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PENGARUH AUGMENTED REALITY MAKEUP FILTER TERHADAP 

KEPUTUSAN PEMBELIAN FOUNDATION PADA MAHASISWA TATA 

RIAS UNIVERSITAS NEGERI JAKARTA 

 

Gealicha Adinda Febiola 

 

Dosen Pembimbing:  

Dr. Aniesa Puspa Arum, M.Pd  

Dr. Dwi Atmanto, M.Si 

ABSTRAK 

Penelitian ini bertujuan untuk mengetahui pengaruh penggunaan Augmented 

Reality (AR) Makeup Filter terhadap keputusan pembelian foundation pada 

mahasiswa Program Studi Pendidikan Tata Rias Universitas Negeri Jakarta. Latar 

belakang penelitian ini didasarkan pada perkembangan teknologi Virtual Try-On 

yang memungkinkan konsumen mencoba foundation secara virtual sebelum 

melakukan pembelian sehingga dapat membantu dalam memilih shade yang sesuai 

dengan warna kulit. Penelitian ini menggunakan pendekatan kuantitatif dengan 

metode survei. Sampel penelitian berjumlah 76 mahasiswa yang dipilih 

menggunakan teknik purposive sampling. Pengumpulan data dilakukan melalui 

penyebaran kuesioner yang telah diuji validitas dan reliabilitasnya. Teknik analisis 

data meliputi analisis statistik deskriptif, uji normalitas, uji linearitas, uji 

heteroskedastisitas, analisis regresi linear sederhana, uji t, dan koefisien determinasi 

menggunakan program IBM SPSS Statistics. Hasil penelitian menunjukkan bahwa 

Augmented Reality (AR) Makeup Filter berpengaruh positif dan signifikan terhadap 

keputusan pembelian foundation pada mahasiswa Tata Rias Universitas Negeri 

Jakarta. Persamaan regresi yang diperoleh adalah Y = 36,592 + 0,694X, sedangkan 

hasil uji t menunjukkan nilai t hitung sebesar 6,857 dengan nilai signifikansi 0,000 

< 0,05, sehingga hipotesis penelitian diterima. Nilai koefisien determinasi (R²) 

sebesar 0,388 menunjukkan bahwa 38,8% keputusan pembelian dipengaruhi oleh 

penggunaan AR Makeup Filter, sedangkan 61,2% dipengaruhi oleh faktor lain yang 

tidak diteliti. Dengan demikian, AR Makeup Filter berpengaruh terhadap keputusan 

foundation pada mahasiswa Tata Rias Universitas Negeri Jakarta.  

 

Kata Kunci: Augmented Reality, foundation makeup, keputusan pembelian, 

mahasiswa Tata Rias, Virtual Try-On. 
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THE EFFECT OF AUGMENTED REALITY  MAKEUP FILTERS ON 

FOUNDATION PURCHASE DECISIONS AMONG COSMETOLOGY 

EDUCATION STUDENTS AT UNIVERSITAS NEGERI JAKARTA 

 

Gealicha Adinda Febiola 

 

Advisors:  

Dr. Aniesa Puspa Arum, M.Pd 

Dr. Dwi Atmanto, M.Si 

 

ABSTRACT 

 

This study aims to determine the effect of the use of Augmented Reality (AR) 

Makeup Filters on the foundation purchase decisions of students in the 

Cosmetology Education Study Program at Universitas Negeri Jakarta. The 

background of this study is based on the rapid development of Virtual Try-On 

technology, which enables consumers to virtually try foundation products before 

making a purchase, thereby assisting them in selecting the most suitable shade 

according to their skin tone. This research employed a quantitative approach using 

a survey method. The research sample consisted of 76 students, selected through a 

purposive sampling technique. Data were collected using a questionnaire that had 

been tested for validity and reliability. The data were analyzed using descriptive 

statistical analysis, normality test, linearity test, heteroscedasticity test, simple 

linear regression analysis, t-test, and coefficient of determination with the 

assistance of IBM SPSS Statistics software. The findings revealed that the 

Augmented Reality (AR) Makeup Filter has a positive and significant effect on 

foundation purchase decisions among Cosmetology Education students at 

Universitas Negeri Jakarta. The regression equation obtained was Y = 36.592 + 

0.694X, while the t-test result showed a t-value of 6.857 with a significance value 

of 0.000 < 0.05, indicating that the research hypothesis was accepted. 

Furthermore, the coefficient of determination (R²) was 0.388, indicating that 38.8% 

of the variation in purchase decisions was explained by the use of AR Makeup 

Filters, while the remaining 61.2% was influenced by other factors not examined 

in this study. Therefore, it can be concluded that the use of AR Makeup Filters 

significantly influences foundation purchase decisions among Cosmetology 

Education students at Universitas Negeri Jakarta. 

 

Keywords: Augmented Reality, Cosmetology Education Students, Foundation 

Makeup, Purchase Decision, Virtual Try-On. 
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