
 

 

137 

 

DAFTAR PUSTAKA 

Afisa, M., & Muhajirin. (2024). Pengaruh Brand Awareness Dan Brand Trust 

Terhadap Keputusan Pembelian Pada Produk Revlon. Journal of Student 

Research, 2(2), 210–220. https://doi.org/10.55606/jsr.v2i2.2874 

Akter, M. S., Khan, S. A., Sultana, N., & Islam, M. T. (2025). Unpacking How 

Virtual Try-On Technology Influences Consumer Decision-Making in Online 

Shopping: Insights From Bangladesh. Human Behavior and Emerging 

Technologies, 2025(1). https://doi.org/10.1155/hbe2/7070627 

Alayfia, F., Lutfi, & Satyanegara, D. (2025). Pengaruh Online Customer Review 

Dan Halal AwarenessTerhadapPurchase Decision dengan Brand Trust 

sebagai Variabel Intervening. 

Alief. (2025). DJKI dan L’Oréal Perkuat Sinergi Penegakan Hukum terhadap 

Peredaran Produk Palsu - Rakyat Sulsel. 

https://rakyatsulsel.fajar.co.id/2025/09/17/djki-dan-loreal-perkuat-sinergi-

penegakan-hukum-terhadap-peredaran-produk-palsu/ 

Amalia, I., Lutfi, & Nurhayati, E. (2025). Peran Brand Trust Dalam Memediasi 

Pengaruh Online Customer Review Dan Brand Image Terhadap Purchase 

Decision (Studi Kasus Pada Hand & Body Lotion Marina Di Kota 

Tangerang). Jurnal Ilmiah Manajemen Dan Kewirausahaan. 

https://journal.politeknik-pratama.ac.id/index.php/IMK/article/view/1281 

Anjaswati, D. P., & Istiyanto, B. (2023). Pengaruh Brand Trust, E-Wom dan Gaya 

Hidup Terhadap Keputusan Pembelian Melalui Aplikasi Shopee di Solo 

Raya. Jurnal Riset Ekonomi Dan Akuntansi, 1(2), 38–50. 

https://doi.org/10.54066/jrea-itb.v1i2.259 

APJII. (2026). 10 Provinsi dengan Tingkat Penetrasi Internet Tertinggi 2026 - 

GoodStats Data. https://data.goodstats.id/statistic/10-provinsi-dengan-

tingkat-penetrasi-internet-tertinggi-2026-kRTdD 

Apriliani, H. N., & Setyawati, H. A. (2023). Pengaruh Electronic Word of Mouth, 

Brand Image, dan Brand Trust terhadap Keputusan Pembelian Produk 

Moisturizer Skintific (Studi pada Masyarakat Kabupaten Kebumen). In 

Jurnal Ilmiah Mahasiswa Manajemen (Vol. 5, Number 3). 

https://jurnal.universitasputrabangsa.ac.id/index.php/jimmba/index 

Arridho, A., Sinaga, B. O., & Satrio, Y. A. (2023). Analysis Of The Influence Of 

Online Consumer Reviews And Influencers On Trust In Reaching Online 

Cosmetics Purchasing Decisions Among Gen Z. Journal of Business, 



138 

 

 

 

Management, and Social Studies, 3(4), 1–11. 

https://doi.org/10.53748/jbms.v3i4.79 

Asnani, O. S., & Rismawati. (2021). Pengaruh Brand Image, Brand Trust Dan 

Service Quality Dalam Pengambilan Keputusan Di E-Commerce. 

Asnawir, M., & Simanjuntak, E. R. (2025). The Role of Perceived Risk in 

Moderating the Effects of Brand Image, E-WOM, and Brand Trust on 

Purchase Decision in Shopee Mall. Jurnal Ilmiah Global Education, 6(3), 

2065–2078. https://doi.org/10.55681/jige.v6i3.3842 

Astuti, S., Wonua, A. R., & Titing, A. S. (2023). Pengaruh Persepsi Manfaat Dan 

Persepsi Kemudahan Penggunaan Terhadap Keputusan Pembelian Pada 

Tiktok Shop. 

