
213 
 

 
 

Daftar Pustaka 

Abdulraheem, G., & Alsheikh, A. (2021). Structural Equation Modelling Using 

AMOS based Empirical Analysis : Direct and Indirect Effects of Job 

Performance Factors among Jordanian Islamic Banks. Webology, 18(2), 955–

971. https://doi.org/10.14704/WEB/V18I2/WEB18366 

Ajzen. (1991). The Theory of Planned Behavior. Organizational Behavior and 

Human Decision Processes, 50(2). 

Al-maamari, W. S. (2025). Advancing Sustainable Urban Mobility in Oman : 

Unveiling the Predictors of Electric Vehicle Adoption Intentions. World 

Electric Vehicle Journal, 16(7). 

Alamsyah, A., Artanti, Y., & Surabaya, U. N. (2021). Pengaruh Environmental 

concern dan perceived environmental knowledge terhadap niat beli hijau 

melalui environmental Attitude sebagai variabel mediasi. Ilmu Manajemen, 

11, 858–870. 

An, G. K., & Ngo, T. T. A. (2025). AI-powered personalized advertising and 

Purchase intention in Vietnam’s digital landscape: The role of trust, relevance, 

and usefulness. Journal of Open Innovation: Technology, Market, and 

Complexity, 11(3), 100580. https://doi.org/10.1016/j.joitmc.2025.100580 

Arshad, H. M., Saleem, K., Shafi, S., Ahmad, T., & Kanwal, S. (2021). 

Environmental Awareness , Concern , Attitude and Behavior of University 

Students : A Comparison Across Academic Disciplines. International Journal 

of Sustainability in Higher Education, 30(1), 561–570. 



214 
 

 
 

https://doi.org/10.15244/pjoes/122617 

Bai, L., & Wang, M. (2019). Understanding the Antecedents of Organic Food 

Purchases : The Important Roles of Beliefs , Subjective Norms , and Identity 

Expressiveness. Sustainability, 11(11). 

Bapenda - Provinsi DKI Jakarta. (2025). Punya Kendaraan Listrik di Jakarta? Ini 

Keuntungannya! Bapenda Jakarta. 

Bartholomew, T. T., Joy, E. E., Kang, E., & Brown, J. (2021). A choir or 

cacophony ? Sample sizes and quality of conveying participants ’ voices in 

phenomenological research. Qualitative Health Research. 

https://doi.org/10.1177/20597991211040063 

Casteel, A., & Bridier, N. L. (2021). Describing Populations and Samples in 

Doctoral Student Research. International Journal of Doctoral Studies, 16, 

339–362. 

Cava, L. La, Aiello, L. M., & Tagarelli, A. (2023). Drivers of Social influence in 

the Twitter migration to Mastodon. Scientific Reports, 0123456789, 1–12. 

https://doi.org/10.1038/s41598-023-48200-7 

Chen, P., & Selamat, M. H. (2025). The Impact of Policy Incentives on the Purchase 

of Electric Vehicles by Consumers in China ’ s First-Tier Cities : Moderate-

Mediate Analysis. Sustainability (Switzerland), 17(12), 1–17. 

Cruz, S. M., & Manata, B. (2020). Measurement of Environmental concern : A 

Review and Analysis. Frontiers in Psychology, 11, 1–14. 



215 
 

 
 

https://doi.org/10.3389/fpsyg.2020.00363 

Dananjaya, D. (2024). Jumlah SPKLU PLN Tembus 1.370 Unit per Mei 2024. 

Kompas.Com. 

Dash, A. (2020). Determinants of EVs adoption : a study on green behavior of 

consumers. Smart and Sustainable Built Environment, 10(1), 125–137. 

https://doi.org/10.1108/SASBE-02-2019-0015 

Dash, G., & Paul, J. (2021). Technological Forecasting & Social Change CB-SEM 

vs PLS-SEM methods for research in social sciences and technology 

forecasting. Technological Forecasting & Social Change, 173(August), 

121092. https://doi.org/10.1016/j.techfore.2021.121092 

Davis, F. D. (1989). Perceived usefulness, perceived ease of use, and user 

acceptance of information technology. MIS Quarterly, 13(3), 319–340. 

