DAFTAR PUSTAKA

Amin, N. F., Garancang, S., & Abunawas, K. (2023). Konsep Umum Populasi dan
Sampel Dalam Penelitian. Jurnal Kajian Islam Kontemporer, 14(1), 15-31.

Anggraeni, S. N. (2023). Pengaruh Tata Letak Toko Ritel Terhadap Kepuasan
Konsumen pada Homedecor Bandung, Indonesia. International Journal
Administration, Business and Organization (IJABO), 4(1), 12-21.

Annisa, R., Lubis, Z., & Permana, E. R. (2022). Pengaruh Harga Produk dan
Kualitas Pelayanan Terhadap Minat Konsumen Ritel Syariah (Penelitian Di

Tiptop Supermarket Pondok Bambu). Jurnal Ekonomi Bisnis Dan Perbankn
Syariah, 6(1), 17-32. https://doi.org/10.34005/elarbah.v6il.1869

Badan Pusat Statistik. (2024). Kelas Menengah Indonesia Krusial sebagai
Bantalan Ekonomi Nasional. Badan Pusat Statistik.
https://www.bps.go.id/id/news/2024/10/25/622/kelas-menengah-indonesia-
krusial-sebagai-bantalan-ekonomi-nasional.html

Badan Pusat Statistik Provinsi DKI Jakarta. (2024). Jumlah Penduduk Menurut
Kabupaten/Kota di Provinsi DKI Jakarta (Jiwa), 2023. Badan Pusat Statistik
Provinsi DKI Jakarta. https://jakarta.bps.go.id/id/statistics-
table/2/MTI3MCMy/jumlah-penduduk-menurut-kabupaten-kota-di-provinsi-
dki-jakarta-.html

Badan Pusat Statistik Provinsi DKI Jakarta. (2026). Jumlah Penduduk Menurut
Kelompok Umur dan Jenis Kelamin (jiwa) di Provinsi DKI Jakarta, 2026.
Badan Pusat Statistik Provinsi DKI Jakarta.
https://jakarta.bps.go.id/id/statistics-
table/3/WVcOMGEyMXBkVFUxY25KeE9HdDZkbTQzWkVkb1p6MDkjM
w==/jumlah-penduduk-menurut-kelompok-umur-dan-jenis-kelamin-di-
provinsi-dki-jakarta--2023.html

Bruckberger, G., Fuchs, C., Schreier, M., & Osselaer, S. M. J. Van. (2023).
Retailing Groundedness: How to improve customer experience , brand
perceptions , and customer loyalty through feelings of groundedness. Journal
of Retailing, 99(4), 594-604.
https://doi.org/https://doi.org/10.1016/j.jreta1.2023.11.004

Chandra, W., Anggraini, D., Akbar, F., & Hutabarat, M. (2022). EPIC MODEL :
Pengukuran Efektifitas Komunikasi Pemasaran Usaha Mikro Kecil dan
Menengah di Kota Medan pada masa New Normal. Ekonomi, Keuangan,
Investasi Dan Syariah (EKUITAS), 4(2), 716-724.
https://doi.org/10.47065/ekuitas.v4i2.2506

Cui, D., Zhu, X., Wang, L., & Chen, Z. (2026). Seeing Others , Feeling Less
Grounded : How Human Presence in Images Reduces Place Attractiveness.
Behavioral Sciences, 16(3), 1-17.

89



90

https://doi.org/https://doi.org/10.3390/bs16030433

Databoks. (2025). Orang Indonesia Habiskan 1-3 Jam dalam Sekali Mengunjungi
Mal.  Databoks.Katadata.Co.Id.  https://databoks.katadata.co.id/layanan-
konsumen-kesehatan/statistik/6873ff9738b5a/orang-indonesia-habiskan-1-3-
jam-dalam-sekali-mengunjungi-mal

Davis, L., & Hodges, N. (2012). Consumer shopping value: An investigation of
shopping trip value, in-store shopping value and retail format. Journal of
Retailing and Consumer Services, 19(2), 229-239.
https://doi.org/https://doi.org/10.1016/j.jretconser.2012.01.004

Dinas Kependudukan dan Pencatatan Sipil Provinsi DKI Jakarta. (2026). Data
Kependudukan Bersih Semester Il 2025 Dirilis, Penduduk DKI Jakarta
Tercatat 10,88 Juta Jiwa. Dinas Kependudukan Dan Pencatatan Sipil Provinsi
DKI  Jakarta.  https://kependudukancapil.jakarta.go.id/2026/03/13/data-
kependudukan-bersih-semester-ii-2025-dirilis-penduduk-dki-jakarta-tercatat-
1088-juta-jiwa/

Eichinger, I., Schreier, M., & Osselaer, S. M. J. van. (2022). Connecting to Place ,
People , and Past: How Products Make Us Feel Grounded. Journal of
Marketing, 86(4), 1-16.
https://doi.org/https://doi.org/10.1177/00222429211027469

Forest Insights. (2025). Kinerja Industri Furnitur Tumbuh 2,07 Persen,
Kemenperin Layangkan Apresiasi. Forest Insights.
https://forestinsights.id/kinerja-industri-furnitur-tumbuh-207-persen-
kemenperin-layangkan-apresiasi/

Guo, L., Du, Y., & Meng, S. (2026). Feeling Grounded : Exploring the Sense of
Groundedness in Cultural Tourism Driven by Live Streaming Technology.
Journal of Hospitality &  Tourism  Research, 50(1), 50-64.
https://doi.org/10.1177/10963480241295984

Hair, J. F. ., Black, W. C. ., Babin, B. J., & Anderson, R. E. (2014). Multivariate
Data Analysis.

