DAFTAR PUSTAKA

Addinna, D., & Rufaidah, P. (2021). Pengaruh Electronic Word of Mouth dan
Emotional Value terhadap Brand Trust Studi pada Pengguna Skin Care Nature
Republic. Manajerial, 20(1), 145-158.
https://doi.org/10.17509/manajerial.v20i1.40355

Adelia, R., & Cahya, S. B. (2023). Pengaruh Content Marketing dan Brand Image
terhadap Minat Beli Mafia Gedang di kota Surabaya. Jurnal Pendidikan Tata
Niaga (JPTN), 11(3), 325-333. https://doi.org/10.26740/jptn.v11n3.p325-333

Aditya, E. D., Siregar, M. E. S., & Sari, D. A. P. (2023). Measuring Purchase
Decision Tendencies of Jakarta Special Region E-Commerce Consumer.
Jurnal  Dinamika  Manajemen Dan  Bisnis, 6(1), 19-32.
https://doi.org/10.21009/JDMB.06.1.2

Ananda, D. H., Yusnita, R. T., & Lestari, S. P. (2022). Analysis of Product Design
and Product Quality to Purchase Decisions. Journal of Indonesian
Management, 2(3), 973-988. https://doi.org/10.53697/jim.v213.973

Antara News. (2025, Januari 22). ANTARA: Kantor Berita Indonesia. Retrieved
from antaranews.com:
https://www.antaranews.com/infografik/4598406/kejayaan-perfilman-
indonesia-2024

Ardini, S. F., Lubis, N. W., Tarigan, N. E. B., Siburian, K. M. Y., & Sitindaon, N.
(2024). Building Customer Loyalty Through Experiential Marketing. Jurnal
Nasional Holistic Science, 4(3), 373-379.
https://doi.org/10.56495/hs.v413.729

Arifin, Z., Rizal, N., & Ermawati, E. (2025). The Influence of Content Marketing
and Live Streaming on Purchase Decisions on TikTok Shop through Purchase
Interest as an Intervening Variable (A Case Study of TikTok Shop Users among
Students of ITB Widya Gama Lumajang). Magister: Manajemen Strategis
Dan Terapan, 1(2), 85-95. https://doi.org/10.30741/mgt.v1i2.1742

Ayu, G. (2025, Juni 9). ProMedia Teknologi. Retrieved from Lombok Post:
https://lombokpost.jawapos.com/newstainment/1506121389/5-film-
indonesia-dengan-alur-bagus-tapi-penontonnya-sedikit-ada-yang-tidak-
sampai-10-ribu-orang

Bappeda Provinsi DKI Jakarta. (2025, Juli 15). Talks and Discussion -
Mengembangkan Jakarta Kota Sinema. Jakarta Pusat, DKI Jakarta, Indonesia.

123



124

Bening, B., & Kurniawati, L. (2019). The Influence of Content Marketing toward
the Customer Engagement of Tokopedia Users in Yogyakarta. International
Conference on Technology, Education and Science (InCoTES), 138—148.
http://jurnal.ustjogja.ac.id/index.php/incotes/index

Bisri, M. M. H., & Pitoyo. (2022). Konten Marketing Instagram dan Brand Image
pada Minat Penggunaan Jasa Perencana Keuangan. JURNAL PUSTAKA
KOMUNIKASI, 5(1), 190-205. https://doi.org/10.32509/pustakom.v5i11.1894

Brahmanto, E. (2024). Experiental Marketing dan Minat Kembali Pengunjung di
Warung Kopi Klotok Kaliurang Yogyakarta. Jurnal Sains Manajemen, 6(1),
30-34. https://doi.org/10.51977/jsm.v6i1.1570

Cahyani, A. P, Fitriyanti, A. S., Ramadani, N. A., Nurhidayatulloh, D. E., &
Zakiyah, N. F. (2025). Pengaruh Citra Merek, Digital Marketing dan
Electronic Word of Mouth terhadap Keputusan Berkunjung di Museum
Lokananta Solo. Procuratio: Jurnal Ilmiah Manajemen, 13(2), 215-225.
https://doi.org/10.35145/procuratio.v13i2.5031

Chomeya, R. (2010). Quality of Psychology Test Between Likert Scale 5 and 6
Points. Journal of Social Sciences, 6(3), 399-403.
https://doi.org/10.3844/jssp.2010.399.403

Creswell, J. W., & Creswell, J. D. (2018). Research Design (Fifth). SAGE
Publications, Inc.