Duckett, L. J. (2021). Quantitative Research Excellence : Study Design and 

Reliable and Valid Measurement of Variables. Journal of Human Lactation, 

37(3), 1–8. https://doi.org/10.1177/08903344211019285 

Dutta, B., & Hwang, H. (2021). Consumers Purchase intentions of Green Electric 

Vehicles : The Influence of Consumers Technological and Environmental 

Considerations. Sustainability. 

Ebaidalla, E. M., Abusin, S., Malkawi, A. H., & Mandikiana, B. W. (2025). 

Exploring Youth ’ s intentions to purchase electric and hybrid vehicles in 

Qatar : The role of moral norms and Environmental concern. Cleaner and 



216 
 

 
 

Responsible Consumption, 19(October), 100343. 

https://doi.org/10.1016/j.clrc.2025.100343 

Eryolanda, E. I., Sukanto, A. G., Teasari, I., Mahyudi, A., Purnomo, A. Y., & 

Istijanto, I. (2024). Factors that Influence Electric Vehicle Purchase intention: 

an Evidence from Indonesia. Matrik : Jurnal Manajemen, Strategi Bisnis Dan 

Kewirausahaan, 2030(27), 86. 

https://doi.org/10.24843/matrik:jmbk.2024.v18.i01.p07 

Fadhilah, N., Yani, I., Violin, V., & Apramilda, R. (2025). The Role of Marketing 

Campaigns Through Social Media and Perceived usefulness on Purchase 

intention of Electric Vehicle. International Journal of Engineering, Science 

and Information Technology, 5(2), 18–22. 

Farzin, M., & Shababi, H. (2023). The determinants of eco-fashion Purchase 

intention and willingness to pay. Spanish Journal of Marketing – ESIC, 27(3), 

348–366. https://doi.org/10.1108/SJME-07-2022-0158 

Farzin, M., & Shababi, H. (2025). The determinants of eco-fashion Purchase 

intention and willingness to pay. Panish Journal of Marketing – ESIC, 27(3), 

348–366. https://doi.org/10.1108/SJME-07-2022-0158 

Fawehinmi, O., Yusliza, M. Y., Mohamad, Z., Faezah, J. N., & Muhammad, Z. 

(2019). Assessing the green behaviour of academics The role of green human 

resource management and environmental knowledge. International Journal of 

Manpower, 41. https://doi.org/10.1108/IJM-07-2019-0347 

Fowler, R. (2025). Younger drivers prioritise technology, while older generations 



217 
 

 
 

focus on sustainability, Peugeot UK research finds. Motortradenews. 

Gakindo. (2025). Vehicle Sales by Province in Indonesia January-May 2025. 

Gaikindo.or.Id. 

García De Blanes Sebastiá , Sarmiento-Guede, Azuara-Grande, J. V. (2023). 

Analysis of factors influencing Attitude and intention to use electric vehicles 

for sustainable future. The Journal of Technology Transfer, 139, 318–324. 

Hair. Jr, J. F. H., Black, W. C., Babin, B. J., Anderson, R. E., Black, W. C., & 

Anderson, R. E. (2019). MULTIVARIATE DATA ANALYSIS (8th ed.). 

Cengage Learning. 

Hameed, I., & Zainab, B. (2025). Willing to drive green ? Exploring behavioral and 

policy influences on. International Journal of Energy Sector Management, 

20(4). https://doi.org/10.1108/IJESM-05-2025-0046 

Hanartyo, A. (2025). Preferensi Konsumen Terhadap Penggunaan Mobil Listrik 

Teori Technology Acceptance Model dan Theory of Planned Behavior. MES 

Management Journal, 4(3), 841–864. 

Handarujati, E. (2024). Analysis of Factors Driving Purchase intention of Electric 

Cars: Perspective of Theory of Planned Behavior, Norm Activation Model, 

and Technology Acceptance Model. Journal of Economics and Business UBS, 

13(1), 108–129. 

Hasjanah, K. (2024). Kendaraan Listrik Bisa Jadi Solusi Reduksi Emisi Karbon di 

Sektor Transportasi. Institute for Essential Services Reform. 



