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ABSTRAK

Aisyah Yasmin Khairunnisa (1410621065), Hubungan Kredibilitas
Environmental Creator Jerhemy Owen Dengan Sikap Generasi Z
Dalam Menjaga Lingkungan Survei Pada Makopala (Mahasiswa Korps
Pecinta Alam). Halaman 1-165, 15 Buku, 2014-2025. 20 Jurnal, 2018-
2023. Program Studi Ilmu Komunikasi, Fakultas llmu Sosial dan
Hukum, Universitas Negeri Jakarta, Skripsi,Tahun 2026.

Kredibilitas dipahami sebagai kemampuan untuk meyakinkan orang
lain karena dianggap memiliki keahlian, dapat dipercaya, dan menunjukkan
niat baik. Penelitian ini bertujuan untuk mengetahui sejauh mana hubungan
antara kredibilitas Jerhemy Owen sebagai Environmental Creator melalui
konten Tiktok-nya yang berjudul “Banijir Terparah di Bali” pada tanggal 11
September 2025 dengan sikap Generasi Z Makopala (Mahasiswa Korps
Pecinta Alam)

Teori pada penelitian ini menggunakan Elaboration likelihood.
Adapun variabel independen (X) penelitian ini yaitu Kredibilitas dengan tiga
dimensi sebagai berikut: expertise, trustworthiness, dan goodwill.
Sementara variabel dependen (Y) adalah Sikap dengan tiga dimensi yaitu,
Cognitif, Affective Evaluation, dan Behavioral Predisposition.

Penelitian ini menggunakan pendekatan kuantitatif. Pengumpulan
data dilakukan dengan metode survey dengan pemberian kuesioner secara
langsung (tatap muka) kepada responden. Sampel penelitian terdiri dari 86
responden dengan Teknik pengambilan sampel accidental sampling.
Analisis data yaitu Univariat dan Bivariat dengan Uji Normalitas, Uji
Linearitas, dan Uji Korelasi Momen Produk.

Hasil penelitian menunjukkan, Kredibilitas Jerhemy Owen sebagai
Environmental Creator mengindikasikan bahwa aspek Keahlian (Expertise)
memiliki  nilai mean tertinggi, artinya Jerhemy Owen mampu
membangkitkan untuk menyikapi isu lingkungan secara positif. Selanjutnya,
Sikap Gen Z menunjukan terbentuknya sikap positif. Uji Normalitas
mengindikasikan bahwa data berdistribusi normal. Selanjutnya, Uji
Linearitas menunjukan pola garis linear yang jelas antara Variabel
Kredibilitas dengan Sikap. Hal ini juga dibuktikan oleh hasil Uji Korelasi
Momen Produk itemukan hubungan yang signifikan antara kedua variabel
dengan arah hubungan yang posiitif. Tingkat kekuatan hubungan berada



pada kategori R besar yakni 0,807 yang artinya Gen Z Makopala menilai
Jerhemy Owen sebagai Environmental Creator yang berkredibel.

Kredibilitas Environmental Creator Jerhemy Owen memiliki tingkat
keahlian yang tinggi dalam menyampaikan informasi secara jelas dan logis.
Namun disarankan penyajian informasi yang transparan, penggunaan
sumber yang jelas, serta konsistensi dalam menyampaikan pesan yang
jujur dan tidak berlebihan.

Kata Kunci: Kredibilitas, Environmental, Sikap



ABSTRACT

Aisyah Yasmin Khairunnisa (1410621065), The Relationship between
Environmental Creator Jerhemy Owen's Credibility and Generation Z's
Attitude in Protecting the Environment Survey on Makopala (Nature
Lovers Corps Students). Pages 1-165, 15 Books, 2014-2025. 20
Journal, 2018-2023. Communication Science Study Program, Faculty
of Social Sciences and Law, State University of Jakarta, Thesis, Year
2026.

Credibility is understood as the ability to convince others because
they are considered to have expertise, be trustworthy, and show good
intentions. This study aims to find out the extent of the relationship between
Jerhemy Owen's credibility as an Environmental Creator through his Tiktok
content entitled "The Worst Flood in Bali" on September 11, 2025 and the
attitude of Generation Z Makopala (Nature Lovers Corps Students)

The theory in this study uses Elaboration likelihood. The independent
variable (X) of this study is Credibility with the following three dimensions:
expertise, trustworthiness, and goodwill. While the dependent variable (Y)
is Attitude with three dimensions, namely, Cognitive, Affective Evaluation,
and Behavioral Predisposition.

This study uses a quantitative approach. Data collection was carried
out by survey method by providing questionnaires directly (face-to-face) to
respondents. The research sample consisted of 86 respondents with
accidental sampling techniques. Data analysis is Univariate and Bivariate
with Normality Test, Linearity Test, and Product Moment Correlation Test.

The results of the study show that Jerhemy Owen's credibility as an
Environmental Creator indicates that the Expertise aspect has the highest
mean value, meaning that Jerhemy Owen is able to raise to respond to
environmental issues positively. Furthermore, the attitude of Gen Z shows
the formation of a positive attitude. The Normality Test indicates that the
data is distributed normally. Furthermore, the Linearity Test shows a clear
linear line pattern between the Credibility Variable and the Attitude. This is
also evidenced by the results of the Product Moment Correlation Test found
a significant relationship between the two variables with a positive
relationship direction. The level of relationship strength is in the large R



category, which is 0.807, which means that Gen Z Makopala considers
Jerhemy Owen as a credible Environmental Creator.

Credibility Environmental Creator Jerhemy Owen has a high level of
expertise in conveying information clearly and logically. However, it is
recommended to present transparent information, use clear sources, and
consistency in conveying an honest message and not excessively.

Keywords: Credibility, Environmental, Attitude
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