Hermayanti, O. A. (2023). Strategi Bisnis Retail Dalam Menghadapi Tantangan
Perkembangan Teknologi di Era Digital.

Ho, H. X., & Nguyen, H. T.-H. (2025). How feelings of groundedness bridge
consumer pastness and subjective well- being : the moderating role of need.
Asia  Pacific  Journal of  Marketing and  Logistics, 1-19.
https://doi.org/10.1108/APJML-04-2025-0649

Hu, Q., Lin, W., & Huang, J. (2026). Connecting the agri-food system to consumer
preferences: a new scale for agricultural product live E-commerce
groundedness ( APLEGS ). British Food Journal, 128(5), 1909-1924.
https://doi.org/10.1108/BFJ-06-2025-0836

Imanuel, D. A., & Alfian, G. (2025). Visualisasi Segmentasi Pelanggan



91

Berdasarkan Atribut RFM Menggunakan Algoritma K-Means Untuk
Memahami Karakteristik Pelanggan Pada Toko Retail Online. Jurnal
Teknologi Informasi Dan Ilmu Komputer (JTIIK), 12(2), 283-292.
https://doi.org/10.25126/5t11k.2025128619

Informa. (2025). Pengalaman Belanja Baru & Promo Seru di INFORMA BSD.
Informa. https://share.google/oXHcprfijQvgMgfVa

Informa. (2026a). Company. Informa. https://informa.co.id/company

Informa. (2026b). List Maps Toko Informa. Informa. https://informa.co.id/store-
locations/list-maps

Jayawardhena, C., & Farrell, A. M. (2011). Effects of retail employees’ behaviours
on customers’ service evaluation. [nternational Journal of Retail &
Distribution Management, 39(3), 203-217.
https://doi.org/https://doi.org/10.1108/09590551111115033

Kamaruddin, 1., Firmansah, D., Zulkifli, Amane, A. P. O., Nasarudin, Samad, M.
A., & Haerudin. (2023). Metodologi Penelitian Kuantitatif (M. . Diana
Purnama Sari, S.E., Ed.). PT GLOBAL EKSEKUTIF TEKNOLOGTI.

Kawan Lama  Group. (2026a). Informa. Kawan Lama  Group.
https://www.kawanlamagroup.com/en/brand/informa

Kawan Lama Group. (2026b). Perjalanan Informa. Kawan Lama Group.
https://www.kawanlamagroup.com/pages/perjalanan-kami

Kim, K. (2022). Methodology of Non-probability Sampling in Survey Research.
American Journal of Biomedical Science & Research, 15(6), 616—618.
https://doi.org/10.34297/AJBSR.2022.15.002166

L. G. Pee. (2016). Negative Online Consumer Reviews: Can The Impact be
Mitigated?  Journal  of  Market  Research, 58(4), 545-568.
https://doi.org/https://doi.org/10.2501/IJMR-2016-035

Liska, R., Machpudin, A., Khaza, M. A. M. H., Ratnawati, R., & Widiawati, B.
(2022). Pengaruh Literasi Keuangan dan Financial Technology terhadap
Inklusi Keuangan (Studi Empiris pada Mahasiswa Fakultas Ekonomi dan
Bisnis Universitas Jambi). Jurnal Manajemen Terapan Dan Keuangan
(Mankeu), 11(04), 1034-1043.
https://doi.org/https://doi.org/10.22437/jmk.v11i104.21796

Lisnawati, L., & Sulastri, S. (2024). Customer Happiness through Customer
Experience in the RTA Furniture Retail Industry Based on Omnichannel
Marketing ( An Empirical Study on the Millennial Generation and Gen-Z in
Indonesia ). Atlantis Press International BV. https://doi.org/10.2991/978-94-
6463-817-2

Luo, X., Zhu, Y., Xu, D., & Zhang, C. (2026). Grounding through objects : how
phygital visitations shape visitor response shape visitor response. Journal of



92

Sustainable Tourism, 0(0), 1-26.
https://doi.org/10.1080/09669582.2026.2615089

Mahkotawati, R., Rijanto, T., & Rusimamto, P. W. (2025). Uji Validitas dan
Reliabilitas Instrumen Penelitian: Angket Pengalaman Praktik Kerja
Lapangan (PKL) pada Siswa SMK. JIIP (Jurnal Ilmiah Ilmu Pendidikan),
8(2), 1830-1835. https://doi.org/https://doi.org/10.54371/jiip.v812.6990

Mathur, S., & Nayak, J. K. (2025). The way to authenticity is grounded — role of
marketing communication cues in driving. International Journal of Retail &
Distribution Management, 53(6), 522—536. https://doi.org/10.1108/IJRDM-
02-2024-0090