Darwin, M., Mamondol, M. R., Sormin, S. A., Nurhayati, Y., Tambunan, H., Sylvia,
D., Adnyana, I. M. D. M., Prasetiyo, B., Vianitati, P., & Gebang, A. A. (2021).
Metode Penelitian Pendekatan Kuantitatif (T. S. Tambunan, Ed.). CV. MEDIA
SAINS INDONESIA. www.penerbit.medsan.co.id

Djamaly, M. F. (2023). The Role of Social Media in Generation Z Decision-Making
Process to Watch Films in Cinemas. Jurnal Ekonomi, 12(02), 2023.
http://ejournal.seaninstitute.or.id/index.php/Ekonomi

Dwiputra, M. N., Suhud, U., & Kusumaningtyas, D. P. (2025). Analisis Dampak
Content Marketing terhadap Purchase Intention Produk Suplemen Fitnes di
Social Commerce Tiktok Shop. Jurnal llmiah Ekonomi Manajemen Bisnis
Dan Akuntansi, 2(5), 783—796. https://doi.org/10.61722/jemba.v2i5.1492

Fadillah, S. N., & Setyorini, R. (2021). Analisis Implementasi Strategi Content
Marketing dalam Menciptakan Customer Engagement di Media Sosial
Instagram Wakaf Daarut Tauhiid Bandung. MENARA Ilmu, 15(02), 100—116.
https://doi.org/10.31869/M1.V1512.2028

Fatmawati, A., & Fauziah, S. (2025). The Influence of Experiential Marketing and
Influencer Marketing on Purchase Decision of Skintific Skincare Products



125

(Study on Students of UPN “Veteran” East Java at Envio Store Surabaya).
Indonesian Interdisciplinary Journal of Sharia Economics (IIJSE), 8(3),
13093-13106. https://doi.org/10.31538/iijse.v8i3.7534

Fatonah, S., Panglipurningrum, Y. S., & Khristiana, Y. (2024). Pendampingan
Strategi Content marketing Produk Pemanfaatan limbah Ternak Pada Peternak
Sapi di Desa Pare Kabupaten Wonogiri. Eastasouth Journal of Positive
Community Services, 2(02), 75-82. https://doi.org/10.58812/ejpcs.v2102

Fauzi, D. H. (2021). Determinasi Keputusan Pembelian dan Pembelian Ulang
(Literature Review Manajemen Pemasaran). Jurnal llmu Manajemen Terapan,
2(6), 790-800. https://doi.org/10.31933/jimt.v216

Fikri, M. (2025, April 5). Datalndonesia. Retrieved from Datalndonesia.id:
https://dataindonesia.id/korporasi/detail/data-sebaran-jumlah-bioskop-dan-
layar-cinema-xxi-cnma-hingga-desember-2024

Film Indonesia. (2025). Film Indonesia. Retrieved from filmindonesia.or.id:
https://filmindonesia.or.id/film/penonton?tahun=2025#

Fitriani, R., Aisyah, N., & Pribadi, T. (2023). Pengaruh Content Marketing dan
Experiential Marketing terhadap Keputusan Pembelian Konsumen (Studi

Kasus Konsumen di Kecamatan Medan Tembung). Jurnal limiah Manajemen
Dan Bisnis (JIMBI), 4(2), 135—143. https://doi.org/10.31289/jimbi.v412.2692

