3Futm_ 

Catriana, E., & Djumena, E. (2020, July 6). E-Commerce Mana yang Paling Banyak 

Digunakan untuk Belanja Online Saat Puasa? Kompas.Com. 

https://money.kompas.com/read/2020/07/06/081700426/e-commerce-mana-

yang-paling-banyak-digunakan-untuk-belanja-online-saat-puasa-?page=all 



108 
 

 
 

Chakraborti, J., Dutta, A., & Jana, B. (2024). Effect of electronic word of mouth 

communication on customer loyalty and purchase decision in quick commerce 

business - An exploratory study. Journal of Content, Community and 

Communication, 21, 149–162. https://doi.org/10.31620/JCCC.12.24/11 

Chin, W., Esposito, V. V., Henseler, J., & Wang, H. (2010). Handbook of partial 

least squares: concepts, methods and applications. In Springer Handbooks of 

Computational Statistics. Springer Handbooks of Computational Statistics. 

https://doi.org/10.1007/978-3-540-32827-829 

Choi, J. (2020). How consumers engage in & utilize the source of electronic word-

of-mouth (e-WOM)? Academy of Strategic Management Journal, 19(2), 

1939–6104. 

Chomeya, R. (2010). Quality of psychology test between likert scale 5 and 6 points. 

Journal of Social Sciences, 6(3), 399–403. 

https://www.researchgate.net/publication/49619892 

DeLone, W. H., & McLean, E. R. (2003). The DeLone and McLean model of 

information systems success: A ten-year update. Journal of Management 

Information Systems, 19(4), 9–30. 

https://doi.org/10.1080/07421222.2003.11045748 

Effiyaldi, Pasaribu, J. P. K., Suratno, E., Kadar, M., Gunardi, Naibaho, R., Hati, S. 

K., & Aryati, V. (2022). Penerapan uji multikolinieritas dalam penelitian 

manajemen sumber daya manusia. Jurnal Ilmiah Manajemen Dan 

Kewirausahaan, 1. https://ejournal.unama.ac.id/index.php/jumanage 

Eriyanti, P., & Ardhiyansyah, A. (2023). The influence of trust, convenience, and 

quality information on purchase decisions at marketplace shopee in Sukabumi. 

Insight Management Journal, 3(2), 48–55. 

https://doi.org/10.47065/imj.v3i2.226 

Fatun. (2024). Perubahan kebiasaan belanja masyarakat Indonesia di era digital. 

Jurnal Ekonomi Dan Perbankan Syariah, 3(1), 405–417. 

https://doi.org/10.32806/ccy.v3i1.331 

Fitriana, F., & Yosepha, Y. S. (2023). Pengaruh promosi dan persepsi harga terhadap 

kepuasan konsumen pada produk handphone Oppo di Shopee wilayah Jakarta 

Timur. Jurnal Inovatif Mahasiswa Manajemen, 3(3), 224–236. 

https://doi.org/https://doi.org/10.35968/fg9d2a95 

Garson. (2016). Partial Least Squares : Regression & Structural Equation Models. 

Statistical Publishing Associates. 

Gefen, D., Karahanna, E., & Straub, D. W. (2003). Trust and TAM in Online 

Shopping: An Integrated Model. MIS Quarterly, 27(1), 51–90. 



109 
 

 
 

Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2019). Multivariate data 

analysis (Eight Edition). Cengage Learning EMEA. 

www.cengage.com/highered 

Hair, J. F., Risher, J., Sarstedt, M., & Ringle, C. M. (2019). When to use and how 

to report the results of PLS-SEM. European Business Review, 31(1), 2–24. 

https://doi.org/10.1108/EBR-11-2018-0203 

Haqiqy, S. Z., Navtalie, G. L., & Qudsiah, M. D. H. (2023). Motif pengguna Shopee 

dalam membeli barang elektronik secara daring. Prosiding Seminar Nasional, 

2, 375–383. 

