
 

207 
 

DAFTAR PUSTAKA 

Buku 

Allen, M. (2017). The SAGE Encyclopedia of Communication Research Methods 

(A. Boney, Ed.). SAGE. 

Allibang, S. D. (2016). Research Methods: Simple, Short, and Straightforward 

Way Of Learning Methods of Research. Independently Published. 

Babbie, E. (2021). The Practice of Social Research (15th Edition) (Fifteenth). 

Cengage Learning. 

Banjarnahor, A. R., Purba, S., Handiman, U. T., Sesilia, A. P., Simatupang, S., 

Kato, I., Purba, A. T. L., Sahir, S. H., Rahmawati, I., Widarman, A., 

Gandasari, D., Purba, B., & Sianipar, J. H. (2022). Dasar Komunikasi 

Organisasi. Yayasan Kita Menulis. 

Bollin, J. H. (2023). Chapman & Hall/CRC Statistics in the Social and Behavioral 

Sciences Series Series Editors Big Data and Social Science: Regression 

Analysis in R: A Comprehensive View for the Social Sciences. CRC Press.  

Chandra, F. (2021). Social Media Marketing, Strategi Memaksimalkan Media 

Sosial. DIVA Press. 

Creswell, J. W., & Creswell, J. D. (2018). Research Design: Qualitative, 

Quantitative, and Mixed Methods Approaches (H. Salmon, Ed.; Fifth). 

SAGE. 

Dainton, M., & Zelley, E. D. (2023). Applying Communication Theory for 

Professional Life (Fifth Edition) (Fifth). SAGE. 

Darwin, M., Mamondol, M. R., Sormin, S. A., Nurhayati, Y., & Tambunan, H. 

(2021). Metode Penelitian Pendekatan Kuantitatif (T. S. Tambunan, Ed.). 

Media Sains Indonesia. www.penerbit.medsan.co.id 

Eriyanto. (2021). Analisis Jaringan Media Sosial: Dasar-dasar dan Aplikasi 

Metode Jaringan Sosial untuk Membedah Percakapan di Media Sosial (1st 

ed.). KENCANA. 

Field, A. (2009). Discovering Statistics Using SPSS (Introducing Statistical 

Method) (Third). SAGE. 



208 
 

 
 

Leavy, P. (2023). Research Design- Quantitative, Qualitative, Mixed Methods, 

Arts-based, and Community-Based Participatory Research Approaches (2nd 

ed.). Guilford Press. 

Liliweri, A. (2015). Komunikasi Antarpersonal (First). KENCANA. 

Littlejohn, S., & Foss, K. A. (2009). Encyclopedia Of Communication Theory. 

Maio, G. R., Haddock, G., & Verplanken, B. (2019). The Psychology of Attitudes 

& Attitude Change (B. Taylor & K. Rabot, Eds.; 3rd ed.). SAGE. 

Malhotra, N. K. (2020). Marketing Research An Applied Orientation (Seventh 

Edition) (Seventh). Pearson Education Limited. 

Malhotra, N. K., & Dash, S. (2016). Marketing Research : An Applied Orientation 

(Seventh Edition) (Seventh). Pearson India Education Services. 

Norton, R. (1983). Communicator Style- Theory, Applications, and Measures. 

SAGE. 

Norton, R. W. (1978). Foundation of a Communicator Style Construct. Human 

Communication Research, 4(2), 99–112. 

Petty, R. E., & Cacioppo, J. T. (2018). Attitudes and Persuasion: Classic and 

Contemporary Approaches. Routledge. 

Ranger, E. B. (2023). Mastering the Art if effective Communication: Unlocking 

Success Through Powerful Connection. First Class Consulting Corporation. 

Roudhonah. (2019). Ilmu Komunikasi (Edisi Revisi). PT Rajagrafindo Persada. 