Aurellia, D., & Sidharta, H. (2023). PENGARUH BRAND IMAGE TERHADAP 

KEPUTUSAN PEMBELIAN MELALUI BRAND TRUST SEBAGAI 

VARIABEL MEDIASI PADA PRODUK SKINCARE LOKAL. In 

PERFORMA: Jurnal Manajemen dan Start-Up Bisnis (Vol. 8, Number 1). 

Azizah, M. N., Suhud, U., & Sari, D. A. P. (2026). PERAN TRAVEL VLOG 

YOUTUBE SEBAGAI ELECTRONIC WORD OF MOUTH TERHADAP 

REVISIT INTENTION WISATAWAN: STUDI PADA KONSUMEN LEMBANG 

PARK AND ZOO. https://journal.hasbaedukasi.co.id/index.php/jurmie 

Azizah, N., Oesman, I. F., Ramdan, A. T. M., & Prasetiyo, W. G. (2026). Pengaruh 

Online Customer Review terhadap Keputusan Pembelian Online melalui E-

Trust pada Produk Viva Cosmetics (Gen Z Kota Bandung). Jurnal 

Pengabdian Masyarakat Dan Riset Pendidikan, 4(3), 19206–19212. 

https://doi.org/10.31004/jerkin.v4i3.5275 

Bagaskara, R. S., & Widyastuti, T. (2023). Adaptasi Social Connectedness Scale-

Revised edisi Bahasa Indonesia. https://doi.org/10.24014/jp.v14i2.19955 

Balqis, L. S., Hidayah, N., & Jubaedah, L. (2025). Pengaruh Penggunaan 

Augmented Reality Virtual Try on Terhadap Keputusan Pembelian Kosmetik 

X. Jurnal Pengabdian Masyarakat Dan Riset Pendidikan, 4(2), 14348–

14354. https://doi.org/10.31004/jerkin.v4i2.4510 

Barkhoya, M. A., & Vania, A. (2024). Analisis Pengaruh Persepsi Kualitas 

Produk, Kepercayaan Terhadap Merek dan E-Wom Terhadap Keputusan 

Pembelian Konsumen di Shopee. 

Borgers, N., De Leeuw, E., & Hox, J. (2000). Children As Respondents In Survey 

Research : Cognitive Development And Response Quality. 

Bryan, N. M., Keni, K., Negara, E. S., & Dharmawan, P. (2023). Pengaruh Brand 

Competence, Brand Trust, Brand Experience, Dan E-wom Terhadap Brand 



139 

 

 

 

Loyalty Dompet Digital. Jurnal Muara Ilmu Ekonomi Dan Bisnis, 7(1), 17–

29. https://doi.org/10.24912/jmieb.v7i1.22067 

Candela F, E. (2024). Gen Z Menghabiskan Lebih Banyak untuk Produk 

Kecantikan Dibandingkan Milenial. 

https://mediaindonesia.com/jelita/691289/gen-z-menghabiskan-lebih-banyak-

untuk-produk-kecantikan-dibandingkan-milenial 

Chandra, B. F. E. C., Utamaningsih, A., & Nutjahjani, F. (2025). Pengaruh 

Service Quality dan Brand Trust Terhadap Customer Retention di Auto2000 

Cabang Sukun Kota Malang. https://doi.org/10.63822/51w0bp15 

Compas. (2025). Top 10 Brand Kecantikan di Shopee Indonesia Kuartal I 2025: 

Tren Paket Kecantikan - Compas. https://compas.co.id/article/top-10-brand-

tren-paket-kecantikan/ 

Compas.co.id. (2024). Compas.co.id FMCG Report Semester I 2024: Boikot Picu 

Perubahan Peta Persaingan Produk Global & Lokal di E-commerce Pada 

Sektor FMCG - Compas. https://compas.co.id/article/fmcg-report-2024-

boikot-picu-perubahan-peta-persaingan-produk-global-lokal/ 

Costa, A., Marozzo, V., & Abbate, T. (2025). Consumers’ attitudes toward virtual 

try-on technology: an extended TAM model. International Journal of Retail 

and Distribution Management, 53(13), 184–199. 

https://doi.org/10.1108/IJRDM-01-2025-0060 

Dalimunthe, U. R., & Komalasari, E. (2024). Pengaruh Online Customer Review 

Terhadap Keputusan Pembelian Di Shopee (Survei Pada Toko Bening 

Kosmetik Pekanbaru). 

databoks. (2025). E-Commerce yang Sering Diakses Masyarakat Indonesia pada 

2025. https://databoks.katadata.co.id/infografik/2025/08/19/e-commerce-

yang-sering-diakses-masyarakat-indonesia-pada-2025 

Davis, F. D. (1989). Perceived Usefulness, Perceived Ease of Use, and User 

Acceptance of Information Technology. 

