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ABSTRAK 

Khalisa Azalia. Faktor-Faktor yang Mempengaruhi Financial Well-Being pada 

Pengguna Aplikasi Investasi. Program Studi S1 Bisnis Digital, Fakultas 

Ekonomi dan Bisnis, Universitas Negeri Jakarta, 2026. 

 

Penelitian ini dilatarbelakangi oleh pesatnya perkembangan financial technology 

yang memicu tingginya minat investasi digital, namun masih menyisakan masalah 

berupa kecemasan pengguna saat menghadapi kendala transaksi dan risiko 

penurunan aset. Penelitian ini bertujuan untuk mengetahui bagaimana pengaruh 

dari social trust, social networks, financial knowledge, dan financial attitude 

terhadap financial well-being pada pengguna aplikasi investasi Ajaib. Metode yang 

digunakan dalam penelitian ini adalah metode kuantitatif dengan teknik purposive 

sampling, yaitu masyarakat yang tinggal ataupun bekerja di wilayah Jabodetabek, 

berusia minimal 17 sampai 45 tahun, dan merupakan pengguna aktif yang pernah 

berinvestasi di aplikasi Ajaib minimal satu kali. Seluruh data primer yang 

terkumpul kemudian diolah dan dianalisis menggunakan program SPSS melalui 

beberapa tahap pengujian, seperti uji validitas, uji reliabilitas, uji asumsi klasik, dan 

analisis regresi linier berganda. Hasil penelitian secara simultan menunjukkan 

bahwa variabel social trust, social networks, financial knowledge, dan financial 

attitude memiliki pengaruh positif dan signifikan dalam menjelaskan kondisi 

financial well-being pengguna. Secara parsial, setiap variabel independen juga 

terbukti berpengaruh positif dan signifikan. Sebagai bentuk kontribusi praktis 

dalam mengatasi kendala pengguna terkait aspek transparansi layanan, penelitian 

ini juga merancang sebuah solusi berupa prototipe fitur aplikasi gawai bernama 

"Ajaib Care Tracker" dengan menerapkan tiga tahapan pendekatan Human-

Centered Design, yaitu inspire, ideate, dan implement. 

 

Kata Kunci: financial well-being, social trust, social networks, financial 

knowledge, financial attitude, human-centered design, aplikasi investasi.
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ABSTRACT 

Khalisa Azalia. Factors Affecting Financial Well-Being Among Investment 

Application Users. Undergraduate Program in Digital Business, Faculty of 

Economics and Business, Universitas Negeri Jakarta, 2026. 

 

This study is motivated by the rapid development of financial technology, which has 

significantly increased public interest in digital investment while also giving rise to 

concerns among users regarding transaction issues and the risk of asset 

depreciation. The purpose of this study is to examine the influence of social trust, 

social networks, financial knowledge, and financial attitude on the financial well-

being of Ajaib investment application users. This study employed a quantitative 

research method using a purposive sampling technique. The respondents consisted 

of individuals who live or work in Jabodetabek, are between 17 and 45 years old, 

and have actively used the Ajaib investment application for investment activities at 

least once. The primary data collected were analyzed using SPSS through validity 

testing, reliability testing, classical assumption testing, and multiple linear 

regression analysis. The results indicate that, simultaneously, social trust, social 

networks, financial knowledge, and financial attitude have a positive and 

significant effect on users' financial well-being. Partially, each independent 

variable also has a positive and significant effect on financial well-being. As a 

practical contribution to addressing users' concerns regarding service 

transparency, this study also proposes a mobile application feature prototype called 

"Ajaib Care Tracker" by applying the three stages of the Human-Centered Design 

approach: inspire, ideate, and implement. 

 

Keywords: financial well-being, social trust, social networks, financial knowledge, 

financial attitude, Human-Centered Design, investment application.
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