
 

136 

 

DAFTAR PUSTAKA 

Littlejohn, S. W., & Foss, K. A. (Eds.). (2009). Encyclopedia of communication theory 

(Vols. 1–2). SAGE Publications. 

Creswell, J. W., & Creswell, J. D. (2023). Research design: Qualitative, quantitative, 

and mixed methods approaches (6th ed.). SAGE Publications. 

Babbie, E. R. (2016). The practice of social research (14th ed.). Cengage Learning. 

Sugiyono. (2022). Metode penelitian kualitatif: Untuk penelitian yang bersifat 

eksploratif, interpretatif, interaktif dan konstruktif (Cet. 2). Alfabeta. 

Strategi Public Relations Dalam Menangani Pemberitaan Negatif Di Media Massa Atas 

Pengoperasian Teknologi Pionir Indonesia. (2023). 

Wonneberger, A., & Vliegenthart, R. (2021). Agenda-Setting Effects of Climate 

Change Litigation: Interrelations Across Issue Levels, Media, and Politics in 

the Case of Urgenda Against the Dutch    Government. Environmental     

Communication,     15(5),    699–714. 

Dr. Edi Suryadi, M.Si. (2018). Strategi Komunikasi Sebuah Analisis Teori dan Praktis 

Di Era-Global. 

Dr. Irene Silviani, MSP. (2020). Public Relations Sebagai Solusi Komunikasi Krisis 

Muhammad Rafqi Syafrial Fajri & Leonard Dharmawan. (2025). Public relations 

strategies of BPKP RI in public information dissemination through instagram 

social media. Jurnal Informasi dan Komunikasi Administrasi Perkantoran 

Putri Kiara Fitria & Solihah Titin Sumanti. (2025). Public Relations Communication 

Strategy Of UINSU On the Instagram Platform to enhance a Positif Image 

Among New Student. Jurnal Analitica Islamica 



 

 

 

Monica Teguh, Muhammad Dafa, Imanuel Deny Krisna Aji, & Ivana Clairine 

Sistiawan. (2023). Strategic Cyber Public Relations : A Case Study Of PT PLN 

Nusantara Power’s Engagement Of Instagram. Jurnal Komunikasi 

Anisa Diniati, Klara Tania Setyawan, & Martha Tri Lestari. (2023). Instagram Social 

Media as Peruri’s Public Relations Strategy in Communicating with the Public. 

Jurnal Komunikasi Ikatan Sarjana Komunikasi Indonesia. 

U.R. Lailin & A.R. Kusumawijayanti (2023). Use Of Instagram Social Media As Blitar 

City Government Branding Program (RT Keren Case Study Program, 

Bendogerit Village. International Jurnal Of Science. 

Wildan Nafis As-Sabiq (2025).  Strategi Public Relations PT. Zona Media Network 

dalam menjaga Citra Positif pada akun Instagram WONOSOBOZONE. Jurnal 

Managemen dan Informasi. 

Adam Ali Akbar & Saiyed Umer (2023). Public Relations Marketing Strategy In 

Improving Product Brand Image Through Instagram (@Wings_indonesia). 

Sinergi International Jurnal of Communication Sciences. 

Diah Ayu Retnowati & Nisa Pebriyani (2024). Strategi Komunikasi Public Relations 

Dalam Membangun Citra Positif Komunitas Kejar Mimpi Tangerang By Cimb 

Niaga. Jurnal Multidisiplin Imu Sosial. 

Silviani, I. (2020). Public relations sebagai solusi komunikasi krisis. Scopindo Media 

Pustaka. 

Suryadi, E. (2018). Strategi komunikasi: Sebuah analisis teori dan praktis di era global. 

PT Remaja Rosdakarya. 

Akbar, A. A., & Umer, S. (2023). Public relations marketing strategy in improving 

product brand image through Instagram (@Wings_indonesia). Sinergi 

International Journal of Communication Sciences, 1(1). 



 

 

 

Diniati, A., Setyawan, K. T., & Lestari, M. T. (2023). Instagram social media as Peruri's 

public relations strategy in communicating with the public. Jurnal Komunikasi 

Ikatan Sarjana Komunikasi Indonesia, 8(1). 

Fajri, M. R. S., & Dharmawan, L. (2025). Public relations strategies of BPKP RI in 

public information dissemination through Instagram social media. Jurnal 

Informasi dan Komunikasi Administrasi Perkantoran, 9(3). 

Fitria, P. K., & Sumanti, S. T. (2025). Public relations communication strategy of 

UINSU on the Instagram platform to enhance a positive image among new 

students. Analytica Islamica, 14(1). 

Lailin, U. R., & Kusumawijayanti, A. R. (2023). Use of Instagram social media as 

Blitar City Government branding program (RT Keren case study program, 

Bendogerit Village). International Journal of Science, 4(6). 

Retnowati, D. A., & Pebriyani, N. (2024). Strategi komunikasi public relations dalam 

membangun citra positif Komunitas Kejar Mimpi Tangerang by CIMB Niaga. 

Jurnal Multidisiplin Ilmu Sosial, 6(1). 

Teguh, M., Dafa, M., Aji, I. D. K., & Sistiawan, I. C. (2023). Strategic cyber public 

relations: A case study of PT PLN Nusantara Power's engagement on Instagram. 

Jurnal Komunikasi, 11(3). 

Wonneberger, A., & Vliegenthart, R. (2021). Agenda-setting effects of climate change 

litigation: Interrelations across issue levels, media, and politics in the case of 

Urgenda against the Dutch government. Environmental Communication, 15(5), 

699–714. 

Wildan Nafis As-Sabiq. (2025). Strategi public relations PT Zona Media Network 

dalam menjaga citra positif pada akun Instagram @Wonosobozone. Jurnal 

Management dan Inovasi, 6(2). 


