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LEMBAR MOTO DAN PERSEMBAHAN 

 

 

MOTTO 

 

“Only when He, Himself, reveals it. And God only rarely reveals the future. When 

He does so, it is for only one reason: it’s a future that was written so as to be 

altered. Because in the remembrance of Allah, there is peace.” 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

PERSEMBAHAN 

 

Karya tulis skripsi ini saya persembahkan kepada diri saya sendiri 

yang telah bekerja sangat keras, orang tua, keluarga, teman- teman 

yang selalu mendukung dan membersamai langkah saya, serta 

pengembangan ilmu pengetahuan, khususnya dalam memahami 

sesama manusia yang tak pernah ada habisnya.



 

 

Haifa Mujahidah Aulia 



 

 

 

HAIFA MUJAHIDAH AULIA 

 

PENGARUH PSYCHOLOGICAL CAPITAL TERHADAP 

ORGANIZATIONAL CITIZENSHIP BEHAVIOR PADA KARYAWAN 

SALES FMCG PT. X AREA JAKARTA INNER 

 

 

Skripsi 

 

Jakarta: Program Studi Psikologi, Fakultas Psikologi, 

Universitas Negeri Jakarta, 2026 

 

 

ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisis pengaruh Psychological Capital 

(PsyCap) terhadap Organizational Citizenship Behavior (OCB) pada karyawan 

sales Fast Moving Consumer Goods (FMCG) PT. X. Penelitian ini menggunakan 

pendekatan kuantitatif dengan metode survei. Pengukuran variabel Psychological 

Capital dilakukan menggunakan Psychological Capital Questionnaire-12 (PCQ-

12), sedangkan Organizational Citizenship Behavior diukur menggunakan 

Organizational Citizenship Behavior Scale. Sampel penelitian terdiri dari 198 

karyawan sales yang diperoleh melalui teknik convenience sampling. Analisis data 

dilakukan dengan menggunakan uji regresi linear sederhana untuk mengetahui 

pengaruh Psychological Capital terhadap Organizational Citizenship Behavior. 

Hasil penelitian menunjukkan bahwa Psychological Capital berpengaruh positif 

dan signifikan terhadap Organizational Citizenship Behavior pada karyawan sales 

(p < 0,05). Selain itu, hasil analisis menunjukkan bahwa Psychological Capital 

mampu menjelaskan sebesar 62,6% variasi Organizational Citizenship Behavior, 

sementara sisanya dipengaruhi oleh faktor lain di luar penelitian. Temuan ini 

menunjukkan bahwa semakin tinggi tingkat Psychological Capital yang dimiliki 

karyawan, maka semakin tinggi pula kecenderungan mereka untuk menampilkan 

perilaku Organizational Citizenship Behavior dalam lingkungan kerja. Oleh karena 

itu, Psychological Capital menjadi salah satu faktor psikologis yang penting dalam 

mendorong munculnya perilaku kerja positif pada karyawan. 

 

Kata kunci: psychological capital, organizational citizenship behavior, karyawan 

sales, fmcg.
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ABSTRACT 

 

This study aimed to examine the effect of Psychological Capital (PsyCap) on 

Organizational Citizenship Behavior (OCB) among sales employees of a trading 

and Fast-Moving Consumer Goods (FMCG) company X in the Jakarta inner area. 

This study employed a quantitative approach using a survey method. Psychological 

Capital was measured using the Psychological Capital Questionnaire-12 (PCQ-

12), while Organizational Citizenship Behavior was assessed using the 

Organizational Citizenship Behavior Scale. The sample consisted of 198 sales 

employees selected through a convenience sampling technique. Data were analyzed 

using simple linear regression to determine the effect of Psychological Capital on 

Organizational Citizenship Behavior. The results revealed that Psychological 

Capital had a positive and significant effect on Organizational Citizenship 

Behavior among sales employees (p < .05). Furthermore, the findings indicated 

that Psychological Capital accounted for 62.6% of the variance in Organizational 

Citizenship Behavior, while the remaining variance was explained by other factors 

not examined in this study. These findings suggest that employees with higher levels 

of Psychological Capital are more likely to demonstrate Organizational Citizenship 

Behavior in the workplace. Therefore, Psychological Capital can be considered an 

important psychological resource that promotes positive work behaviors among 

employees. 

 

Keywords: psychological capital, organizational citizenship behavior, sales 

employees, fmcg.
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