Hariyono, D., Purwanto, A. J., & Prasetyo, N. (2024). Pengaruh harga dan promosi 

terhadap keputusan pembelian handphone merek Samsung. Jekobis: Jurnal 

Ekonomi Dan Bisnis, 3(2), 53–62. 

http://ejournal.ubibanyuwangi.ac.id/index.php/jurnal_jekobis 

Harsono, F. J., & Herdinata, C. (2024). The effect of information quality, 

information quantity, information credibility, information adoption on UBW’S 

purchase intention in Surabaya. International Journal of Review of 

Management Business and Entrepreneurship, 4, 11–23. 

https://doi.org/https://doi.org/10.37715/rmbe.v4i2.5579 

Hasibuan, L. (2020). Warga Jabodetabek Kini Lebih Suka Belanja Online, Kalau 

Kamu? CNBC Indonesia. 

https://www.cnbcindonesia.com/lifestyle/20201016154036-33-

194944/warga-jabodetabek-kini-lebih-suka-belanja-online-kalau-kamu 

Hawa, S. D. (2021). Dampak electronic word of mouth (eWom) pada smarthphone 

Xiaomi. Jurnal Sistem Informasi Dan Teknologi Peradaban (JSITP), 2(2), 27–

34. www.journal.peradaban.ac.id 

Hennig-Thurau, T., Gwinner, K. P., Walsh, G., & Gremler, D. D. (2004). Electronic 

word-of-mouth via consumer-opinion platforms: What motivates consumers 

to articulate themselves on the Internet? Journal of Interactive Marketing, 

18(1), 38–52. https://doi.org/10.1002/dir.10073 

Hildebrand, C., & Bergner, A. (2020). Conversational robo advisors as surrogates 

of trust: onboarding experience, firm perception, and consumer financial 

decision making. Journal of the Academy of Marketing Science. 

https://doi.org/https://doi.org/10.1007/s11747-020-00753-z 

Hoang, D. P., & Nguyen, N. H. (2020). The impact of corporate social responsibility 

and customer trust on the relationship between website information quality and 

customer loyalty in e-tailing context. Int. J. Internet Marketing and 

Advertising, 14(3), 215–235. 

https://doi.org/http://dx.doi.org/10.1504/IJIMA.2020.108715 



110 
 

 
 

Hudha, N., Nastain, M., & Yusfiarista, E. (2025). The effectiveness of marketing 

communication and the quality of information on Shopee product purchase 

decisions in the community of Wonosalam district. Asian Journal of Applied 

Business and Management, 4(1), 179–188. 

https://doi.org/10.55927/ajabm.v4i1.7 

Husein, D., Santoso, S., Muamar, & Nasrullah, A. (2022). Analisis kualitas sistem, 

kualitas informasi, dan kualitas layanan terhadap kepuasan pengguna 

SIMKAH Web pada KUA Kecamatan Kembangan Kota Jakarta Barat. Jurnal 

Bimas Islam, 15(1), 34–64. 

https://doi.org/https://doi.org/10.37302/jbi.v15i1.588 

Iba, Z., & Wardana, A. (2024). Pengolahan data dengan SMART-PLS. CV Eureka 

Media Aksara. https://www.researchgate.net/publication/382052367 

Indrawati, Putri Yones, P. C., & Muthaiyah, S. (2023). eWOM via the TikTok 

application and its influence on the purchase intention of somethinc products. 

Asia Pacific Management Review, 28(2), 174–184. 

https://doi.org/10.1016/j.apmrv.2022.07.007 

Irawanto, A. A., Nersiwad, & Kasnowo. (2023). The influence of brand image and 

brand trust on purchase decisions through consumer trust as intervening 

variables in N’cip Roti. International Journal of Management Research and 

Economics, 1(3), 91–102. https://doi.org/10.54066/ijmre-itb.v1i2.772 

Ismail, M., Khan, S., & Ahmad, A. (2025). The interplay of influencer marketing 

and electronic word of mouth to effect consumer purchase decision. The 

Critical Review of Social Sciences Studies, 3(1), 118–138. 

https://thecrsss.com/index.php/Journal/about 

Istiqomah, A., Sudarwati, & Sarsono. (2025). The role of customer trust in 

mediating electronic word of mouth, brand image on Wardah product purchase 

decisions. Jurnal Dimensi, 14(1), 10–21. 

https://www.journal.unrika.ac.id/index.php/jurnaldms 

Kemp, S. (2023, February 9). Digital 2023: Indonesia. Data Reportal. 

https://datareportal.com/reports/digital-2023-indonesia 

Kholil, M., Sutisna, & Umalihayati. (2024). Pengaruh electronic word of mouth dan 

persepsi risiko terhadap keputusan pembelian melalui kepercayaan konsumen 

pada e-commerce Bukalapak, Lazada dan Blibli di Kabupaten Serang. 

