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MOTTO 
 

”One more run, and it’s gonna be a sight to see.” 
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“We’re driving down a one-way road to something better.” 

– Louis Tomlinson, “Don’t Let It Breaks Your Heart” 
 
 

“I wanna try everything, I wanna try even though I could fail.” 
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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui pengaruh interpersonal trust dengan kedua 
dimensinya, yaitu other-focused trust dan propensity to trust terhadap self-disclosure 
pada dewasa awal pengguna secondary account Instagram. Penelitian ini dilakukan 
dengan metode kuantitatif dengan pengumpulan data menggunakan kuesioner melalui 
platform Google Form yang disebarkan ke media sosial. Alat ukur yang digunakan 
dalam penelitian ini adalah Interpersonal Trust Scale yang disusun oleh Ming Zhang 
(2021) dan Revised Self-Disclosure Scale yang disusun oleh Lawrence R. Wheeless 
(1978). Populasi pada penelitian ini adalah Generasi Z, dengan sampel Generasi Z 
berusia 20-29 tahun yang aktif menggunakan secondary account-nya. Uji hipotesis 
yang dilakukan pada penelitian ini adalah uji regresi linear berganda. Hasil penelitian 
ini menunjukkan bahwa other-focused trust tidak memiliki pengaruh terhadap 
self-disclosure, sementara propensity to trust memiliki pengaruh terhadap self 
disclosure dewasa awal pengguna secondary account Instagram dengan besaran 
pengaruh atau r² = .162 atau sekitar 16.2%. Selebihnya, self-disclosure dijelaskan oleh 
faktor-faktor lain yang tidak dibahas dalam penelitian ini. 
Kata Kunci: self-disclosure, interpersonal trust, other-focused trust, propensity to 
trust, generasi z, secondary account. 
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ABSTRACT 

This study aims to examine the effect of interpersonal trust—with its two dimensions, 
namely other-focused trust and propensity to trust—on self-disclosure among young 
adults' Instagram secondary account users. This study employed a quantitative 
method, with data collected via a questionnaire distributed through Google Forms on 
social media. The measurement instruments used in this study were the Interpersonal 
Trust Scale developed by Ming Zhang (2021) and the Revised Self-Disclosure Scale 
developed by Lawrence R. Wheeless (1978). The population for this study consisted of 
Generation Z, with the sample comprising Generation Z individuals aged 20–29 years 
who are actively using their secondary accounts on Instagram. The hypothesis test 
conducted in this study was a multiple linear regression analysis. The results of this 
study indicate that other-focused trust has no effect on self-disclosure, while the 
propensity to trust does have an effect on self-disclosure among early adults who use 
secondary Instagram accounts, with r² = .162, or approximately 16.2%. The 
remainder of self-disclosure is explained by other factors not discussed in this study.  
Keywords: self-disclosure, interpersonal trust, other-focused trust, propensity to 
trust, generation z, secondary account. 
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