Delgado Ballester, E. (2004). Applicability of a brand trust scale across product 

categories: A multigroup invariance analysis. European Journal of 

Marketing, 38(5–6), 573–592. https://doi.org/10.1108/03090560410529222 

e-Conomy SEA. (2025). e-Conomy SEA 2025: Ekonomi digital Indonesia 

mendekati GMV $100 miliar tahun ini. https://blog.google/intl/id-

id/company-news/outreach-initiatives/e-conomy-sea-2025-ekonomi-digital-

indonesia-mendekati-gmv-us100-miliar/ 

Fadillah, M. N., Harahap, D. A., & Rohandi, M. M. A. (2023). Pengaruh Visual 

Appeal, Brand Image dan Product Quality terhadap Purchase Decision di 



140 

 

 

 

Toko Prung Terraceswear Bandung. Bandung Conference Series: Business 

and Management, 3(1). https://doi.org/10.29313/bcsbm.v3i1.6818 

Farizi, T. A. F., & Khoiriyah, R. (2026). The Influence Of Perceived Ease Of Use, 

Perceived Usefulness And Perceived Risk On Purchase Decision Using The 

BYOND QRIS Method By BSI. www.money.kompas.com, 

Febrian, R. D., & Istriani, E. (2024). Pengaruh Online Customer Review, Online 

Customer Rating, dan Brand Trust terhadap Keputusan Pembelian pada 

Marketplace Shopee di Yogyakarta. https://journal.jis-

institute.org/index.php/snfmi/article/view/2442 

Firjatillah, A. K., Rachmawati, E., Tubastuvi, N., & Zamakhsyari, L. (2025). 

Impact of Electronic Word of Mouth, Online Customer Review, Product 

Quality, and Service Quality on Purchasing Decisions on Shopee E-

Commerce. Asian Journal of Economics, Business and Accounting, 25(1), 

252–264. https://doi.org/10.9734/ajeba/2025/v25i11647 

Geddam, S. M., Nethravathi, N., & Hussian, A. A. (2024). Understanding AI 

Adoption: The Mediating Role of Attitude in User Acceptance. In Journal of 

Informatics Education and Research (Vol. 4). http://jier.org 

Ghaitsa, A. S., & Sa’adah, S. (2026). Pengaruh Review dan Rating Shopee 

terhadap Keputusan Pembelian Busana Muslimah Mahasiswi IAI SEBI. 3(1), 

3032–7253. https://doi.org/10.61111/great.v3i1.1384 

Gheffira, S., & Gumilar, D. (2025). Pengaruh Brand Image, Kualitas Produk, dan 

Online Customer Review terhadap Keputusan Pembelian pada Brand Elzatta 

di Shopee. RIGGS: Journal of Artificial Intelligence and Digital Business, 

4(4), 3797–3805. https://doi.org/10.31004/riggs.v4i4.4067 

Ghozali, I. (2021). Aplikasi Analisis Multivariate Dengan Program IBM SPSS 26. 

Hair, J. F., Hulty, G. T. M., Ringle, C. M., & Sarstedt, M. (2022). A Primer on 

Partial Least Squares Structural Equation Modeling (PLS-SEM) Third 

Edition. 

Hanan, M., Badawi, & Yulianty, P. D. (2025). Augmented Reality dalam E-

Commerce: Pengaruh Virtual Try-On dan Pemilihan Produk kosmetik 

maybelline terhadap Kepuasan Pelanggan. PARADOKS Jurnal Ilmu 

Ekonomi, 8(4). 