Fitrianingsih, A., Bachri, S., Muzakir, & Farid. (2025). Pengaruh Content
Marketing dan Electronic Word of Mouth (E-WoM) terhadap Purchase
Decision Produk Skin1004 yang Dimediasi oleh Fear of Missing Out (FOMO)
(Studi Kasus pada Gen Z di Kota Palu). Entrepreneurship Bisnis Manajemen
Akuntansi (E-BISMA), (1), 167-187.
https://doi.org/10.37631/ebisma.v61l1.1830

Goyette, 1., Ricard, L., Bergeron, J., & Marticotte, F. (2010). E-WOM Scale: Word-
of-Mouth Measurement Scale for e-Services Context. Canadian Journal of
Administrative Sciences, 27(1), 5-23. https://doi.org/10.1002/cjas.129

Green, S. B. (1991). How Many Subjects Does It Take to Do a Regression Analysis.
Multivariate Behavioral Research, 26(3), 499-510.
https://doi.org/10.1207/s15327906mbr2603 7

Hadi, D. S., Sumarwan, U., & Nurhayati, P. (2025). The Influence of TikTok
Marketing Content and Facetology Brand Image on Purchase Decisions

Mediated by Purchase Intention. Indonesian Journal of Multidisciplinary
Science, 4(11), 1013—1025. https://doi.org/10.55324/ijoms.v4111.1172

Hamdani, N. A., Widiasih, N., Gumilar, I. R., Herlianti, A. O., & Setiana, S. M.
(2023). Promotion and Experiential Marketing on Purchasing Decisions



126

Mediated by e-WOM in Coffee SMES. Journal of Eastern European and
Central Asian Research, 10(6), 900-910.
https://doi.org/10.15549/jeecar.v10i6.1512

Handayani, R. (2020). Metodologi Penelitian Sosial (1st ed.). Trussmedia Grafika.

Handranata, Y. W., Herlina, M. G., Tanaya, E. L., & Setiawan, R. (2023). Out-of-
Group or In-Group e-WOM Affects Consumer Purchasing Decision? E3S Web
of Conferences, 426, 1-7. https://doi.org/10.1051/e3sconf/202342602117

Hernawati, D., Fitriadi, B. W., & Ghonisyah, G. A. A. (2025). Analisis Electronic
Word of Mouth sebagai Variabel Intervening antara Store Atmosphere dan
Keputusan Pembelian (Survei pada Konsumen Cendana Coffee, Food &
Beverage Tasikmalaya). Jurnal Fokus Manajemen, 5(3), 535-544.
https://doi.org/10.25157/ma.v1112.19826

Herrada Salazar, S. V., Valdivia Meza, G. K., Rivera Lopez, C. D. P., & Callan
Bacilio, R. (2025). Experiential Marketing and Purchase Decisions: Beyond
the Taste. Revista Venezolana de Gerencia, 30(110), 1132-1145.
https://doi.org/10.52080/rvgluz.30.110.22

Hsiao, C.-H., Tang, K.-Y., & Su, Y.-S. (2021). An Empirical Exploration of Sports
Sponsorship: Activation of Experiential Marketing, Sponsorship Satisfaction,
Brand Equity, and Purchase Intention. Frontiers in Psychology, 12, 1-13.
https://doi.org/10.3389/fpsyg.2021.677137

Indartini, M., & Mutmainah. (2024). Analisis Data Kuantitatif Uji Instrumen, Uji
Asumsi Klasik, Uji Korelasi dan Regresi Linier Berganda (H. Warnaningtyas,
Ed.; Vol. 1). Penerbit Lakeisha.