Innovative: Journal of Social Science Research, 4(6), 3214–3230. 

https://doi.org/https://doi.org/10.31004/innovative.v4i6.16176 

Kontan.co.id. (2024, March 23). Transaksi Ecommerce Indonesia 2019-2024. 

Kontan.Co.Id. https://pusatdata.kontan.co.id/infografik/88/Transaksi-

Ecommerce-Indonesia-2019-2024 



111 
 

 
 

Kotler, P., Keller, K. L., & Chernev, A. (2022). Marketing management (Sixteen 

Edition). Pearson Education Limited. 

Kusuma, I. N. F., & Imaningsih, E. S. (2024). The influence of willingness to pay, 

customer perceived value, and digital marketing strategy on purchase decision 

mediated by customer trust in home appliances brand. International Journal 

of Innovative Science and Research Technology (IJISRT), 9, 3510–3524. 

https://doi.org/10.38124/ijisrt/IJISRT24JUL1741 

Kwon, J. H., Kim, S., Lee, Y. K., & Ryu, K. (2021). Characteristics of social media 

content and their effects on restaurant patrons. Sustainability (Switzerland), 

13(2), 1–16. https://doi.org/10.3390/su13020907 

Lase, Y. K. (2023, March 12). Alasan Masyarakat Indonesia Memilih Metode 

Belanja Online. GoodStats.Id. https://data.goodstats.id/statistic/alasan-

masyarakat-indonesia-memilih-metode-belanja-online-glIUw 

Maulana, H. F., & Tiarawati, M. (2020). Pengaruh kualitas informasi terhadap 

keputusan memilih objek wisata dengan trust sebagai variabel intervening. 

Media Wisata, 18(2). https://doi.org/10.36275/mws 

Maulana, T. M. M., & Nasir. (2021). Pengaruh kualitas informasi dan persepsi 

kemudahan penggunaan terhadap keputusan pembelian secara online 

dimediasi oleh kepercayaan konsumen pada pengguna aplikasi e-commerce di 

Kota Banda Aceh. Jurnal Ilmiah Mahasiswa Ekonomi Manajemen, 6(2), 368–

384. 

Mcknight, D. H., & Chervany, N. L. (2002). Trust and Distrust Definitions: One 

Bite at a Time. Lecture Notes in Computer Science, 27–54. 

Miller, C. J., Wiltsey-Stirman, S., & Baumann, A. A. (2020). Iterative decision-

making for evaluation of adaptations (IDEA): A decision tree for balancing 

adaptation, fidelity, and intervention impact. Journal of Community 

Psychology, 48(4), 1163–1177. https://doi.org/10.1002/jcop.22279 

Momentum Works. (2024). Ecommerce in Southeast Asia 2024. Momentum Works. 

https://momentum.asia/product/ecommerce-in-southeast-asia-2024/ 

Nabella, S. D. (2021). Improve consumer purchasing decisions through quality of 

service, promotion and quality of Information at PT. Ng Tech Supplies. 

International Journal of Science, Technology & Management. 

https://doi.org/10.46729/ijstm.v2i3.210 

Nadeak, J. M. F., Putri, D. D., Gunawan, A. A., Gunawan, A., Fauziah, S., & 

Sulistiobudi, R. A. (2023). Analisis pentingnya online customer review dalam 

mempengaruhi keputusan pembelian produk gadget. Jurnal Nusantara 



112 
 

 
 

Aplikasi Manajemen Bisnis, 8(2), 251–267. 

https://doi.org/10.29407/nusamba.v8i2.17553 

Ndawula, Y. K., Sibwomu, N. P., & Nsereko, I. (2025). Impact of herding behavior 

and availability heuristics on health insurance purchase decisions in Uganda. 

International Journal of Social Economics. https://doi.org/10.1108/IJSE 

Ngo, T. T. A., Bui, C. T., Chau, H. K. L., & Tran, N. P. N. (2024). Electronic word-

of-mouth (eWOM) on social networking sites (SNS): Roles of information 

credibility in shaping online purchase intention. Heliyon, 10(11). 

https://doi.org/10.1016/j.heliyon.2024.e32168 

Nueng, C. H., Husen, S., & Mustajab, D. (2024). Customer trust mediates word of 

mouth impact on queen decoration service decisions. Advances: Jurnal 

Ekonomi & Bisnis, 2(5), 241–254. https://doi.org/10.60079/ajeb.v2i5.159 

Nugraha, J. P., Alfiah, D., Sinulingga, G., Rojiati, U., Saloom, G., Rosmawati, 

Fathihani, Johannes, R., Kristia, Batin, M. H., Lestari, W. J., Khatimah, H., & 

Beribe, M. F. B. (2021). Teori Perilaku Konsumen. PT. Nasya Expanding 

Management. 