Hansari, H. (2025, May). Mengenal Gen Z, Generasi Rawan Depresi hingga Si 

Paling Self Reward - Berita dan Siaran Pers - Badan Pusat Statistik 

Kabupaten Kota Baru. 

https://kotabarukab.bps.go.id/id/news/2025/05/19/345/mengenal-gen-z-

generasi-rawan-depresi-hingga-si-paling-self-reward.html 



141 

 

 

 

Hasibuan, L. F. A., & Hutasuhut, S. (2026). KEPUTUSAN PEMBELIAN E-

COMMERCE: PERAN PERCEIVED EASE OF USE, PERCEIVED 

USEFULNESS DAN ONLINE SHOPPING EXPERIENCE. In Journal of 

Science and Social Research (Number 3). 

http://jurnal.goretanpena.com/index.php/JSSR 

Herniati, Sudarso, E., Warsiningsih, T., Hartono, S. T., & Darmasari. (2024). 

Analisis Pengaruh Electronic Word of Mouth, Brand Image, Brand Trust 

terhadap Keputusan Pembelian pada Marketplace Shopee. In Syntax 

Admiration (Vol. 5, Number 10). 

Hokil, V., Pakiding, D. L., & Bubun, U. U. (2025). Pengaruh Flash Sale E-

Commerce Shopee Terhadap Keputusan Pembelian. 

Indah, S. N., & Hariyanto, D. (2021). Pengaruh Online Customer Review, Online 

Customer Experience, Brand Trust Terhadap Keputusan Pembelian Melalui 

Konten Tiktok Affiliate. 

https://archive.umsida.ac.id/index.php/archive/preprint/view/7177/version/71

70 

John, D. R. (1999). Consumer socialization of children: A retrospective look at 

twenty-five years of research. Journal of Consumer Research, 26(3), 183–

213. https://doi.org/10.1086/209559 

Jumawan, Soesanto, E., Cahya, F., Putri, C. A., Permatasari, S. A., Setyakinasti, 

S., & Ottay, M. L. (2024). Pengaruh Online Consumer Review Dan Kualitas 

Produk Terhadap Keputusan Pembelian Di Marketplace Shopee. 

Lei, K., & Liu, Y. (2025). When AI Becomes a Shopping Advisor: A Study on the 

Impact of Generative AI Review on Consumer Purchase Decision. SAGE 

Open, 15(3). https://doi.org/10.1177/21582440251357671 

Lowyat.net. (2022). Shopee BeautyCam Lets You Try On Different Shades Of 

Makeup Virtually - Lowyat.NET. 

https://www.lowyat.net/2022/269826/shopee-beautycam-ar-makeup-feature/ 

Lukitaningsih, A., & Lestari, F. (2023). Pengaruh brand image, brand trust dan 

brand ambassador terhadap keputusan pembelian produk smartphone. 

https://journal.feb.unmul.ac.id/index.php/FORUMEKONOMI/article/view/1

2311/2259 

Maria, L., & Sukati, I. (2026). Pengaruh Citra Merek, Kepercayaan, Dan 

Persepsi Manfaat Terhadap Keputusan Pembelian Produk Lazada Di Kota 

Batam. 

Mawaddah, S., Cahyani, G. A., & Usman, O. (2025). The Influence of Perceived 

Ease of Use and Perceived Usefulness on Behavioral Intention to Use E-



142 

 

 

 

Wallets with Trust as a Mediating Variable (Survey on Faculty of Economics 

and Business Universitas Negeri Jakarta Students). 

Mellor, D., & Moore, K. A. (2014). The use of likert scales with children. Journal 

of Pediatric Psychology, 39(3), 369–379. 

https://doi.org/10.1093/jpepsy/jst079 

Mintel.com. (2025). Indonesia’s Beauty Market Booms: Key Trends Driving 

Growth | Mintel. https://www.mintel.com/press-centre/beauty-market-trends-

indonesia/ 

Mukti, F. O. D., & Isa, M. (2024). The Effect of Digital Marketing, Word of 

Mouth, Brand Trust and Image on the Purchase Decision. Jurnal Ilmiah 

Manajemen Kesatuan, 12(4), 1317–1324. 

https://doi.org/10.37641/jimkes.v12i4.2739 

Mulyono, H., Hartanti, R., & Rolando, B. (2024). Bagaimana Review Online 

Membentuk Perilaku Konsumen Digital (Vol. 1, Number 1). 