Insertlive. (2025, Desember 19). [Insertlive. Retrieved from insertlive.com:
https://www.insertlive.com/film-dan-musik/20251219151524-25-
391333/gen-z-kembali-ramaikan-bioskop-kunjungan-naik-25-persen-berkat-
film-populer-2025

Iswahyuningtyas, C. E., & Hidayat, M. F. (2021). Strategi dan Tantangan dalam
Distribusi dan Eksibisi Film secara Konvensional maupun Digital di
Indonesia. Jurnal Komunikasi, 13(1), 133-146.
https://doi.org/10.24912/jk.v1311.10033

Karnreungsiri, 1., & Praditsuwan, N. (2017). Factors Influencing Buying Behavior
and Buying Decision Process of Customers: An Examination on Relationship
Using One-Way Analysis of Variance. PSAKU International Journal of
Interdisciplinary Research, 6(2), 76-84.
https://ssrn.com/abstract=3261158[76]



127

Karr, D. (2016). How to Map Your Content to Unpredictable Customer Journeys.
Melwater. http://contentmarketinginstitute.com/wp-
content/uploads/2014/10/2015 B2C Research.pdf

Klasika. (2025, Agustus 11). Klasika. Retrieved from klasika.kompas.id:
https://klasika.kompas.id/baca/review-film-tinggal-meninggal-detail-kritis-
dan-mengena/

Kotler, Philip., & Keller, K. Lane. (2012). Marketing Management. Prentice Hall.

Kuant, M., & Erdiansyah, R. (2022). Pengaruh Electronic Word of Mouth (e-
WOM) dan Brand Trust terhadap Keputusan Pembelian Konsumen Modelano.
Kiwari, 1(3), 526-535. https://doi.org/10.24912/ki.v1i3.15843

Maimunah, S., Heikal, Mohd., Biby, S., & Safrina. (2025). Pengaruh Content
Marketing, Influencer Marketing, dan Elektronic Word of Mouth (e-WOM)
terhadap Keputusan Pembelian Pada Followers Produk Tazzi Glow di
Platform Tiktok Shop. JIIC: JURNAL INTELEK INSAN CENDIKIA, 2(8),
15984—-15993. https://jicnusantara.com/index.php/jiic

Melati, R., Yusnita, R. T., & Rahwana, K. A. (2022). Purchasing Decision Analysis
Is Reviewed From Lifestyle, Price Perception And Product Quality. Journal of
Indonesian Management, 2(3), 905-918.

Nabella, B. J., & Jumono, S. (2020). PENGARUH EXPERIENTIAL
MARKETING, ELECTRONIC WORD OF MOUTH TERHADAP
PURCHASE DECISION DENGAN DIINTERVENING OLEH BRAND
AWARENESS. JCA Ekonomi, 1(2), 492-502. www.Vizta.co.idyang

Nahumarury, A. S., Adrian, F., & Patra, E. (2025). Pengaruh Electronic Word of
Mouth (e-WOM) terhadap Keputusan Pembelian Video Gamestardew Valley.
NAMARA:  Jurnal Manajemen Pratama, 2(4), 1-11. https://namara-
feb.unpak.ac.id/index.php/namara/index

Nurlia, S. A., Utami, S., Salim, S. R., & Heikal, J. (2025). User Segmentation of
Digital Banking in The Jabodetabek Region Using The Python Based K-
Means Clustering Method. J-CEK]I: Jurnal Cendekia Ilmiah, 4(6), 2931-2947.

Prasetya, A. Y., Savitri, D. A. M., & Kurniawan, B. (2023). Pengaruh Experiential
Marketing terhadap Loyalitas Pelanggan dengan Kepuasan Pelanggan Sebagai
Variabel Mediasi. JURNAL ILMIAH RESEARCH AND DEVELOPMENT
STUDENT (JIS), 1(1), 202-219. https://doi.org/10.59024/jis.v1i11.403

Pratama, R. A. P., & Kristiawati, I. (2023). Pengaruh Marketing Communication,
Experiential Marketing, dan Customer Trust terhadap Customer Loyalty pada
PT. Andalan Pacific Samudra. YOS SOEDARSO ECONOMICS JOURNAL
(YEJ), 5(3), 52—69.



