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ABSTRAK 

 

AMINAH FARHANAH. Pengaruh Profitabilitas, Ukuran Perusahaan, 

Kepemilikan Manajerial, dan Market Activity terhadap Internet Financial 

Reporting. Skripsi. Jakarta: Program Studi S1 Akuntansi, Fakultas Ekonomi dan 

Bisnis, Universitas Negeri Jakarta, 2026. 

 

Menggunakan pendekatan kuantitatif berbasis data sekunder, penelitian ini menguji 

pengaruh profitabilitas, ukuran perusahaan, kepemilikan manajerial, dan market 

activity terhadap Internet Financial Reporting (IFR) pada perusahaan-perusahaan 

yang tergabung dalam indeks Kompas 100 di Bursa Efek Indonesia selama periode 

2022–2025. Sampel sebanyak 45 perusahaan dengan 180 observasi diperoleh 

melalui teknik purposive sampling. Tingkat IFR diukur dengan indeks yang terdiri 

atas 112 item, kemudian diolah menggunakan regresi data panel pada perangkat 

lunak Stata Release 15. Uji Chow dan Uji Hausman mengarahkan pemilihan model 

pada Fixed Effect Model yang dilengkapi Cluster Robust Standard Error. Temuan 

penelitian menunjukkan bahwa secara parsial, hanya ukuran perusahaan yang 

berpengaruh signifikan terhadap IFR, dengan arah negatif; sementara profitabilitas, 

kepemilikan manajerial, dan market activity tidak menunjukkan pengaruh yang 

signifikan. Namun demikian, keempat variabel tersebut secara simultan terbukti 

berpengaruh signifikan terhadap IFR, dengan nilai R-squared within sebesar 

10,47%. Temuan ini mengindikasikan bahwa di antara keempat variabel yang diuji, 

ukuran perusahaan menjadi satu-satunya faktor yang menjelaskan variasi praktik 

IFR. Sementara itu, pada perusahaan-perusahaan indeks Kompas 100 yang tingkat 

pengungkapannya sudah tergolong tinggi dan relatif seragam, profitabilitas, 

kepemilikan manajerial, dan aktivitas pasar belum terbukti menjadi penentu variasi 

tersebut. 

 

Kata Kunci: Internet Financial Reporting (IFR), Kepemilikan Manajerial, 

Kompas 100, Market Activity, Profitabilitas, Ukuran Perusahaan.
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ABSTRACT 

 

AMINAH FARHANAH. The Influence of Profitability, Company Size, 

Managerial Ownership, and Market Activity on Internet Financial Reporting. 

Thesis. Jakarta: Accounting Study Program, Faculty of Economics and Business, 

Universitas Negeri Jakarta, 2026. 

 

Using a quantitative approach with secondary data, this study investigates how 

profitability, company size, managerial ownership, and market activity influence 

Internet Financial Reporting (IFR) practices among companies listed in the 

Kompas 100 index on the Indonesia Stock Exchange during the 2022–2025 period. 

A sample of 45 companies, yielding 180 observations, was drawn through 

purposive sampling. IFR levels were assessed using a 112-item index, with the data 

subsequently processed through panel data regression in Stata Release 15. Model 

selection, guided by the Chow and Hausman tests, pointed to the Fixed Effect Model 

estimated with Cluster Robust Standard Error. The findings reveal that, on a partial 

basis, only company size exerts a significant, negatively directed influence on IFR, 

whereas profitability, managerial ownership, and market activity show no 

significant effect. Taken together, however, all four variables jointly exert a 

significant influence on IFR, yielding an R-squared within value of 10.47%. These 

results suggest that, among the variables examined, company size stands out as the 

sole determinant of variation in IFR practices. Meanwhile, for Kompas 100 

companies whose disclosure levels are already high and fairly uniform, 

profitability, managerial ownership, and market activity have yet to emerge as 

determinants of that variation. 

 

Keywords: Company Size, Internet Financial Reporting (IFR), Kompas 100, 

Managerial Ownership, Market Activity, Profitability.
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