https://journal.dinamikapublika.id/index.php/JUMDER 

Musa, H. G., Fatmawati, I., Nuryakin, & Suyanto, M. (2024). Marketing research 

trends using technology acceptance model (TAM): a comprehensive review 

of researches (2002–2022). In Cogent Business and Management (Vol. 11, 

Number 1). Cogent OA. https://doi.org/10.1080/23311975.2024.2329375 

Natasiah, U., & Syaefulloh. (2024). Brand Image, Brand Trust, and Brand 

Ambassador on Purchase Decisions of Shopee E-Commerce Users in 

Pekanbaru City. Jurnal Manajemen Bisnis, 11(1), 120–134. 

https://doi.org/10.33096/jmb.v11i1.702 

Ningsih, L. S. R., Anah, L., & Santoso, R. P. (2023). Dampak Promosi Online 

Terhadap Impulse Buying Online Produk Butik Sabrina Nganjuk. Journal of 

Information System, Applied, Management, Accounting and Research, 7(1), 

202. https://doi.org/10.52362/jisamar.v7i1.1037 

Nur Aprilianti, D., Abu, I., & Riyadi, R. (2024). PENGARUH ONLINE 

CUSTOMER REVIEW TERHADAP KEPUTUSAN PEMBELIAN DI 

MARKETPLACE SHOPEE (STUDI PADA MAHASISWA AKTIF 

PENDIDIKAN EKONOMI UNIVERSITAS MULAWARMAN). 

https://jurnal.fkip.unmul.ac.id/index.php/prospek 

Nuraini, R., Mubarok, D. A. A., & Prasetiyo, W. G. (2025). Pengaruh Brand 

Awareness Dan Promosi Penjualan Terhadap Keputusan Pembelian Produk 

Sorka Indonesia Di Platform E-commerce Shopee. 

https://doi.org/10.37817/ikraith-ekonomika.v8i3 



143 

 

 

 

Oktaviani, A. D., Riyanto, D. W. U., & Fuadiputra, I. R. (2022). The Effect of 

Electronic Word of Mouth, Brand Image, and Brand Trust on Consumer 

Purchase Decision on Camille Organic Beauty Face Mask. Jamanika (Jurnal 

Manajemen Bisnis Dan Kewirausahaan), 2(03), 245–253. 

https://doi.org/10.22219/jamanika.v2i03.22736 

Pabate, N. (2025). Peran Digital Marketing dalam Meningkatkan Keputusan 

Pembelian Konsumen (Vol. 1, Number 3). 

https://ojs.ukipaulus.ac.id/index.php/jmebi/41 

Pahluvi, A., & Sudarusman, E. (2025). Pengaruh Harga, Kualitas Produk, Citra 

Merek, Terhadap Keputusan Pembelian Sabun Mandi Lifebuoy di 

Yogyakarta. 

Panjaitan, R. E. A., & Teviana, T. (2024). Pengaruh Online Customer Review Dan 

Kepercayaan Terhadap Keputusan Pembelian Pada Toko Camelomedan Di 

Marketplace Shopee. https://doi.org/10.30651/jms.v9i4.24014 

Pratiwi, D., Indrayani, S., & Achsanuddin, A. N. (2025a). Pengaruh Online 

Customer Review dan Harga Produk terhadap Keputusan Pembelian Pada 

Marketplace Shopee. Jurnal Bisnis Mahasiswa, 5(3), 1454–1465. 

https://doi.org/10.60036/jbm.647 

Pratiwi, D., Indrayani, S., & Achsanuddin, A. N. (2025b). Pengaruh Online 

Customer Review dan Harga Produk terhadap Keputusan Pembelian Pada 

Marketplace Shopee. Jurnal Bisnis Mahasiswa, 5(3), 1454–1465. 

https://doi.org/10.60036/jbm.647 

Puspita, I. R., Fadillah, A., & Taqyudin, Y. (2022). Tinjauan Atas Keputusan 

Pembelian Pada Marketplace Shopee. Jurnal Aplikasi Bisnis Kesatuan, 2(1), 

67–74. https://doi.org/10.37641/jabkes.v2i1.1358 

Ragda, I., Rahayu, S., & Novitasari, E. (2023). Brand Loyalty : The Effect Of 

Brand Trust, Brand Personality And Brand Attachment. 

