129

DAFTAR PUSTAKA

Adipura, A.B. (2025). Representasi diri mahasiswa UBSI jurusan public relation
melalui gaya berpakaian resmi sebagai bentuk identitas profesional di
lingkungan universitas. Media Komunikasi Efektif, 2(1):1-6.

Anshika Shukla & Hyewon Park (2025). From Bohemia to Boho-Chic: The
Cultural Evolution and Contemporary Reinterpretation. International
Journal of Costume and Fashion, 25(2), 37-57.

Barnard, M. (2002). Fashion as Communication. Ed ke-2. London: Routledge.

Bennett, A. (2004). After Subculture: Critical Studies in Contemporary Youth
Culture. Palgrave Macmillan.

Birla, P. (2026). Impact of virtual try-on features on purchase intention in online
apparel shopping. International Journal of Advances in Business and
Management Research, 03(03):37-49.

Cho, H. (2011). Characteristics of the Grunge Look in 21st Century Fashion.
(Jurnal fashion, analisis koleksi 2001-2010 & studi literatur).

Eunhyuk Yim (2013). Aesthetics of Goth as a Subculture Style. Journal of Fashion
Business

Francis, T., & Hoefel, F. (2018). 'True Gen': Generation Z and its implications for
companies. New York: McKinsey & Company.

Gordon, J.F. & Hill, C. (2015). Sustainable Fashion: Past, Present and Future.
London: Bloomsbury Academic.

Halimin Herjanto, & Heris Hendriana. (2020). The effect of acculturation attitude

on second-hand clothes purchases. International Journal of Business and
Society, 21(2):540-552.

Hastini, L. Y., Fahmi, R., & Lukito, H. (2020). Apakah pembelajaran
menggunakan teknologi dapat meningkatkan literasi manusia pada
Generasi Z di Indonesia? Jurnal Manajemen Informatika (JAMIKA),
10(1):12-28.

Hebdige, D. (1979). Subculture: The Meaning of Style. London: Methuen & Co.
Ltd

Hodkinson, P. (2002). Goth: Identity, style and subculture. Routledge.

Hyman, H.H. (1942). The Psychology of Status. New York: Arno Press



130

Jackson, T. (2005). Motivating sustainable consumption: A review of evidence
on consumer behaviour and behavioural change. Guildford: Sustainable
Development Research Network. University of Surrey.

Jahan I. (2017). A study on waste management and minimization in ready
made garments (RMG) industry. American Scientific Research Journal
for Engineering, Technology, and Sciences (ASRJETS), 35(1):266-273.

Jalins, M. & Mamdy, [.A. Unsur — Unsur Pokok dalam Seni Pakaian. Jakarta:
Antique Press Jakarta.

Kaczmarek, K., & Behnke, M. (2021). Divergence of valence and
approach-avoidance motivation during a dynamic emotional experience.
Current Psychology, 40(11), 5431-5441.
https://doi.org/10.1007/s12144-020-00816-7

Kawamura, Y. (2012/2025, edisi ke-2). Fashioning Japanese Subcultures.
London/New York: Bloomsbury/Berg.

Kurebayashi, H., Saionji, R., & Rose, M. C. (2022). Kawaii Affective
Assemblages: Cute New Materialism in Decora Fashion, Harajuku. M/C
Journal.

McQuail, D. & Deuze, M. (2020). McQuail's Media and Mass Communication
Theory. Ed ke-7. New York: SAGE.

Muggleton, D. (2000). Inside Subculture: The Postmodern Meaning of Style.
Oxford: Berg Publishers.

Merton, R.K. (1968). Social Theory and Social Structure. New York: Free Press.
Osgersby, B. (2010). Fashion and Subculture: A History of Style. Berg Publishers.
Pakuna, H.B. (2013). Etika Berbusana. Yogyakarta: Penerbit Mahameru.

Parsons, E. (2004). Charity Shop Managers in the UK: Becoming More
Professional? Journal of Retailing and Consumer Services, 11(5):259-268.

Purnama, R., Suryawati, Radiona, V., & Prabawati, M. (2023). The Sociological
Approach as a Driver of Change in the Traditional Wedding Attire of West
Sumatra Indonesia: An Aesthetic Analysis. Journal of Urban Culture
Research, 27:46-63.

Putri, A. S. H., Herrizona, F. P., & Kurniawan, N. K. P. (2024). Pengaruh Tren
Mode Berkain pada Generasi Z terhadap Upaya Revitalisasi dan
Aktualisasi Identitas Budaya dalam Perspektif Etika. Jurnal Ilmiah
Wahana Pendidikan, 10(14), 243-252.


https://doi.org/10.1007/s12144-020-00816-7

131

Putri, T. F. L., & Indarti, I. (2026). Contemporary Kebaya with 'Berkain' Gen-Z
Theme through Front Bustier and Wastra Nusantara. Home Economics
Journal, 10(1).

Rahmatullah, A., Maduwinarti, A., & Pratiwi, N. M. (2023). Analisis penerapan
sustainable fashion dan sustainable business model pada lama-lama
Indonesia ditinjau Dari PERSPEKTIF pemasaran. Jurnal Dinamika
Administrasi Bisnis, 9(1):56-59.

Riyanto, A.A. (2003). Desain Busana. Bandung: Yapemdo.

Rose, M. C. (2020). Child's Play? Exploring the Significance of Kawaii for
Decora and Fairy-Kei Fashion Practitioners in Harajuku through a
Case-Focused Analysis. New Voices in Japanese Studies, 12, 80—102.

Rugas, J.R. (2025). Threads of identity: decoding gen Z’s fashion fads and trends.
British Journal of Arts and Humanities, 7(5):626-634.

Simona Ironico & Ariela Mortara (2013). Deconstructing Emo lifestyle and
aesthetics: a netnographic research. Young Consumers. Insight and Ideas
for Responsible Marketers, Emerald Publishing

Stafford, P. E. (2018). The Grunge Effect: Music, Fashion, and the Media During
the Rise of Grunge Culture In the Early 1990s. M/C Journal.

Schmitt, K. (2011). Exploring Dress and Behavior of the Emo Subculture. Tesis,
Kennesaw State University.

Stipelman, S. (2011). lllustrating Fashion: Concept to Creation. Ed ke-3. New
York: Fairchild Books.

Sumaryati, Catri. (2013). Dasar Desain 1.

Sumathy, M. & Kesawaraj, P.K. (2025). Thrift economy: Why gen Z prefers
second hand over fast fashion. [International Journal of Advanced
Research in Science, Communication and Technology, 5(1):258-259.

Universitas Negeri Jakarta. (2024). Peraturan Rektor Universitas Negeri Jakarta
Nomor 25 Tahun 2024 tentang Kode Etik Dosen dan Kode Etik Mahasiswa
Universitas Negeri Jakarta. Jakarta: Universitas Negeri Jakarta.

Yang, X. (2023). Retro Futurism: The Resurgence of Y2K Style in the Fashion
Field. SHS Web of Conferences

Yawen Zhang (2023). Analysis on the Communication Routes and Influence of the
Y2K Style as a Subculture in the New Era. Communications in Humanities
Research .

Yuliarma. (2016). The Art of Embroidery. Jakarta: PT. Gramedia.