Sekaran, U., & Bougie, R. (2016). Research Methods for Business: A Skill-

Building Approach (Seventh Edition) (Seventh). John Wiley & Sons Ltd. 

Sembiring, T. Br., Irmawati, Sabir, M., & Tjahyadi, I. (2024). Buku Ajar 

Metodologi Penelitian (Teori dan Praktik) (B. Ismaya, Ed.). Saba Jaya 

Publisher. 

Sudaryono. (2017). Metodologi Penelitian. Rajawali Press. 

Sukwika, T. (2023). Metode Penelitian (Dasar Praktik dan Penerapan Berbasis 

ICT) (Novitasari, Ervi). Mifandi Mandiri Digital. 



209 
 

 
 

Tubbs, S. L., & Moss, S. (2006). Human Communication: Principles and Context 

(Tenth Edition). McGraw-Hill.  

Zulfikar, R., Permata Sari, F., Fatmayati, A., Wandini, K., Haryati, T., Jumini, S., 

Annisa, S., Budi Kusumawardhani, O., Mutiah, atul, Indrakusuma Linggi, 

A., & Fadilah, H. (2024). Metode Penelitian Kuantitatif (Teori, Metode dan 

Praktik) (E. Damayanti, Ed.). Widina Media Utama. 

Skripsi 

Annisa, D. (2018). Efektifitas Penggunaan Media Sosial Instagram Sebagai 

Saluran Pesan Dakwah Di Kalangan Mahasiswa Manajemen Dakwah UIN 

Suska Riau. Universitas Islam Negeri Sultan Syarif Kasim Riau. 

Burhanuddin. (2021). Kesadaran Politik Dan Partisipasi Politik: (Studi Atas 

Pengaruh Tingkat Kesadaran Politik Terhadap Partisipasi Politik 

Masyarakat pada Pemilu 2019 di Gantungan, Jatinegara, Tegal, Jawa 

Tengah). Universitas Islam Negeri Syarif Hidayatullah. 

Chlarisa. (2021). Pengaruh Gaya Komunikasi Video YouTube Draw My Life – 

Cerita Hidup Jerome Polin terhadap Minat Belajar Generasi Z. Universitas 

Binus Nusantara. 

Effendi, A. A. (2025). Pengaruh Literasi Media Pada Akun Instagram 

@aureliavizal Terhadap Sikap Kesadaran Politik Pada Remaja (Studi 

Kuantitatif Pada Likers Konten Instagram @aureliavizal Tanggal 12 Mei 

2025). Universitas Negeri Jakarta. 

Febriyanti, A. (2021). Pengaruh Gaya Komunikasi Pimpinan terhadap Loyalitas 

Karyawan di PT Bounche Indonesia. Universitas Satya Negara Indonesia. 

Jurnal  

Daud, R. F., Rohmah, S., & Nur, M. (2026). The Impact of Face Filter Use on 

Self-Image and Narcissistic Communication on TikTok. 

COMMUNICATIONS, 8(1), 88–108. 

https://doi.org/ttps://doi.org/10.21009.Communications.8.1.5 

De Vries, R. E., Bakker-Pieper, A., Siberg, R. A., Van Gameren, K., & Vlug, M. 

(2009). The Content and Dimensionality of Communication Styles. 

Communication Research, 36(2), 178–206. 

https://doi.org/10.1177/0093650208330250 



210 
 

 
 

Fadhlan, M. H., & Putri, K. Y. S. (2021). Pengaruh Gaya Komunikasi Akun 

Instagram Folkative terhadap Online Engagement (Studi Kasus Mahasiswa 

Ilmu Komunikasi Universitas Negeri Jakarta Angkatan 2019). Maret, 18(1), 

1–7. https://doi.org/10.47007/jkomu.v19i01.473  

Faradila, N., & Rachmiatie, A. (2024). Pengaruh Berita Isu Palestina di Media 

Sosial terhadap Sikap Pro Palestina. Bandung Conference Series: 