218 
 

 
 

Huang, X., & Ge, J. (2019). Electric vehicle development in Beijing : An analysis 

of consumer Purchase intention. Journal of Cleaner Production, 216, 361–

372. https://doi.org/10.1016/j.jclepro.2019.01.231 

Huda, A., Bridle, R., & Suharsono, A. (2025). Indonesian Electric Vehicle Boom: 

A temporary trend or a long-term vision? Iisd. 

Islam, J. U., Thomas, G., & Albishri, N. A. (2024). From status to sustainability: 

How Social influence and sustainability consciousness drive green Purchase 

intentions in luxury restaurants. Acta Psychologica, 251(July), 104595. 

https://doi.org/10.1016/j.actpsy.2024.104595 

Ivanova, G. (2023). Antecedents of Electric Vehicle Purchase intention from the 

Consumer ’ s Perspective : A Systematic Literature Review. Sustainability, 

15(4), 1–27. 

Jayasingh, S., Girija, T., & Arunkumar, S. (2021). Factors influencing consumers’ 

Purchase intention towards electric two‐wheelers. Sustainability 

(Switzerland), 13(22), 1–20. https://doi.org/10.3390/su132212851 

Kementerian Perhubungan Republik Indonesia. (2024). Transportasi Umum 

Massal Indonesia Menuju Zero Emission. Kementerian Perhubungan 

Republik Indonesia. 

Khan, N. L., & Qureshi, I. H. (2025). Impact of Environmental concern on Green 

Purchase intention: A Mediation Model Using Green Trust. Asian Journal of 

Economics, Business and Accounting, 25(3), 538–550. 

https://doi.org/10.9734/ajeba/2025/v25i31729 



219 
 

 
 

Klabi, F. (2025). Exploring the relationships between Islam , some personal values 

, Environmental concern , and electric vehicle Purchase intention : the case of 

Saudi Arabia. Journal of Islamic Marketin, 14(2). 

https://doi.org/10.1108/JIMA-06-2020-0170 

Krishnan, V. V., & Koshy, B. I. (2021). Case Studies on Transport Policy 

Evaluating the factors influencing Purchase intention of electric vehicles in 

households owning conventional vehicles. Case Studies on Transport Policy, 

May. https://doi.org/10.1016/j.cstp.2021.05.013 

Kumar, G. (2025). Role of media use , incentives policy , and perceived 

inconveniences in transforming consumers ’ intention to purchase residential 

rooftop solar panel systems in India. International Journal of Energy Sector 

Management, 20(3), 955–971. https://doi.org/10.1108/IJESM-06-2025-0067 

Kumar, N., Bhaskar, K., & Jain, S. (2022). Research in Transportation Business & 

Management What drives adoption intention of electric vehicles in India ? An 

integrated UTAUT model with Environmental concerns , perceived risk and 

government support. Research in Transportation Business & Management, 

42(May 2021), 100730. https://doi.org/10.1016/j.rtbm.2021.100730 

Leclercq-machado, L., Alvarez-risco, A., Romina, G., Briggitte, B., Esquerre-

botton, S., Morales-r, F., Almanza-cruz, C., Castillo-benancio, S., Anderson-

seminario, M. D. M., Del-aguila-arcentales, S., & Jaime, A. Y. (2022). 

Sustainable Fashion and Consumption Patterns in Peru : An Environmental-

Attitude-Intention-Behavior Analysis. Sustainability, 1–18. 



220 
 

 
 

Liang, S., Xu, J., & Huang, E. (2024). Comprehensive Analysis of the Effect of 

Social influence and Brand Image on Purchase intention. SAGE Open, 638, 1–

13. https://doi.org/10.1177/21582440231218771 

Lin, Y. (2021). The influence of knowledge management on adoption intention of 

electric vehicles : perspective on technological knowledge. Industrial 

Management & Data Systems, 121(7), 1481–1495. 

https://doi.org/10.1108/IMDS-07-2020-0411 

Liu, M., & Zhao, C. (2025). Research on the driving mechanism of consumers ’ 

purchasing intention to battery electric vehicle : based on SEM and fsQCA. 