Nur, D. S., & Octavia, A. (2022). Pengaruh electronic word of mouth terhadap 

keputusan pembelian dengan kepercayaan konsumen sebagai mediasi pada 

marketplace Shopee di Kota Jambi. Jurnal Manajemen Terapan Dan 

Keuangan (Mankeu), 11(2), 387–399. 

https://doi.org/https://doi.org/10.22437/jmk.v11i2.17960 

Nurjamad, Moh. A., & Gulo, A. K. (2023). The influence of ratings and electronic 

word of mouth (EWOM) on online shop customer trust (Shopee). 

International Journal of Integrative Sciences, 2(7), 1081–1098. 

https://doi.org/10.55927/ijis.v2i7.5258 

Othman, A. K. (2021). The mediating role of customer trust in affecting the 

relationship between online shopping factors and customer purchase decision. 

Journal of Information Technology Management, 13(3), 141–159. 

https://doi.org/10.22059/JITM.2021.83234 

Pasi, L. N. K., & Sudaryanto, B. (2021). Analisis pengaruh online customer reviews 

dan kualitas pelayanan terhadap keputusan pembelian dengan kepercayaan 

sebagai variabel intervening (Studi pada konsumen Shopee di Kota Semarang). 

Diponegoro Journal of Management, 10(3), 1–12. http://ejournal-

s1.undip.ac.id/index.php/dbr 

Pebiyanti, E., Fauzi, A., Husniyyah, T., Tasia, S. I., Sutendi, Z., & Vitri, A. E. (2023). 

Pengaruh kualitas informasi, persepsi keamanan, dan persepsi privasi terhadap 

kepercayaan pengguna belanja online. Jurnal Ekonomi Manajemen Sistem 

Informasi, 4(5), 850–858. https://doi.org/10.31933/jemsi.v4i5 



113 
 

 
 

Picaully, M. R. (2018). Pengaruh kepercayaan pelanggan terhadap niat pembelian 

gadget di Shopee Indonesia. Jurnal Manajemen Maranatha, 18(1), 31–40. 

https://doi.org/https://doi.org/10.28932/jmm.v18i1.1094 

Populix. (2020). Riset Populix: Tren Belanja Online Masyarakat Indonesia. 

Populix. 

Pratondo, K. R., Marsudi, M., & Wijaya, R. (2023). Customer trust and interaction 

quality as a mediating: The effect of quality of information on purchase 

decision. Business Innovation Management and Entrepreneurship, 2(2), 106–

121. https://doi.org/10.22219/bimantara.v2i02.27474 

Putri, B. R. T. (2020). Manajemen Pemasaran. Fakultas Peternakan Universitas 

Udayana. 

Rabiana, R., & Akib, B. (2020). Pengaruh kepercayaan dan kualitas informasi 

terhadap keputusan pembelian konsumen marketplace Shopee. Jurnal Kajian 

Ekonomi Syariah, 4(1), 16–33. 

Rachmawati, I. K., Hidayatullah, S., Nuryanti, F., & Wulan, M. (2020). The effect 

of consumer confidence on the relationship between ease of use and quality of 

Information on online purchasing decisions. Internasional Journal of 

Scientific & Technology Research, 9(04), 774–778. www.ijstr.org 

Rahadi, D. R. (2023). Pengatar Partial Least Squares Strctural Equation Model 

PLS-SEM. CV. Lentera Ilmu Madani. 