Rahmawati, A. I. (2021). Pengaruh Online Customer Review, Online Customer 

Rating Dan Kepercayaan Terhadap Keputusan Pembelian Online (Studi 

Kasus Pada Mahasiswa FEB Universitas Pgri Semarang). 

Rahmawaty, R., & Suharyati. (2024). PENGARUH ULASAN PELANGGAN, 

INFLUENCER, DAN HARGA TERHADAP KEPUTUSAN PEMBELIAN 

SERUM SOMETHINC PADA E-COMMERCE SHOPEE. In Journal of 

Young Entrepreneurs (Vol. 3, Number 1). 

https://ejournal.upnvj.ac.id/index.php/jye 

Ramadhani, F. Y., & Ali, H. (2025). Determinasi Keputusan Pembelian : Analisis 

Strategi Pemasaran, Perliaku Konsumen dan Teknologi. 



144 

 

 

 

Renaldy, M., & Susilowati, C. (2024). PENGARUH PERCEIVED USEFULNESS, 

PERCEIVED EASE OF USE, DAN TRUST TERHADAP PURCHASE 

DECISION. 

Rischawati, N., & Indayani, L. (2023). [Peran Harga, Online Customer Review 

dan Electronic service Quality Terhadap Keputusan Pembelian Skincare di 

Marketplace Shopee] Role of Price , Online Customer Review and Electronic 

Service Quality on Skincare Purchase Decision at shopee Marketplace. 

https://archive.umsida.ac.id/index.php/archive/preprint/view/3151/version/31

43 

Ritonga, N. (2021). Pengaruh Perceived Usefulness Terhadap Keputusan 

Pembelian Di Aplikasi Shopee. 

Rusdianto, S. J., & Candraningrum, D. A. (2025). Teknologi pada Industri 

Kecantikan dalam Upaya Mengatasi Stigma Standar Kecantikan Perempuan. 

https://journal.untar.ac.id/index.php/Kiwari/article/view/33746 

Saputri, C. C. D., & Hariasih, M. (2024). Pengaruh Iklan Shopee, Online 

Customer Review, Dan Online Customer Rating Terhadap Minat Beli Pada 

Marketplace  Shopee. 

Sari, N. N., Nasution, N., & Arizal. (2023). Analisis Pengaruh Celebrity 

Endorsement, Brand Image Dan Kualitas Produk Somethinc Melalui Brand 

Trust. 

Shopee. (2026a). Jual Infallible pro Matte Gloss & infallible pro matte liquid 

lipstick | Shopee Indonesia. 

https://shopee.co.id/product/1469267091/26533074802?d_id=af225&uls_tra

ckid=561oa85c0bm2&utm_content=21q5ggWcji7SEUTQyCpQSUhp5tmD

&is_from_login=true 

Shopee. (2026b). L’Oreal Paris Infallible Matte Resistance Liquid Lipstick for 

16H Long Lasting Matte Lips, Transfer Proof, Smudge Proof, Longwear 

Hydrating Comfort | Shopee Indonesia. 

https://shopee.co.id/product/62579622/22754399850?credential_token=8wE

wiDL7YDXrgF5nHWRP2Gug661vwJ1t9BUheZ5n3i&exp_group=rollout&

gads_t_sig=gqRjZGVrxHCFomtpsTE0MjUxOnRzc19zZGtfa2V5omt20QA

BpGFsZ2_SAAAAZKNkZWvAomN0xEAAAAAMRoz0ZUjQw0QlRa--

FjB0AKnHQPF7xv4DyGj9-

GQwqn4zSdB6gztmw7ebmtsZs9FPJxlVqctc57WUE3IRqmNpcGhlcnRleHT

ElAAAAAwOfB5PIYJWbV3EHdPLybEztRtNg9QBJOT-

hOUOluZ4vTQXgjE__UjmQsxBAo4bsGm3SNf65UZeinIipQ35WYpd1ivxy

S9prxdwSXZkg-

PKAWlf_ReDB4ec35a_jTcfimeQvf8Da4B4VvtkKKcfyRhfAn8DGAT5ODS

LeF-



145 

 

 

 