Asia Pacific Journal of Marketing and Logistics, 1–21. 

https://doi.org/10.1108/APJML-01-2025-0102 

Masukujjaman, M., Shah, S., & Siwar, C. (2021). Purchase intention of renewable 

energy technology in rural areas in Bangladesh : Empirical evidence. 

Renewable Energy, 170, 639–651. 

https://doi.org/10.1016/j.renene.2021.01.125 

Media Indonesia. (2025). Survei: Mayoritas Gen Z dan Milenial Ingin Beralih ke 

Kendaraan Listrik. Media Indonesia. 

Mostafizur, R., Mst, K., Islam, M., & Kotani, K. (2025). Drivers for sustainable 

food Purchase intentions : Prosocial Attitudes for future generations and 

Environmental concerns. Sustainability, 11(4). 

Muhammad, A. D., & Maulana, A. (2023). Usia 25 Tahun sampai 35 Tahun Jadi 

Konsumen Potensial Pembeli Mobil. Kompas.Com. 



221 
 

 
 

Ninh, N. G. (2021). Resistance to change and Purchase intention of electric 

vehicles: Empirical evidence from vietnam. Asian Journal of Business 

Research, 11(2), 83–101. https://doi.org/10.14707/ajbr.210108 

Ogiemwonyi, O., Nurul, M., Alshareef, R., & Alsolamy, M. (2023). Environmental 

factors affecting green purchase behaviors of the consumers : Mediating role 

of environmental Attitude. Cleaner Environmental Systems, 10(June), 100130. 

https://doi.org/10.1016/j.cesys.2023.100130 

Pitchay, A. A., & Khaliq, A. (2021). Determinants of customers ’ intention to use 

online food delivery application through smartphone in Malaysia. British Food 

Journal. https://doi.org/10.1108/BFJ-01-2021-0075 

Prakhar, P., Jaiswal, R., Gupta, S., & Gupta, S. K. (2024). Decoding tourist 

perceptions and behavioral intentions to use electric vehicles for sustainable 

tourism with the lens of technology continuance theory. International Journal 

of Tourism Cities, 11(1). https://doi.org/10.1108/IJTC-01-2024-0033 

Purwanto, E., Irawan, A. P., & Taba, M. I. (2025). International Journal of 

Transport Development and Integration Factors Influencing Attitudes and 

Purchase intentions of Electric Vehicles Among Urban Consumers. 

International Journal of Transport Development and Integration, 9(2), 287–

305. 

Ramadan, F. (2025). Penjualan Mobil Listrik di Indonesia Anjlok pada September 

2025. Idx Channel. 

Recio-Román, A., Recio-Menéndez, M., & Román-González, M. V. (2024). 



222 
 

 
 

Examining the Attitude–Behavior Gap in EU Ecolabel Adoption: A Mediation 

Path Analysis. Sustainability (Switzerland), 16(16). 

https://doi.org/10.3390/su16167214 

Sahibah. (2025). Emisi Karbon di Indonesia Terus Meningkat. GoodStats. 

Sajjad, A., Asmi, F., Chu, J., & Anwar, M. A. (2020). Environmental concerns and 

switching toward electric vehicles : geographic and institutional perspectives. 

Environmental Science and Pollution Research. 

Samarasinghe, D., & Kuruppu, G. N. (2025). Factors influencing the Purchase 

intention toward electric vehicles ; a nonuser perspective. South Asian Journal 

of Marketing, 5(2), 149–165. https://doi.org/10.1108/SAJM-04-2023-0026 

Samarasinghe, D., Kuruppu, G. N., & Dissanayake, T. (2024). Factors influencing 

the Purchase intention toward electric vehicles; a nonuser perspective. South 

Asian Journal of Marketing, 5(2), 149–165. https://doi.org/10.1108/sajm-04-

2023-0026 

Saputra, E. (2025). Kendaraan Listrik Berkontribusi pada Penurunan Emisi. 

Kompas.Id. 

Shah, S. K., Zhongjun, T., Sattar, A., & Xinhao, Z. (2021). Technology in Society 

Consumer ’ s intention to purchase 5G : Do environmental awareness , 

environmental knowledge and health consciousness Attitude matter ? 