Rahmizal, M., & Yuvendri, R. (2021). Pengaruh kepercayaan, kemudahan dan 

kualitas informasi terhadap keputusan pembelian daring di aplikasi Shopee 

pada mahasiswa di Kota Padang. Jurnal Pundi, 4(3). 

https://doi.org/10.31575/jp.v4i3.336 

Ramadhini, W. S. (2024). Pengaruh kualitas informasi dan electronic word of mouth 

terhadap keputusan pembelian dimediasi oleh kepercayaan pada pengguna 

(Sayurbox). Jurnal Valtech (Jurnal Mahasiswa Teknik Industri, 7(1), 8–13. 

https://doi.org/10.36040/valtech.v7i1.8902 

Ridwan, M., Militina, T., & Achmad, G. N. (2020). How trust and quality of 

information affect buying interest and purchasing decisions? Business and 

Accounting Research (IJEBAR) Peer Reviewed-International Journal, 4. 

https://jurnal.stie-aas.ac.id/index.php/IJEBAR 

Rosanti, A. D., Arief, M. Y., & Pramesthi, R. A. (2022). Pengaruh kualitas produk 

terhadap keputusan pembelian melalui kepercayaan konsumen sebagai 

variabel intervening pada toko Nina Cemilan Prajekan Bondowoso. Jurnal 

Mahasiswa Entrepreneur (JME) FEB UNARS, 1(6), 1150–1160. 

https://doi.org/10.36841/jme.v1i6.2166 



114 
 

 
 

Ruzaipah, Manan, A., & A’yun, Q. (2021). Penetapan usia kedewasaan dalam 

sistem hukum di Indonesia. Jurnal Misaqan Ghalizan, 1(1). 

https://doi.org/https://doi.org/10.33084/jmg.v1i1.2808 

Ryu, S., & Park, J. (2020). The effects of benefit-driven commitment on usage of 

social media for shopping and positive word-of-mouth. Journal of Retailing 

and Consumer Services, 55. https://doi.org/10.1016/j.jretconser.2020.102094 

Santoso, D. S. A., & Dwijayanti, R. (2022). Pengaruh viral marketing terhadap 

keputusan pembelian dengan kepercayaan konsumen sebagai variabel 

intervening (Studi kasus pada mahasiswa Jurusan Pendidikan Ekonomi 

Universitas Negeri Surabaya pembeli aksesoris handphone di Shopee). Jurnal 

Pendidikan Tata Niaga (JPTN), 10(1), 1545–1553. 

https://doi.org/https://doi.org/10.26740/jptn.v10n1.p1545-1553 

Semuel, H., & Lianto, A. S. (2014). Analisis eWOM, brand image, brand trust dan 

minat beli produk smartphone di Surabaya. Jurnal Manajemen Pemasaran, 

8(2), 47–54. https://doi.org/10.9744/pemasaran.8.2.47-54 

Setiabudhi, H., Suwono, Setiawan, Y. A., & Karim, S. (2024). Analisis data 

kuantitatif dengan Smart PLS 4. Borneo Novelty Publishing. 

Shafiq, M. A., Khan, M. M. A., Gul, R., Hussain, M., & Javaid, M. Q. (2023). 

Influence of social media marketing in development of customer trust and 

satisfaction through the moderating role of electronic word of mouth. Journal 

of Social Sciences Review, 3(1), 623–638. 

https://doi.org/10.54183/jssr.v3i1.186 

Siahaan, P., Jodhinata, A., & Ardyan, E. (2025). Peran customer trust dalam 

memediasi pengaruh e-service quality, customer experience dan information 

quality terhadap customer satisfaction: Studi kasus pada aplikasi PLN Mobile 

di kawasan Up3 Depok. Comserva Jurnal Penelitian Dan Pengabdian 

Masyarakat, 4(11), 4989–5002. 

https://doi.org/http://dx.doi.org/10.59141/comserva.v4i11.2992 

Sibarani, S. O. F., Ambayoen, M. A., & Prasetyo, H. (2022). The impact of e-WOM 

on Instagram social media on purchasing decisions of vegetable products at 

Bos Sayur Malang mediated by consumer trust. Jurnal Ekonomi Pertanian 

Dan Agribisnis, 6(3), 1038–1050. 

https://doi.org/10.21776/ub.jepa.2022.006.03.24 

Sinaga, E. M., Fitrianingsih, & Lestari, I. (2023). Pengaruh citra merek dan label 

halal terhadap keputusan pembelian produk lipstik Wardah dengan 

kepercayaan konsumen sebagai variabel intervening (Studi kasus pada 

mahasiswi STIE Bina Karya Tebing Tinggi). Edunomika, 07(01), 2023. 

https://doi.org/https://doi.org/10.29040/jie.v7i1.8326 



115 
 

 
 

Siyono, S., & Sodik, M. A. (2015). Dasar Metodologi Penelitian. Literasi Media 

Publishing. 