0MxHCkJvbeMDM8DtNT0MPodW9MmI&mmp_pid=an_11333051748&ul

s_trackid=55lpseit04bm&utm_campaign=id_jQCI1MwgBv&utm_content=--

--

&utm_medium=affiliates&utm_source=an_11333051748&utm_term=ews7w

bevtpf1 

Sifa, M. A. (2024). Perilaku Konsumen Generasi Z dalam Era E-Commerce : 

Studi Kasus tentang Belanja Online dalam Persepektif Ekonomi Islam. In 

Journal of Sharia Economics (Vol. 6, Number 1). 

http://journal.uaindonesia.ac.id/index.php/JSE 

Song, H. J., Ruan, W. J., & Jeon, Y. J. J. (2021). An integrated approach to the 

purchase decision making process of food-delivery apps: Focusing on the 

TAM and AIDA models. International Journal of Hospitality Management, 

95. https://doi.org/10.1016/j.ijhm.2021.102943 

Sugiyono. (2023). METODE PENELITIAN KUANTITATIF, KUALITATIF, DAN 

R&D. www.cvalfabeta.com 

Suharto, Y., & Hariadi, E. (2021). Analisis Kualitas Website Badan 

Pengembangan Sumber Daya Manusia Menggunakan Metode Webqual 4.0 

Website Quality Analysis of Human Resources Development Agency Using 

Webqual 4.0 Method. Jurnal Manajemen Dan Organisasi (JMO), 12(2), 

109–121. https://www.bpsdm.jakarta.go.id 

Susanti, A., Susanto, B. D., Gildauli, M., Wijaya, L., Parashar, B., & 

Hardiyansyah, H. (2025a). Technology Acceptance Meets Beauty Tech: How 

Augmented Reality Innovativeness, Perceived Usefulness, and Ease of Use 

Affect Consumer Attitudes and Cosmetic Purchases Online. 2025 IEEE 1st 

International Conference on Emerging Innovation and Digital Technology, 

ICEIDT 2025, 311–316. 

https://doi.org/10.1109/ICEIDT66693.2025.11473518 

Susanti, A., Susanto, B. D., Gildauli, M., Wijaya, L., Parashar, B., & 

Hardiyansyah, H. (2025b). Technology Acceptance Meets Beauty Tech: How 

Augmented Reality Innovativeness, Perceived Usefulness, and Ease of Use 

Affect Consumer Attitudes and Cosmetic Purchases Online. 2025 IEEE 1st 

International Conference on Emerging Innovation and Digital Technology, 

ICEIDT 2025, 311–316. 

https://doi.org/10.1109/ICEIDT66693.2025.11473518 

The Iconomics. (2022). L’Oréal Yakini Beauty Tech Menjawab Kebutuhan Pasar 

Gen Z - Iconomics. https://www.theiconomics.com/millennial/loreal-yakini-

beauty-tech-menjawab-kebutuhan-pasar-gen-z/ 



146 

 

 

 

Venkatesh, V., & Davis, F. D. (2000). Theoretical extension of the Technology 

Acceptance Model: Four longitudinal field studies. Management Science, 

46(2), 186–204. https://doi.org/10.1287/mnsc.46.2.186.11926 

Wardhana, B. (2024). E-commerce Outlook 2025: Warga RI Akan Buru Produk 

FMCG yang Mendukung Perawatan Kulit! - Compas. 

https://compas.co.id/article/e-commerce-outlook-2025/ 

Wiguna, K. D. (2022). Pengaruh Subjective Norm, Perceived Usefulness Dan 

Video Review Produk Terhadap Keputusan Pembelian Peralatan Rumah 

Tangga Di Marketplace Dengan Minat Beli Sebagai Variabel Intervening. 

JUBIS, 3(1). 

x.com. (2026). Tanyarlfes on X: “💚 Fitur coba sekarang di shopee ngebantu 

kalian ga sih buat mutusin beli make up ? trs pas barangnya dtg apa bener 

bener sesuai shadenya??? https://t.co/wYwcc8nb0V” / X. 

https://x.com/tanyarlfes/status/2072660354954350919 

Zhang, T., Wang, W. Y. C., Cao, L., & Wang, Y. (2019). The role of virtual try-on 

technology in online purchase decision from consumers’ aspect. Internet 

Research, 29(3), 529–551. https://doi.org/10.1108/IntR-12-2017-0540 

  

 

 

 


