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STRATEGI REBRANDING TMII DALAM MEMBANGUN CITRA WISATA 

EDUKASI MODERN DI JAKARTA 

 

 

ABSTRAK 

 

 

Penelitian ini menganalisis strategi rebranding Taman Mini Indonesia Indah 

(TMII) dalam membangun citra destinasi wisata edukasi modern di Jakarta. Latar 

belakang penelitian dipicu oleh penurunan minat generasi muda dan persepsi negatif 

terhadap kawasan yang kurang terawat. Revitalisasi periode 2022–2023 menjadi 

momentum rebranding dengan visi The Ultimate Showcase of Indonesia melalui empat 

pilar utama: inclusive, smart, green, dan culture. Metode penelitian menggunakan 

pendekatan kualitatif deskriptif. Data dikumpulkan melalui observasi lapangan, 

dokumentasi, serta wawancara mendalam dengan pengelola TMII, dan pengunjung. Hasil 

menunjukkan TMII melaksanakan comprehensive rebranding yang mencakup pembaruan 

identitas visual (logo dan tipografi modern) serta reposisi merek menjadi wisata edukasi 

interaktif. Implementasi Integrated Marketing Communication (IMC) dilakukan secara 

terpadu melalui pemasaran digital, event marketing, dan komunikasi merek yang konsisten 

di seluruh titik kontak pengunjung. Persepsi pengunjung umumnya sangat positif; TMII 

kini dinilai lebih modern, bersih, dan nyaman. 

 

Kata Kunci: Rebranding, TMII, Wisata Edukasi Modern, Integrated Marketing 

Communication (IMC), Citra Destinasi. 
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TMII REBRANDING STRATEGY IN BUILDING A MODERN EDUCATIONAL 

TOURISM IMAGE IN JAKARTA 

 

 

ABSTRACT 

 

 

This research analyzes the rebranding strategy of Taman Mini Indonesia Indah 

(TMII) in establishing its image as a modern educational tourism destination in Jakarta,. 

The study was prompted by declining interest from the younger generation and negative 

perceptions regarding the area, which was previously seen as conventional and poorly 

maintained. The 2022–2023 revitalization served as the momentum for rebranding under 

the vision "The Ultimate Showcase of Indonesia," anchored by four main pillars: inclusive, 

smart, green, and culture,. The research methodology utilizes a descriptive qualitative 

approach,. Data were gathered through field observations, documentation, and in-depth 

interviews with the management team and visitors,,. The results indicate that TMII 

implemented a comprehensive rebranding, which included visual identity updates (modern 

logo and typography) and brand repositioning into interactive educational tourism,,. The 

implementation of Integrated Marketing Communication (IMC) was carried out in an 

integrated manner through digital marketing, event marketing, and consistent brand 

communication across all visitor touchpoints,,. Overall, visitor perception is highly 

positive; TMII is now perceived as more modern, clean, and comfortable than before 

Keywords: Rebranding, TMII, Modern Educational Tourism, Integrated Marketing 

Communication (IMC), Destination Image. 
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