DAFTAR PUSTAKA

Adinda, A. A. (2021). The influence of price discount toward impulse buying
during the covid-19 pandemic (Study On Consumers Of Yogya Sunda
Department Store In Bandung). Manajemen Pemasaran, 15-33

Ahdiat, A. (2024, March 19). TikTok Shop Gabung Tokopedia, Ini Jumlah
Penggunanya. Databoks.

Ahn, Y., & Lee, J. (2024). The Impact of Online Reviews on Consumers'
Purchase Intentions: Examining the Social Influence of Online Reviews,
Group Similarity, and Self-Construal. Journal of Theoretical and Applied
Electronic Commerce Research, 19(2), 1060—1078.

Aini, S., Rizal, M., & Mahardani, S. A. (2025). Pengaruh Live Streaming,
Online customer Review, Cashback Promotion Dan Discount Flash sale
Terhadap Minat Beli Brand Pinkflash Di Aplikasi Shopee. Jurnal Riset
Manajemen, 14 no.0l.

Alfina Dwi Juniarti, & Rojuaniah Rojuaniah. (2024). Pengaruh Luxury Brand
Perception, Social Influence, Brand Personality Dan Country Of Origin
Terhadap Purchase Intention Pada Perusahaan Fast Fashion di Indonesia.
Manajemen Kreatif Jurnal, 2(1), 86-105.

https://doi.org/10.55606/makreju.v2il.2613

Aryanzah, T. D., Myrtanti, R. D., & Adilla, N. (2026). Pengaruh Online
Customer Review dan Kredibilitas Influencer terhadap Niat Beli Produk

Skincare Brand XYZ di Tiktokshop dengan Customer Trust sebagai

141


https://doi.org/10.55606/makreju.v2i1.2613

142

Variabel Mediasi. SENTRI: Jurnal Riset Ilmiah, 5(1), 1097-1118.

https://doi.org/10.55681/sentri.v5il.5584

Astuti, I. 1., Sulisman, A. N., & Br Tarigan, S. R. D. (2023). Eksplorasi E-
Governance: Menjawab Tantangan Implementasi E-Commerce Era
VUCA di Indonesia. PUBLICNESS: Journal of Public Administration

Studies, 2(4), 431-439. https://doi.org/10.24036/publicness.v2i4.163

Ayu Putri Lestari, Titin Agustin Nengsih, & Neneng Sudharyati. (2023).
Pengaruh Green Product Dan Label Halal Terhadap Minat Beli Produk
Kecantikan Kedas Beauty Masyarakat Muslim Kota Jambi.
MUQADDIMAH: Jurnal Ekonomi, Manajemen, Akuntansi Dan Bisnis,

1(3), 45-60. https://doi.org/10.59246/mugaddimah.v1i3.331

Bisnis, J. A., Naulibasa, G. V., Nurussa’adah, A., & Putri, E. D. (2025).
Pemanfaatan Media Sosial sebagai Sarana Pemasaran dalam
Mendorong Penjualan pada Warung Sate Olfficial di Jakarta (Utilization
of Social Media as a Marketing Tool to Increase Continuous Sales at
Warung Sate Official in Jakarta). 2(1), 11.

https://jurnal.universitasjakarta.ac.id/index.php/jurnal-fia-unija

Caroline, V., & Bilson, S. (2024). Dimensi-dimensi live streaming yang
mempengaruhi niat beli produk skintific melalui kepercayaan konsumen.
Institut Bisnis dan Informatika Kwik Kian Gie,.

Cassie, F., Rahman, C. P., & Khasanah, I. (2024). Analisis pengaruh customer
online reviews, live streaming, dan promotion terhadap purchase

intention melalui customer trust sebagai variabel intervening (Studi Pada


https://doi.org/10.55681/sentri.v5i1.5584
https://doi.org/10.24036/publicness.v2i4.163
https://doi.org/10.59246/muqaddimah.v1i3.331
https://jurnal.universitasjakarta.ac.id/index.php/jurnal-fia-unija

143

Konsumen Produk Wardah di Kota Semarang). DIPONEGORO

JOURNAL OF MANAGEMENT, 13(1). http://ejournal-

s1.undip.ac.id/index.php/dbr

Choon Ling, K., Teck Chai, L., & Hoi Piew, T. (2010). The Effects of
Shopping Orientations, Online Trust and Prior Online Purchase
Experience toward Customers’ Online Purchase Intention. Infernational

Business Research. www.ccsenet.org/ibr

Dangi, A., Saini, C. P., Singh, V., & Hooda, J. (2021). Customer perception,
purchase intention and buying decision for branded products: Measuring
the role of price discounts. Journal of Revenue and Pricing Management,

20(2), 194-203. https://doi.org/10.1057/s41272-021-00300-7

Defriyanti, A., & Fitri, N. E. (2024). Pendekatan Kualitatif Dalam Mengkaji
Media Sosial dan Pola Konsumsi Generasi Milenial. Multidisciplinary
Journal of Religion and Social Sciences.

