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PENGARUH GAYA HIDUP KONSUMTIF TERHADAP KEPUTUSAN
PEMBELIAN PRODUK PERAWATAN KULIT WAJAH (BASIC
SKINCARE) PADA MAHASISWI FAKULTAS TEKNIK UNIVERSITAS
NEGERI JAKARTA
Renata Dyah Maharani
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Universitas Negeri Jakarta 2026
Dosen Pembimbing: Dra. Mari Okatini Armandari, M.K.M. dan
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ABSTRAK

Keputusan pembelian produk menggambarkan proses individu dalam menentukan
pilihan terhadap suatu produk melalui serangkaian tahapan. Gaya hidup konsumtif
dapat diartikan sebagai kecenderungan individu dalam mengkonsumsi barang atau
jasa tidak lagi berdasarkan kebutuhan rasional, melainkan didorong oleh
keinginan, juga didorong oleh faktor lainnya untuk mengikuti tren terkini.
Penelitian ini bertujuan untuk mengetahui pengaruh gaya hidup konsumtif
terhadap keputusan pembelian produk perawatan kulit wajah (basic skincare)
pada mahasiswi aktif Fakultas Teknik Universitas Negeri Jakarta. Subjek dalam
penelitian ini sebanyak 84 responden yang dipilih dengan teknik Sampling
Purposive. Metode pengumpulan data menggunakan instrumen yang telah
dimodifikasi oleh peneliti dengan jumlah 36 butir. Pengujian pengaruh antara
Gaya Hidup Konsumtif (X) terhadap Keputusan Pembelian (Y) diperoleh nilai
koefisien sebesar 0.328 dengan nilai signifikansi sebesar 0.000, karena nilai
signifikansi < 0.05 maka terdapat pengaruh yang signifikan antara Gaya Hidup
Konsumtif (X) terhadap Keputusan Pembelian (Y). Mengingat koefisien bertanda
positif mengindikasikan bahwa hubungan keduanya positif, Artinya semakin
tinggi responden mempersepsikan Gaya Hidup Konsumtif (X) akan
mengakibatkan semakin tinggi pula Keputusan Pembelian (Y), begitu juga
sebaliknya.

Kata kunci: Gaya Hidup Konsumtif, Keputusan Pembelian, Basic Skincare,
Mabhasiswi, Perilaku Konsumen.
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THE EFFECT OF A CONSUMERIST LIFESTYLE ON PURCHASING
DECISIONS FOR BASIC FACIAL SKINCARE PRODUCTS AMONG
FEMALE STUDENTS IN THE FACULTY OF ENGINEERING AT JAKARTA
STATE UNIVERSITY
Renata Dyah Maharani
Bachelor of Applied Cosmetics and Beauty Care, Faculty of Engineering,
Jakarta State University 2026
Advisor: Dra. Mari Okatini Armandari, M.K.M. and
Prof. Dr. Neneng Siti Silfi Ambarwati, S.Si, Apt., M.Si.

ABSTRACT

A product purchase decision describes the process by which an individual makes a
choice regarding a product through a series of stages. A consumerist lifestyle can
be defined as an individuals tendency to consume goods or services no longer
based on rational needs, but rather driven by desires, as well as by other factors
such as the desire to follow the latest trends. This study aims to determine the
influence of a consumerist lifestyle on purchasing decisions for facial skincare
products (basic skincare) among active female students in the Faculty of
Engineering at Jakarta State University. The study sample consisted of 84
respondents selected using purposive sampling. Data collection employed an
instrument modified by the researcher, comprising 36 items. Testing the influence
of a Consumption-Oriented Lifestyle (X) on Purchase Decisions (Y) yielded a
coefficient value of 0.328 with a significance level of 0.000; since the significance
level is < 0.05, there is a significant influence of a Consumption-Oriented
Lifestyle (X) on Purchase Decisions (Y). Given that a positive coefficient indicates
a positive relationship between the two variables, this means that the higher
respondents’ perception of a Consumption-Oriented Lifestyle (X), the higher their
Purchase Decision (Y) will be, and vice versa.

Keywords: Consumerist Lifestyle, Purchase Decisions, Basic Skincare, Female
College Students, Consumer Behavior.
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