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PERAN RELIGIOSITAS DALAM MEMODERASI PENGARUH 
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DISSATISFACTION PADA PEREMPUAN MASA EMERGING ADULTHOOD 

SKRIPSI 

Jakarta: Program Studi Psikologi, Fakultas Psikologi, Universitas Negeri Jakarta, 

2026 

ABSTRAK 

Penampilan fisik dan standar kecantikan ideal yang dipaparkan secara masif 

melalui media sosial dapat memicu munculnya body dissatisfaction pada 

perempuan, khususnya pada masa emerging adulthood. Keterlibatan yang 

berlebihan hingga mengarah pada kecenderungan adiksi media sosial berpotensi 

meningkatkan intensitas perbandingan sosial terhadap tubuh. Di sisi lain, 

religiositas diasumsikan dapat menjadi sistem nilai alternatif yang melindungi 

individu dari evaluasi negatif terhadap tubuh. Penelitian ini bertujuan untuk 

mengetahui peran religiositas dalam memoderasi pengaruh kecenderungan adiksi 

media sosial terhadap body dissatisfaction pada perempuan pada masa emerging 

adulthood. Penelitian ini menggunakan pendekatan kuantitatif eksplanatori dengan 

desain cross-sectional. Partisipan penelitian berjumlah 130 perempuan pada masa 

emerging adulthood (usia 18–22 tahun) yang dipilih menggunakan teknik 

purposive sampling. Pengumpulan data dilakukan menggunakan adaptasi 

instrumen Social Media Addiction Scale-Student Form (SMAS-SF), Body 

Dissatisfaction Scale for Women (BDS-W), dan The Centrality of Religiosity Scale 

(CRS-10). Analisis data dilakukan dengan teknik Moderated Regression Analysis 

(MRA) menggunakan bantuan perangkat lunak IBM SPSS Statistics 27. Hasil 

penelitian menunjukkan bahwa kecenderungan adiksi media sosial berpengaruh 

positif dan signifikan terhadap body dissatisfaction (β = 0,343; p < 0,001). 

Sementara itu, religiositas tidak memiliki pengaruh yang signifikan terhadap body 

dissatisfaction (β= -0,181; p = 0,461). Hasil uji moderasi menunjukkan bahwa 

religiositas tidak berperan sebagai variabel moderator dalam hubungan antara 

kecenderungan adiksi media sosial dan body dissatisfaction  

(β = 0,000; p = 0,976). Dengan demikian, dapat disimpulkan bahwa tingginya 

sentralitas agama dalam kehidupan individu belum mampu memodifikasi atau 

memperlemah dampak negatif paparan intensif media sosial terhadap 

ketidakpuasan tubuh pada perempuan masa emerging adulthood. 

 

Kata kunci: kecenderungan adiksi media sosial, body dissatisfaction, religiositas, 

perempuan masa emerging adulthood 
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WILLY SUGIANTO 

THE ROLE OF RELIGIOSITY IN MODERATING THE INFLUENCE OF 

SOCIAL MEDIA ADDICTION TENDENCY ON BODY DISSATISFACTION 

AMONG EMERGING ADULT WOMEN 

UNDERGRADUATE THESIS 

Jakarta: Psychology, Faculty of Psychology, State University of Jakarta, 2026 

ABSTRACT 

Physical appearance and idealized beauty standards massively portrayed on social 

media can trigger body dissatisfaction among women, particularly during 

emerging adulthood. Excessive engagement leading to social media addiction 

tendencies potentially intensifies body-related social comparison. Conversely, 

religiosity is assumed to serve as an alternative value system protecting individuals 

from negative bodily evaluations. This study aimed to investigate the role of 

religiosity in moderating the effect of social media addiction tendencies on body 

dissatisfaction among emerging adult women. An explanatory quantitative 

approach with a cross-sectional design was employed. Participants comprised 130 

emerging adult women (aged 18–22 years) selected via purposive sampling. Data 

were collected using adapted versions of the Social Media Addiction Scale-Student 

Form (SMAS-SF), Body Dissatisfaction Scale for Women (BDS-W), and The 

Centrality of Religiosity Scale (CRS-10). Data analysis was performed using 

Moderated Regression Analysis (MRA) assisted by IBM SPSS Statistics 27. The 

results showed that social media addiction tendencies had a positive and significant 

effect on body dissatisfaction (β = 0.343; p < 0.001). Meanwhile, religiosity had no 

significant direct effect on body dissatisfaction (β = -0.181; p = 0.461). Moderation 

test results indicated that religiosity did not act as a moderator in the relationship 

between social media addiction tendencies and body dissatisfaction (β = 0.000; p 

= 0.976). Conclusively, high centrality of religion in an individual's life is 

insufficient to modify or attenuate the negative impacts of intensive social media 

exposure on body dissatisfaction among emerging adult women. 

 

Keywords: social media addiction tendency, body dissatisfaction, religiosity, 

emerging adult women 
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