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ABSTRAK 

MUHAMMAD NOOR HADIANTO, 1701619115. Pengaruh E-commerce, E-

wallet, dan Pinjaman Online terhadap Perilaku Konsumtif Gen Z di Kota 

Bandung. Skripsi. Program Studi Pendidikan Ekonomi, Fakultas Ekonomi dan 

Bisnis, Universitas Negeri Jakarta. 

Penelitian ini bertujuan untuk menganalisis pengaruh e-commerce, e-wallet, dan 

pinjaman online terhadap perilaku konsumtif Gen Z di Kota Bandung. Penelitian 

ini menggunakan pendekatan kuantitatif dengan metode survei dan instrumen 

penelitian berupa kuesioner daring berskala Likert. Unit analisis dalam penelitian 

ini adalah individu Gen Z berusia 18–29 tahun yang berdomisili di Kota Bandung, 

aktif menggunakan e-commerce dan e-wallet, serta pernah atau sedang 

menggunakan layanan pinjaman online maupun paylater. Teknik pengambilan 

sampel yang digunakan adalah purposive sampling dengan jumlah sampel sebanyak 

100 responden. Data dianalisis menggunakan statistik deskriptif, uji validitas dan 

reliabilitas, uji asumsi klasik, serta analisis regresi linier berganda yang dilengkapi 

dengan uji t, uji F, dan koefisien determinasi menggunakan SPSS. Hasil penelitian 

menunjukkan bahwa: (1) e-commerce tidak berpengaruh signifikan terhadap 

perilaku konsumtif Gen Z di Kota Bandung, dengan koefisien regresi sebesar 

−0,126 dan nilai signifikansi 0,148; (2) e-wallet berpengaruh positif dan signifikan 

terhadap perilaku konsumtif, dengan koefisien regresi sebesar 0,515 dan nilai 

signifikansi kurang dari 0,001; (3) pinjaman online berpengaruh positif dan 

signifikan terhadap perilaku konsumtif, dengan koefisien regresi sebesar 0,493 dan 

nilai signifikansi kurang dari 0,001; dan (4) e-commerce, e-wallet, dan pinjaman 

online secara simultan berpengaruh signifikan terhadap perilaku konsumtif. Ketiga 

variabel tersebut mampu menjelaskan 57,5% variasi perilaku konsumtif, sedangkan 

42,5% sisanya dipengaruhi oleh faktor lain di luar model penelitian. Implikasi 

penelitian ini menunjukkan pentingnya peningkatan literasi keuangan digital, 

pengendalian penggunaan e-wallet dan paylater, serta penerapan perencanaan 

anggaran untuk mengurangi kecenderungan perilaku konsumtif pada Gen Z. 

Institusi pendidikan juga disarankan memberikan edukasi mengenai pengelolaan 

keuangan pribadi dan risiko utang digital agar Gen Z lebih bijak dalam 

memanfaatkan layanan keuangan digital. 

Kata kunci: e-commerce, e-wallet, pinjaman online, perilaku konsumtif, gen z. 
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ABSTRACT 

MUHAMMAD NOOR HADIANTO, 1701619115. The Effects of E-commerce, 

E-wallets, and Online Loans on the Consumptive Behavior of Generation Z in 

Bandung City. Undergraduate Thesis. Economic Education Study Program, 

Faculty of Economics and Business, Universitas Negeri Jakarta. 

This study aims to analyze the effects of e-commerce, e-wallets, and online loans 

on the consumptive behavior of Generation Z in Bandung City. It employed a 

quantitative approach using a survey method and an online Likert-scale 

questionnaire. The unit of analysis consisted of Generation Z individuals aged 18–

29 years who lived in Bandung City, actively used e-commerce and e-wallet 

services, and had used or were currently using online loans or paylater services. 

Purposive sampling was applied, resulting in 100 respondents. The data were 

analyzed using descriptive statistics, validity and reliability tests, classical 

assumption tests, multiple linear regression, t-tests, F-tests, and the coefficient of 

determination with SPSS. The results show that: (1) e-commerce has no significant 

effect on the consumptive behavior of Generation Z in Bandung City, with a 

regression coefficient of −0.126 and a significance value of 0.148; (2) e-wallets 

have a positive and significant effect on consumptive behavior, with a regression 

coefficient of 0.515 and a significance value of less than 0.001; (3) online loans 

have a positive and significant effect on consumptive behavior, with a regression 

coefficient of 0.493 and a significance value of less than 0.001; and (4) e-commerce, 

e-wallets, and online loans simultaneously have a significant effect on consumptive 

behavior. The three variables explain 57.5% of the variation in consumptive 

behavior, while the remaining 42.5% is influenced by other factors outside the 

research model. These findings highlight the importance of improving digital 

financial literacy, controlling the use of e-wallet and paylater services, and 

implementing budget planning to reduce consumptive tendencies among 

Generation Z. Educational institutions are also encouraged to strengthen education 

on personal financial management and the risks of digital debt so that Generation 

Z can use digital financial services more wisely. 

Keywords: e-commerce, e-wallet, online loans, consumptive behavior, gen z 
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