Sjoraida, D. F., Simamora, B., Diwyarthi, N. D. M. S., Setianti, Y., & Aisyah, S. 

(2024). Analisa pengaruh komunikasi pemasaran, electronic word of mouth 

dan kualitas produk terhadap keputusan pembelian Iphone. Jurnal Ekonomi 

Dan Manajemen Teknologi, 8(3), 1145–1152. 

https://doi.org/10.35870/emt.v8i3.2889 

Sugiyono. (2020). Metode penelitian kuantitatif kualitatif dan R&D. Alfabeta. 

Syah, I. A., & Salim, M. (2024). The influence of viral marketing and online 

customer reviews on tiktok on purchasing decisions for uniqlo fashion 

products among generation Z in Indonesia : A study of the mediating role of 

consumer trust. Jurnal Ilmiah MEA (Manajemen, Ekonomi, Dan Akuntansi), 

8(2), 1736–1757. https://doi.org/10.31955/mea.v8i2.4230 

Tempo. (2024). Jejak Persaingan Shopee dengan Tokopedia, Siapa Penguasa 

Pasar E-Commerce RI Saat Ini? Tempo. 

https://www.tempo.co/ekonomi/jejak-persaingan-shopee-dengan-tokopedia-

siapa-penguasa-pasar-e-commerce-ri-saat-ini--14288 

Tragandi, R., Syamsarina, S., Sarmigi, E., & Mailindra, W. (2024). Pengaruh 

celebrity endorse dan kualitas informasi terhadap keputusan pembelian dengan 

kepercayaan sebagai variabel intervening pada online shop. Jurnal Ilmiah 

Universitas Batanghari Jambi, 24(2), 1916–1925. 

https://doi.org/10.33087/jiubj.v24i2.5438 

Tuan, P. T., Le Thu, H. D., & Hang, N. T. D. (2024). Influence of electronic word 

of mouth on consumers’ intention to purchase airline e-tickets in the Mekong 

Delta. Transportation Research Procedia, 80, 103–110. 

https://doi.org/10.1016/j.trpro.2024.09.014 

Tuerah, P. R., Sukwika, T., Mesra, R., & Susmita, N. (2023). Metode penelitian 

kuantitatif. PT Mifandi Mandiri Digital. 

Validnews. (2025). Pemerintah Dorong Industri HKT Terus Tumbuh di Indonesia. 

Valid News. https://validnews.id/ekonomi/pemerintah-dorong-industri-hkt-

terus-tumbuh-di-indonesia 

Wang, R. Y., & Strong, D. M. (1996). Beyond accuracy: What data quality means 

to data consumers. Journal of Management Information Systems, 12(4), 5–34. 

https://doi.org/10.1080/07421222.1996.11518099 

Wardana, H. W., Wahab, Z., Shihab, M. S., & Yuliani. (2021). Pengaruh electronic 

word of mouth (e-WOM) dan celebrity endorsement terhadap minat beli 

konsumen pada e-commerce Zalora dengan brand image sebagai variabel 



116 
 

 
 

mediasi. Coopetition: Jurnal Ilmiah Manajemen, 12(3), 431–445. 

https://doi.org/10.32670/coopetition.v12i3.627 

Webretailer. (2024). Online Marketplaces in Southeast Asia: A Unique Region for 

Ecommerce. Webretailer. https://www.webretailer.com/marketplaces-

worldwide/online-marketplaces-southeast-asia/ 

Yang, X., & Yu, Z. (2024). Interplay of network information dissemination in the 

era of big data on environmental sustainable development and agricultural 

consumers’ purchase decisions. Journal of King Saud University - Science, 

36(4). https://doi.org/10.1016/j.jksus.2024.103117 

YouGov. (2024). Indonesia’s 2024 Ramadan shopping outlook: Key purchase 

categories and retail channels. YouGov. 

https://business.yougov.com/content/48671-indonesia-ramadan-shopping-

outlook-key-purchase-categories-retail-channels-2024 

Yurizal, S. A. P., & Purwanto, E. (2024). The mediating role of trust in the impact 

of electronic word of mouth (e-WOM) and sales promotions on purchase 

decisions in Shopee e-commerce among urban consumer. Widyakala Journal: 

Journal of Pembangunan Jaya University, 11(2), 82–93. 

https://doi.org/10.36262/widyakala.v11i2.1076 

  

 

 

 

 

 

 

 

 

 

 

 

 