128

Putriati, N., Sijabat, R., & Setyorini, N. (2025). Pengaruh Electronic Word of Mouth
dan Customer Trust terhadap Keputusan Pembelian Air Minum Kemasan
Merek Aqua di kota Demak dengan Minat Beli sebagai Variabel Intervening.
MASMAN: Master Manajemen, 3(3), 67-95.
https://doi.org/10.59603/masman.v3i3.953

Rachman, M. A., & Eddyono, F. (2024). The Influence of Marketing Content on
Brand Awareness and Its Impact on Citamin Product Purchase Decisions.
Jurnal Ekonomi, 13(1), 845—855. https://doi.org/10.54209/ekonomi.v13i01

Rafiasa, M., Santoso, H., Ulya, E. D., Hadiyanto, & Cholagi, F. F. (2025). Analisis
Pengaruh Trailer Film “Sore” terhadap Minat Menonton Gen Z Menggunakan
Pendekatan Model AISAS. Jurnal Pendidikan Teknologi Informasi Dan
Komunikasi, 5(6), 2381-2391. https://doi.org/10.56799/j-ceki.v5i3.14317

Ramadhani, O., & Khoirunisa. (2025). Generasi Z dan Teknologi: Gaya Hidup
Generasi Z di Era Digital. JURNAL PENDIDIKAN DAN ILMU SOSIAL
(JUPENDIS), 3(1), 323-331. https://doi.org/10.54066/jupendis.v3i1.2916

Ramadhani, S. P., & Othman, L. (2024). Pengaruh Electronic Word of Mouth dan
Brand Awareness terhadap Minat Beli pada Toko Oleh-Oleh Nadhira
Napoleon di  kota  Pekanbaru. ECo-Buss, 6(3), 1662—-1670.
https://doi.org/10.51903/eb.v7i1.1266

Ramadhany, V. A., & Illahi, A. K. (2022). Pengaruh Electronic Word of Mouth (e-
WOM) di Media Sosial terhadap Keputusan Menonton pada Film Spider-Man.
TUTURLOGI: Journal of Southeast Asian Communication, 3(2), 103—111.
https://doi.org/10.21776/ub.t

Rifaldi, M. F., Harahap, D. A., & Rohandi, M. M. A. (2024). Pengaruh Content
Marketing, Influencer Marketing dan Electronic Word of Mouth terhadap
Purchase Decision produk House of Smith. Bandung Conference Series:
Business and Management, 4(1), 729-738.
https://doi.org/10.29313/bcsbm.v411.11893

Rizky, M. Y., & Stellarosa, Y. (2019). Preferensi Penonton terhadap Film Indonesia.
Journal of Communication Studies, 4(1), 15-34.
https://doi.org/10.37535/101004120172

Rodriguez, R. F., Montano, J., Horna, R. F. C., Robles, 1. S. C., & Bendezu
Yquiapaza, F. (2024). Influence of e-WOM on Emotional Purchase Decisions
in Ceviche, Fish, and Seafood Restaurants in Chimbote, Pert. Journal of
Ecohumanism, 3(4), 1019—1029. https://doi.org/10.62754/joe.v314.3469

Rosariana, B. (2021, September 28). Kementerian Keuangan Republik Indonesia.
Retrieved from Direktorat Jenderal Kekayaan Negara:



129

https://www.djkn.kemenkeu.go.id/kpknl-pontianak/baca-
artikel/14262/Generasi-Milenial-Dan-Generasi-Kolonial.html

Roy, K., Paul, U. K., Tiwari, S., & Mookherjee, A. (2024). Impact of Electronic
Word of Mouth (e-WOM) on Purchasing Decisions: An Empirical Study.
Benchmarking:  An  International  Journal,  32(10), 3901-3936.
https://doi.org/10.1108/B1J-08-2024-0642

Santy, R. D., & Andriani, R. (2023). Purchase Decision in Terms of Content
Marketing and e-WOM on Social Media. Journal of Eastern European and
Central Asian Research, 10(6), 921-928.
https://doi.org/10.15549/jeecar.v10i6.1502