Diniyah, N., Hanum, F., & Apriantika, S. G. (2023). Transformasi Nilai
Maskulinitas Laki-Laki Pengguna Kosmetik. Dimensia: Jurnal Kajian

Sosiologi, 12(1), 61-72. https://doi.org/10.21831/dimensia.v12i1.58087

Djoko Soeprajitno, E., Triludfianingsih, & Ayu Paramitha, D. (2025).
Pengaruh live streaming, online customer review, dan discount terhadap
minat beli produk tas bostanten pada fitur tiktokshop. Prosiding
Simposium Nasional Manajemen Dan Bisnis, 4, 1121-1131.

Fananny, F., Septin, T., Rahayu, M., Miftahuddin, M. A., & Zamakhsyari, L.

(2025). Pengaruh online customer riview, e-service quality, live


http://ejournal-s1.undip.ac.id/index.php/dbr
http://ejournal-s1.undip.ac.id/index.php/dbr
http://www.ccsenet.org/ibr
https://doi.org/10.1057/s41272-021-00300-7
https://doi.org/10.21831/dimensia.v12i1.58087

144

streaming terhadap minat beli produk fashion di e-commerce shopee.

https://doi.org/https://doi.org/10.29040/jie.v913.17903

Farki Ahmad, Baihaqi Imam, & Berto Mulia Wibawa. (2016). Pengaruh
Online Customer Review dan Rating terhadap Kepercayaan dan Minat
Pembelian pada Online Marketplace di Indonesia. JURNAL TEKNIK ITS
Vol. 5, No. 2.

Febriyani, D., Utami, T., & Ahmadi, M. A. (2024). Pengaruh fitur live
streaming dan content marketing terhadap keputusan pembelian
konsumen pada tiktok shop 1*. In Jurnal Manajemen Pemasaran (Vol.
1, Number 2).

Firda Rona Hafizhoh, Rayhan Gunaningrat, & Khabib Alia Akhmad. (2023).
Potongan Harga, Live Streaming, Dan Online Customer Review
Terhadap Minat Beli Konsumen Pada Aplikasi Tiktok Shop. Jurnal
Publikasi Sistem Informasi Dan Manajemen Bisnis, 2(3), 204-219.

https://doi.org/10.55606/jupsim.v2i3.2023

Fitria Sahila, W., & Ning Farida, S. (2025). The influence of live streaming,
price discount, and online customer review on purchase intention of
somethinc products (a study on students of upn “veteran” east java as
consumers of somethinc products shopping on shopee). In Indonesian
Interdisciplinary Journal of Sharia Economics (IIJSE (Vol. 8, Number

3).


https://doi.org/https:/doi.org/10.29040/jie.v9i3.17903
https://doi.org/10.55606/jupsim.v2i3.2023

145

Ghozali Imam. (2021). Aplikasi analisis multivariate dengan program ibm
spss 26 ibm" spss" Statistics » (10th ed.). Badan Penerbit Universitas
Diponegoro.

Guyjarati, D. N. ., & Porter, D. C. (2015). Dasar Dasar Ekonometrika (5th ed.).
Penerbit Salemba Empat.

Hair F. Joseph, Hult G. Tomas, Ringle M. Christian, & Sarstedt Marko.
(2022). A Primer on Partial Least Squares Structural Equation Modeling
(PLS-SEM) Third Edition (Third). SAGE Publications.

Hamdi Aliaa Fathin, Usep Suhud, & Meta Bara Berutu. (2025). Analisis
Faktor-Faktor yang Memengaruhi Brand trust dan Purchase Intention.
Jurnal Ilmiah Manajemen Dan Kewirausahaan, 4(2), 90-110.

https://doi.org/10.55606/jimak.v4i2.4611

Hasibuan, L. (2020, October 16). Warga Jabodetabek Kini Lebih Suka Belanja
Online, Kalau Kamu? CNBC Indonesia.

Ikhsan, O., & Saputro, B. (2019). Pengaruh price discount dan store
atmosphere terhadap impulse buying dengan positive emotion sebagai
variabel mediasi pada konsumen ritel minimarket kota yogyakarta.