Technology in Society, 65(March), 101563. 

https://doi.org/10.1016/j.techsoc.2021.101563 



223 
 

 
 

Spears, R. (2021). Social influence and Group Identity. Annual Review of 

Psychology. https://doi.org/10.1146/annurev-psych-070620-111818 

Sugiarti, U. (2024). Nasional Mengapa Kendaraan Listrik di Indonesia Belum 

Banyak Diminati? GoodStats. 

sustainability. (2025). Environmental concerns a key driver of Gen Z and millennial 

behaviour, Deloitte study finds. Sustainability. 

Thi, N., Yen, H., & Hoang, D. P. (2023). The formation of Attitudes and intention 

towards green purchase : An analysis of internal and external mechanisms The 

formation of Attitudes and intention towards green purchase : An analysis of 

internal and external mechanisms. Cogent Business & Management, 10(1). 

https://doi.org/10.1080/23311975.2023.2192844 

Truc, L. T. (2024). Journal of Open Innovation : Technology , Market , and 

Complexity Greening the future : How social networks and media shapes 

youth ’ s eco-friendly purchases. Journal of Open Innovation: Technology, 

Market, and Complexity, 10(4), 100410. 

https://doi.org/10.1016/j.joitmc.2024.100410 

Vahdat, A., Alizadeh, A., Quach, S., & Hamelin, N. (2020). acceptance model , 

social factors and Purchase intention. Australasian Marketing Journal (AMJ), 

xxxx, 1–10. https://doi.org/10.1016/j.ausmj.2020.01.002 

Venkatesh, Thong, & Xu. (2012). Consumer acceptance and use of information 

technology: Extending the unified theory of acceptance and use of technology. 

MIS Quarterly, 36(1), 157–178. 



224 
 

 
 

Verplanken, B., & Orbell, S. (2022). Attitudes , Habits , and Behavior Change. 

Annual Review of Psychology, 327–352. 

Wang, E. S., & Chu, Y. (2021). How Social Norms Affect Consumer Intention to 

Purchase Certified Functional Foods : The Mediating Role of Perceived 

Effectiveness and Attitude. Certified Functional Foods. 

Woong, J., & Ki, J. (2020). Technology in Society Factors that influence Purchase 

intentions in social commerce. Technology in Society, 63(April), 101365. 

https://doi.org/10.1016/j.techsoc.2020.101365 

Wu, J., Liao, H., Ph, D., & Wang, J. (2020). Research in Transportation Economics 

Analysis of consumer Attitudes towards autonomous , connected , and electric 

vehicles : A survey in China. Research in Transportation Economics, April 

2019, 100828. https://doi.org/10.1016/j.retrec.2020.100828 

Xiao, J., & Goulias, K. G. (2022). Perceived usefulness and intentions to adopt 

autonomous vehicles. Transportation Research Part A, 161(July 2021), 170–

185. https://doi.org/10.1016/j.tra.2022.05.007 

Ye, F., Kang, W., Li, L., & Wang, Z. (2021). Why do consumers choose to buy 

electric vehicles ? A paired data analysis of Purchase intention configurations. 

Transportation Research Part A, 147(February), 14–27. 

https://doi.org/10.1016/j.tra.2021.02.014 

Yi, Z., Wisedsind, N., & Thavorn, J. (2025). Driving sustainable transportation : 

analyzing consumer behavior toward used electric vehicles. Sustainable 

Futures, 10(September 2024), 100978. 



225 
 

 
 

https://doi.org/10.1016/j.sftr.2025.100978 

Yonatan, A. Z. (2025). Penjualan Mobil Listrik di Indonesia Naik 211% pada 2025. 

GoodStats. 

Zhang, T., Tao, D., Qu, X., Zhang, X., Zeng, J., & Zhu, H. (2020). Automated 

vehicle acceptance in China : Social influence and initial trust are key 

determinants. Transportation Research Part C, 112(January), 220–233. 

https://doi.org/10.1016/j.trc.2020.01.027 

 

 

 

 

 

 

 

 

 

 

 

 

   