Sari, M., Rachman, H., Astuti, N. J., Afgani, M. W., & Siroj, R. A. (2023).
Explanatory Survey dalam Metode Penelitian Deskriptif Kuantitatif. Jurnal
Pendidikan Sains Dan Komputer, 3(1), 10-16.
https://doi.org/10.47709/jpsk.v3101.1953

Sarker, B. K., Sarker, D. K., Shaha, S. R., Saha, D., & Sarker, S. (2024). Why Apply
SPSS, SmartPLS and AMOS: An Essential Quantitative Data Analysis Tool
for Business and Social Science Research Investigations. INTERNATIONAL
JOURNAL OF RESEARCH AND INNOVATION IN SOCIAL SCIENCE
(IJRISS), 8(9), 2688-2699. https://doi.org/10.47772/1JRISS

Sasoeng, Y. M., Wenas, R. S., & Rondonuwu, C. N. (2025). Analisis Pengaruh
Experiential Marketing, Brand Image dan Perceived Quality terhadap
Keputusan Pembelian Konsumen pada Toko Ritel Miniso di Manado Town
Square. Jurnal EMBA, 13(1), 55-66. www.topbrand-award.com,

Schiffman, L. G., & Wisenblit, J. (2019). Consumer Behavior (12th ed.). Pearson.
Schmitt, B. H. (2007). Experiential Marketing.

Sepiati, D., Fitriadi, B. W., & Wibawa, G. R. (2025). Pengaruh Food Vlogger dan
Electronic Word of Mouth terhadap Keputusan Pembelian Konsumen di
Takara Kitchen Tasikmalaya. MUSYTARI, 24(11), 121-130.

Sharene, & Ardiansyah, 1. (2025). Pengaruh Experiential Marketing terhadap
Keputusan Pembelian Konsumen pada Chinese Restoran Ba Li Ren di Pantai
Indah Kapuk Jakarta Utara. Community Engagement & Emergence Journal,
6(2), 1221-1236. https://doi.org/10.37385/ceej.v6i2.8645

Siswati, R. D. A., & Kusumaningtyas, D. (2026). Pengaruh Influencer Marketing,
Content Marketing dan Electronic Word of Mouth (e-WOM) terhadap
Keputusan Pembelian Gen Z pada Kedai Satoe Rasa. Jurnal Ekonomi &
Pendidikan, 23(1), 16-28. https://doi.org/10.21831/jep.v23i1.93403



130

Sitaresmi, N., Johari, Sulistyaningsih, L. S., Fuadin, A., Kusumabh, E., Yasmin, A.
J., Zurviana, E., & Hotimah, I. S. (2025). Pengaruh Ungkapan Tabu dalam
Film Genre Komedi Produksi Indonesia terhadap Karakteristik Remaja
Indonesia. @Artikulasi Jurnal Pendidikan Bahasa Dan Sastra Indonesia, 5(2),
204-222. https://doi.org/10.17509/artikulasi.v5il

Soesana, A., Subakti, H., Karwanto, Fitri, A., Kuswandi, S., Sastri, L., Falani, I.,
Aswan, N., Hasibuan, F. A., & Lestari, H. (2023). Metodologi Penelitian
Kuantitatif (A. Karim, Ed.; Vol. 1). Yayasan Kita Menulis.

Stolworthy, J. (2025, Agustus 24). Independent. Retrieved from The Independent:
https://www.the-independent.com/arts-entertainment/films/features/movies-
box-office-flops-good-films-b2813187.html

Sudaryanto, S., Hanim, A., Rosediana Dewi, 1., Kartikasari, A. D., & Rusdiyanto,
R. (2025). The Mediating Effect of Customer Trust of e-WOM and Online
Customer Reviews Impacting Purchase Decision of Household Electronic
Products at A Marketplace: Evidence from Indonesia. Cogent Business and
Management, 12(1), 1-26. https://doi.org/10.1080/23311975.2025.2503093

Sugiyono. (2022). Metode Penelitian Kualitatif (Untuk Penelitian yang Bersifat:
Eksploratif, Enterpretif, Interaktif dan Konstruktif). Alfabeta.