Jeany Aurieal Liberty Carandy, & Syahputra. (2024). Pengaruh Lifestyle,
Convenience Value, dan Perceived Risk terhadap Purchase Intention
Pada E-Commerce Shopee. A/-Kharaj: Jurnal Ekonomi, Keuangan &

Bisnis Syariah, 6(6). https://doi.org/10.47467/alkharaj.v616.2178

Juliana, H. (2023). Pengaruh Siaran Langsung Dan Manfaat Yang Dirasakan

Terhadap Niat Beli Melalui Kepercayaan Konsumen Pada Aplikasi


https://doi.org/10.55606/jimak.v4i2.4611
https://doi.org/10.47467/alkharaj.v6i6.2178

146

Tiktok Shop. SINOMIKA Journal: Publikasi llmiah Bidang Ekonomi
Dan Akuntansi, 1(6), 1517-1538.

https://doi.org/10.54443/sinomika.v1i6.754

Juliette Elcinri Pantow, M., Mananeke, L., Ch Lintong, D. A., Manajemen, J.,
& Ekonomi dan Bisnis, F. (2022). Analysis of switching barriers on
consumer buying interest in wardah products in manado. Jurnal EMBA,
10(1), 1600-1611.

Kotler, Philip., Bowen, John., Makens, J. C. ., & Baloglu, Seyhmus. (2017).
Marketing for hospitality and tourism. Pearson Education Limited.
Lenggihunusa, A. Y., Sanadi, E., Raharja, S. J., Auliana, L., & Hakim, M. A.
(2024). Analisis penggunaan live shopping tiktok dalam mendorong
minat beli konsumen skintific. Jurnal lentera bisnis, 13(1), 359.

https://doi.ore/10.34127/jrlab.v1311.995

Liang, C. (2024). Cultural Value and Design Analysis of Luxury Brands-
Taking Yves Saint Laurent as An Example. Journal of Education,

Humanities and Social Sciences, 28, 484-

491. https://doi.org/10.54097/bavtt554

Lin, Q., & Nuangjamnong, C. (2022). Exploring the role of influencers and
customer engagement on purchase intention in TikTok live streaming
shopping. International Journal of Social Sciences and Humanities

Invention, 9(12), 7469—7498. https://doi.org/10.18535/ijsshi/v9i012.04

Mahesa Mei Riandi, & Siti Sarah. (2024a). Pengaruh Potongan Harga, Live

Streaming, dan Online Customer Review terhadap Minat Beli Konsumen


https://doi.org/10.54443/sinomika.v1i6.754
https://doi.org/10.34127/jrlab.v13i1.995
https://doi.org/10.54097/bavtt554
https://doi.org/10.18535/ijsshi/v9i012.04

147

pada Aplikasi TiktokShop. JEMSI (Jurnal Ekonomi, Manajemen, Dan
Akuntansi), 10(3), 2101-21009.

https://doi.org/10.35870/jems1.v1013.2528

Marlianah, S., & Saputra, W. B. (2025). Pengaruh Citra Merek, Kualitas
Produk, dan Iklan Terhadap Niat Beli (Purchase Intention) Konsumen
Minuman Fiber Colagen “BLASH.”

Marwah Ainil Khamsah. (2024). Pengaruh limited time scarcity, price
discount, dan product information terhadap perilaku impulsive buying
(Studi pada Pengguna Shopee Kalangan Generasi Z di Lampung).
Universitas Lampung.

Mehrabian, A., & Russell A. James. (1974). An Approach to Environmental
Psychology. The Massachusetts Institute of Technology.

Pitaloka, D., & Jaya, U. A. (2024). Pengaruh live streaming shopping dan price
discount terhadap purchase intention pada aplikasi tiktok (studi kasus
brand skincare the originote). Jurnal Pijar Studi Manajemen Dan Bisnis,

2(4), Hal. 356-365. https://e-journal.naureendigition.com/index.php/pmb

Pratiwi, A. V., Daryati, Y., & Anggraeni, C. (2023). Pengaruh Ulasan Online
Terhadap Keputusan Pembelian Skincare Korea di Sparklelle Shop.
JAMBAK Jurnal Riset Manajemen, Bisnis, Akuntansi, Dan Ekonomi, Vol.
2 No. 1, 20.