Mutagqin, A. Z., Ali, H., Khan, M. A., Sawitri, N. N., & Dovina Navanti. (2025).
Pengaruh Keberagaman Produk Dan Lokasi Terhadap Kepuasan Pelanggan

Melalui Keputusan Pembelian Produk Omah Furniture. Jurnal Riset [Imiah,
2(2), 1066—1081. https://doi.org/https://doi.org/10.62335

Obilor, & Isaac, E. (2023). Convenience and Purposive Sampling Techniques : Are
they the Same? International Journal of Innovative Social & Science
Education Research, 11(1), 1-7. https://www.researchgate.net/profile/Esezi-
Obilor/publication/398681103 Convenience and Purposive Sampling Tec
hniques Are they the Same/links/693fe9e8alfd01798907e406/Convenienc
e-and-Purposive-Sampling-Techniques-Are-they-the-Same.pdf

Pratomo, D. S., Syafitri, W., & Anindya, C. S. (2020). Expanding Middle Class in
Indonesia. The Journal of Indonesia Sustainable Development Planning, I(3),
307-312. https://doi.org/10.46456/jisdep.v1i3.103

Purwanza, S. W., Wardhana, D. (Cand) A., Mufidah, A., Renggo, Y. R., Hudang,
A. K., Setiawan, J., Darwin, Badi’ah, A., Sayekti, S. P., Fadlilah, M.,
Nugrohowardhani, R. L. K. R., Amruddin, Saloom, G., Hardiyani, T., Tondok,
S. B., Prisusanti, R. D., & Rasinus. (2022). Metodologi Penelitian Kuantitatif,
Kualitatif, dan Kombinasi. In M. K. Ns. Arif Munandar, S.Kep. (Ed.), Book
Chapter (p. 9). CV. MEDIA SAINS INDONESIA.

Putra, V. S., Dr. Yumarni, M. S., Milantara, N., & S.Hut, M. S. (2023). Persepsi
Dan Partisipasi Masyarakat Terhadap Wisata Alam Air Terjun Pelangai
Gadang Dikampung Bendang Nagari Pelangai Gadang Kecamatan Ranah
Pesisir Kabupaten Pesisir Selatan. Strofor Journal, 7(1), 152-162.
https://doi.org/https://doi.org/10.31869/sj.v711.4417

Quintal, S., Ramos, R. F., Rita, P., & Oliveira, P. (2025). AR Smart Glasses : The
Feeling of Groundedness Mediator Effect. International Journal of Human—
Computer Interaction, 41(17), 10674-10684.
https://doi.org/10.1080/10447318.2024.2436043

Ramadhan, N. C., Sugiyarta, A., & Wahyudi, S. (2022). Sistem Penjualan Sales
Retail Berbasis Web pada Catur Sentosa Adiprana Tbk. Jurnal ProTekinfo,
9(2), 52-54.



93

Rozin, P., & Wolf, S. (2008). Attachment to land : The case of the land of Israel for
American and Israeli Jews and the role of contagion. Judgment and Decision
Making, 3(4), 325-334.
https://doi.org/https://doi.org/10.1017/S1930297500000899

Sarndal, C.-E., Swensson, B., & Wretman, J. (2003). Model Assisted Survey
Sampling. Springer Science & Business Media.

Statista. (2025). Furniture - Indonesia.
https://www.statista.com/outlook/cmo/furniture/indonesia

Sugiyono. (2023). Metode Penelitian Kuantitatif Kualitatif dan R&D. Alfabeta.

Varga, M., & Albuquerque, P. (2019). Measuring the Impact of a Single Negative
Customer Review on Online Search and Purchase Decisions.

Verma, K. S., & Marwah, R. (2024). A Comparative Analysis Of Online And
Offline Modes Of Garment Shopping Among Women Consumers In Raipur
City. Internaional Journal of Novel Research and Development (IJNRD), 9(7),
185-194.

Wang, S., Ye, Y., Ning, B., Cheah, J., & Lim, X. (2022). Why Do Some Consumers
Still Prefer In-Store Shopping ? An Exploration of Online Shopping Cart

Abandonment  Behavior.  Frontiers in  Psychology, 12, 1-14.
https://doi.org/https://doi.org/10.3389/fpsyg.2021.829696

Wright, T. A., & Cropanzano, R. (2000). Psychological well-being and job
satisfaction as predictors of job performance. Journal of Occupational Health
Psychology, 5(1), 84-94. https://doi.org/https://doi.org/10.1037/1076-
8998.5.1.84

Xie, Y., & Desouza, K. C. (2025). Feeling grounded when watching live streaming
shows of highly anthropomorphic interactive virtual influencers: An

exploratory study on customer opinions. Journal of Business Research
Journal, 199, 1-15. https://doi.org/10.1016/j.jbusres.2025.115507

Zielke, S., & Komor, M. (2025). Why do customers choose online or offline
channels ? A framework of motives and its application in an international
context. Journal of Retailing and Consumer Services, 82, 1-15.
https://doi.org/https://doi.org/10.1016/j.jretconser.2024.104054