Sunaryanto, K., & Idrus, O. (2025). Karakteristik Generasi Z dan Dampak
Produktivitas Kerja pada Dunia Kerja di Indonesia. Jurnal Sains Dan
Teknologi, 7(3), 37-43. https://doi.org/10.55338/saintek.v713.3892

Tanamal, W., Nazmi, H., & Dewi, P. (2025). The Influence of Content Marketing,
Influencer Marketing, and Paid Advertising on Purchase Decisions in Blibli E-
Commerce. International Journal of Science and Society, 7(4), 260-270.
https://doi.org/10.54783/ijsoc.v714.1566

Tayade, H., Sonawane, P., Chaube, R., Gori, K., & Sattur, K. (2024). Gen Z and
The Problem of Paradox of Choice on OTT Platform. Journal of Emerging
Technologies and Innovative Research (JETIR), 11(4), 472-484.
www.jetir.orgl472

Tua, G. V. M., & Andariyani, [. M. (2022). Pengaruh Kualitas Produk dan Harga
terhadap Keputusan Pembelian Mesin Pompa Air Submersible Dab Decker Di
CV. Citra Nauli Electricsindo Pekanbaru. Jurnal llmiah Multidisiplin, 1(4),
140—154. https://doi.org/10.56127/jukim.v1i104.266

Ulum, F., Basalamah, M. R., & Wahono, B. (2024). Pengaruh Experiential
Marketing, Perceived Quality, dan Kualitas Layanan, terhadap Keputusan
Pembelian Konsumen (Studi Kasus pada Pengguna Aplikasi Maxim Kota
Malang). E — Jurnal Riset Manajemen, 13(1), 3621-3630.



131

Ulya, H. A. F., & Suciningtyas, S. A. (2025). Pengaruh Content Marketing dan
Online Customer Review pada Online Purchase Decision dengan Brand Trust
sebagai Variabel Mediasi. ECo-Fin: Economics and Financial, 7(3), 1536—
1548. https://doi.org/10.32877/ef.v713.2988

Vikaliana, R., Pujianto, A., Mulyati, A., Fika, R., Ronaldo, R., Reza, H. K., Ngii,
E., Dwikotjo, F., Suharni, & Ulfa, L. (2022). Ragam Penelitian dengan SPSS
(M. Surur, Ed.; Vol. 1). Tahta Media Group.

Wafa, 1. (2025, Agustus 3). GoodStats. Retrieved from data.goodstats.id:
https://data.goodstats.id/statistic/10-genre-film-terpopuler-di-platform-
streaming-indonesia-arZ8r

Wicaksono, F. B., Yuliati, L. R., Muhyidin, H., & Hutasuhut, I. P. (2022). Pengaruh
Experiential Marketing terhadap Experiential Value serta Dampaknya pada
Customer Satisfaction Coffee Toftee. Jurnal ISIP: Jurnal Ilmu Sosial Dan
Ilmu Politik, 19(2), 88—101. https://doi.org/10.36451/jisip.v19i2.6

Waulansari, R. (2025). Pengaruh Harga dan Kualitas Produk terhadap Keputusan
Pembelian pada PT. Outletz Worldwide Indonesia. AKADEMIK: Jurnal
Mahasiswa Humanis, 5(2), 961-972. https://doi.org/10.29244/jcs.7.1.45-53

Xu, W.,, Jung, H., & Han, J. (2022). The Influences of Experiential Marketing
Factors on Brand Trust, Brand Attachment, and Behavioral Intention: Focused
on Integrated Resort Tourists. Sustainability (Switzerland), 14(20), 1.
https://doi.org/10.3390/su142013000

Zahra, N. A. (2024). Strategi Content Marketing pada Media Sosial Tiktok Gebcell.
TUTURAN: Jurnal llmu Komunikasi, Sosial Dan Humaniora, 2(2), 157-173.
https://doi.org/10.47861/tuturan.v212.939