Prayugo, A. (2025). Analisis Live Streaming dan Review Konsumen Online
dalam mempengaruhi Niat Pembelian di Platform Social Commerce.

https://doi.org/dspace.uii.ac.id/123456789/58855



https://doi.org/10.35870/jemsi.v10i3.2528
https://e-journal.naureendigition.com/index.php/pmb
https://doi.org/dspace.uii.ac.id/123456789/58855

148

Purwianti, L., Nurjanah, L., Katherine, K., & Chen, R. (2024). The Impact of
TAM, Social Influence, and Information Quality on Purchase Intention
in E-commerce. Jurnal Organisasi Dan Manajemen, 20(2), 187-206.

https://doi.org/10.33830/jom.v20i2.9123.2024

Rahmawati, R., Safa’atillah, N., Yulia, E., & Susanti, I. (2025). The influence
of live streaming selling, free shipping, and online customer reviews on
the purchase intentions of consumers in the shopee marketplace among
generation z in karang wedoro village, turi district, lamongan regerency.
In NICEBIS : National Innovation Conference on Economics and

Business: 1. https://proceeding.kreatiftechinnovations.id/nicebis

Rahmawaty, 1., Sa’adah, L., & Musyafaah, L. (2023c). Pengaruh live
streaming selling, review product, dan discount terhadap minat beli
konsumen pada e-commerce shopee. Jurnal Riset Entrepreneurship,

6(2), 80. https://doi.org/10.30587/jre.v612.5956

Rahmi, V. A. R., & Firman, F. (2025). The Influence of Live Streaming and
Online Reviews on Purchase Intention Toward Luxcrime on TikTok
Shop: The Mediating Role of Customer Trust. Journal of Management
and Administration Provision, 5(2), 218-228.

https://doi.org/10.55885/imap.v5i2.589

Romadhona, A. 1. P. S.; Kurnia, D., & Rachmani, N. N. (2025). Pengaruh
Social Media Marketig Tiktok Terhadap Perilaku Konsumtif Gen Z di
Tasikmalaya.  Jurnal  Minfo  Polgan,  14(2), 2254-2264.

https://doi.org/10.33395/imp.v14i2.15255



https://doi.org/10.33830/jom.v20i2.9123.2024
https://proceeding.kreatiftechinnovations.id/nicebis
https://doi.org/10.30587/jre.v6i2.5956
https://doi.org/10.55885/jmap.v5i2.589
https://doi.org/10.33395/jmp.v14i2.15255

149

Salsabila, & Noor Andriana, A. (2024). The Effect Of Price Discount And
Bonus Pack On Impulse Buying With Positive Emotion As A Mediating
Variable On Guardian Retail Samarinda Central Plaza Consumers
Pengaruh Price Discount Dan Bonus Pack Terhadap Impulse Buying
Dengan Positive Emotion Sebagai Variabel Mediasi Pada Konsumen
Ritel Guardian Samarinda Central Plazaid. In Management Studies and
Entrepreneurship Journal (Vol. 5, Number 1).

http://journal.yrpipku.com/index.php/msej

Setianing, A., Hijrah, L., & Dwivayani, K. D. (2019). Persepsi remaja putri
terhadap iklan clean and clear versi 1000 suku indonesia, warna kulit
berbeda di youtube (Studi Deskriptif pada Jurusan Tata Kecantikan Kulit
SMKN 3 Samarinda).

Setiawan, E. (2024). Analisis pengaruh diskon terhadap minat beli serta
dampaknya pada keputusan pembelian athena skincare pada platform
tiktok shop. 3(2).

Song, C.;, & Liu, Y.-L. (2021). The effect of live-streaming shopping on the
consumer’s perceived risk and purchase intention in China.

https://hdl.handle.net/10419/238054

Suasapha, A. H. (2020). Skala likert untuk penelitian pariwisata; beberapa
catatan untuk menyusunnya dengan baik. Jurnal kepariwisataan, 19(1),

26-37. https://doi.org/10.52352/ipar.v19i1.407

Subagio Woro Puteri Dyajeng, & Hastari, S. (2021). Price Discount:

Pengaruhnya terhadap Online Customer Review dan Purchase Intention


http://journal.yrpipku.com/index.php/msej
https://hdl.handle.net/10419/238054
https://doi.org/10.52352/jpar.v19i1.407

150

pada Konsumen Online Marketplace Platform pada Masa Pandemi
Covid-19. JMDK (Jurnal Manajemen Dan Kewirausahaan).

https://doi.org/https://do1.org/10.26905/imdk.v911.5221

Sugiyono. (2023). Metode penelitian kuantitatif, kualitatif, dan r&d (Sutopo,

Ed.; 2nd ed.). Penerbit ALFABETA. www.cvalfabeta.com

Susilowati, P. A., Pinandito, A., & Rachmadi, A. (2025). Analisis Pengaruh
Potongan Harga, Product Quality, Guidance Shopping dan Online
Review terhadap Minat Beli Konsumen pada Live Streaming Shopping

(Vol. 9, Number 10). https://doi.org/https://j-ptiik.ub.ac.id/index.php/j-

ptiik/article/view/15366

Syah, M. A., & Indriani, F. (2020). Analisis pengaruh online customer review
terhadap minat beli konsumen pada produk kosmetik (Studi Kasus pada
Pengguna Famaledaily Indonesia). DIPONEGORO JOURNAL OF

MANAGEMENT, 9(3), 1-9. http://ejournal-s1.undip.ac.id/index.php/dbr

Syahrin, A., Garliani, G., & Garut, U. (2025). Pengaruh live streaming dan
online customer review terhadap purchase intention pengguna generasi z
di tiktokshop. Jurnal Ilmiah MEA (Manajemen, Ekonomi, Akuntansi_,
9(2).

Umbaseng, J., & Kumalaningrum, M. P. (2025). The Effect of Live Streaming
and Online Customer Review on Shopee Purchase Intention: Trust as an
Intervening Variable. International Journal of Social Science Research

and Review, 8(4), 323-336. https://doi.org/10.47814/1jssrr.v813.2645



https://doi.org/https:/doi.org/10.26905/jmdk.v9i1.5221
http://www.cvalfabeta.com/
https://doi.org/https:/j-ptiik.ub.ac.id/index.php/j-ptiik/article/view/15366
https://doi.org/https:/j-ptiik.ub.ac.id/index.php/j-ptiik/article/view/15366
http://ejournal-s1.undip.ac.id/index.php/dbr
https://doi.org/10.47814/ijssrr.v8i3.2645

151

Valerian, A., & Saputro, E. P. (2025). Price Discounts, Sales Promotions, and
In-Store Displays as Drivers of Consumer Purchase Intention: Consumer
Trust as a Mediator. In International Journal of Economics Development
Research (Vol. 6, Number 6).

Wanda Aulya Dewi, & Nur Laili Fikriah. (2024). Pengaruh Content
Marketing, Live Streaming, and Online Customer Review terhadap

Purchase Intention. A/-Kharaj: Jurnal Ekonomi, Keuangan & Bisnis

Syariah, 6(6). https://doi.org/10.47467/alkharaj.v616.2060

Wang, X., Sung, B., & Phau, 1. (2024). How rarity and exclusivity influence
types of perceived value for luxury. Journal of Brand Management,

31(6), 576-592. https://doi.org/10.1057/s41262-024-00359-8

Wulandari, N., & Isa, M. (2025). Pengaruh Online Customer Review dan Flash
Sale Promotion yang Dimediasi oleh Sikap terhadap Minat Beli Skincare
Skintific pada Marketplace Shopee. Studi Akuntansi, Keuangan, Dan

Manajemen, 4(2), 301-315. https://doi.org/10.35912/sakman.v4i2.3874

Yosse, F., & Wuisan, D. S. S. (2021). Pengaruh Information Quality, Social
Psychological Distance, Sense of Power dan Trust terhadap Consumer
Purchase Intentions pada Social Commerce (Studi Kasus: TikTok).
Jurnal Administrasi Bisnis (JAB, 11(1), 2021.

Zhao, X. (Roy), Wang, L., Guo, X., & Law, R. (2015). The influence of online
reviews to online hotel booking intentions. International Journal of
Contemporary  Hospitality =~ Management,  27(6), 1343-1364.

https://doi.org/10.1108/IJCHM-12-2013-0542



https://doi.org/10.47467/alkharaj.v6i6.2060
https://doi.org/10.1057/s41262-024-00359-8
https://doi.org/10.35912/sakman.v4i2.3874
https://doi.org/10.1108/IJCHM-12-2013-0542

152

Zhong, Y., Zhang, Y., Luo, M., Wei, J., Liao, S., Tan, K. L., & Yap, S. S. N.
(2022). I give discounts, I share information, I interact with viewers: a
predictive analysis on factors enhancing college students’ purchase

intention in a live-streaming shopping environment. Young Consumers,

23(3), 449-467. https://doi.org/10.1108/YC-08-2021-1367



https://doi.org/10.1108/YC-08-2021-1367

	DAFTAR PUSTAKA