Communication Management, 4(2), 559–564. 

https://doi.org/10.29313/bcscm.v4i2.13862 

Hafiz, R. Y. (2026). Pengaruh Gaya Komunikasi Akun Instagram Cretivox 

terhadap Tingkat Social Media Engagement. Jurnal Media Akademik, 4(1), 

3031–5220. https://doi.org/10.62281 

Harun, E. H., Mohamad Salleh, M., & Azahar, K. A. (2025). The Impact of 

Influencer Marketing: Exploring Its Adverse Impact on Younger 

Generations. International Journal of Entrepreneurship and Management 

Practices, 8(29), 485–496. https://doi.org/10.35631/ijemp.829032 

Hidayah, A., & Anshar, M. (2025). Pola Konsumsi Informasi Generasi Z di Era 

Konvergensi Media Digital. Jurnal Sosial Humaniora Dan Pendidikan, 7(1), 

40–52. https://doi.org/10.55606/ay 

Kamil, R., & Laksmi. (2023). Generasi Z, Pustakawan dan Vita Activa 

Kepustakawanan. BACA: Jurnal Dokumentasi Dan Informasi, 25–34. 

https://doi.org/10.55981/j.baca.2023.1119 

Kerr, J. R., Schneider, C. R., Freeman, A. L. J., Marteau, T., & Van der Linden, S. 

(2022). Transparent Communication Of Evidence Does Not Undermine 

Public Trust In Evidence. PNAS Nexus, 1(5). 

https://doi.org/10.1093/pnasnexus/pgac280 

Nanulaitta, J. J. W., Salean, D. Y., Dhae, Y. K. I. D. D., & Fanggidae, A. H. J. 

(2025). Pengaruh Influencer Marketing dan Brand Image terhadap 

Keputusan Pembelian Air Minum dalam Kemasan Nestle Pure Life di 

Indomaret Wilayah Kota Kupang. Glory: Jurnal Ekonomi & Ilmu Sosial, 

6(1), 33–40. https://doi.org/doi.org/10.70581/glory.v6i1.16772 

Putri, K. Y. S., Fazli, L., Iskandar, I., Gumelar, G., & Pandjaitan, R. H. (2024). 

Analysis of the Agenda Setting Strategy Applied by Narasi TV’s Creative 

Team towards the 2024 Presidential and Vice-Presidential Election Issue 

https://doi.org/10.47007/jkomu.v19i01.473


211 
 

 
 

through Musyawarah Program. Studies in Media and Communication, 12(3), 

115–128. https://doi.org/10.11114/smc.v12i3.6861 

Rahayu, R., Permatasari, D., Omah, & Purnamasari, P. (2024). Pengaruh Sosial 

Media Marketing dan Food Influencer terhadap Brand Awareness Mie 

Gacoan di Cikarang. JISOSEPOL: Jurnal Ilmu Sosial Ekonomi Dan Politik, 

3(1), 73–82. https://dx.doi.org/10.61787/b81pqw38 

Rahmadhani, R. (2023). Pengaruh Gaya Komunikasi Pustakawan terhadap Sikap 

Pemustaka. JIPIS: Jurnal Ilmu Perpustakaan Dan Informasi Islam, 2(1), 41–

49. https://doi.org/10.31958/jipis.v2i1.8838 

Sipayung, E. L., & Pintoko, W. W. (2023). Pengaruh Terpaan Media Pada Siaran 

Moto Gp 2022 di Trans 7 Terhadap Sikap Berkendara Anggota Asosiasi 

Honda Adv Indonesia Chapter Jakarta. Jurnal Esensi Komunikasi Daruna, 

2(2), 77–81. https://doi.org/10.56943/daruna.v2i2.95 

Sneha, & Dr. Javed. (2024). Political Awareness Among Youth: An Analytical 

Study. Educational Administration Theory and Practices, 30, 13414–13420. 

https://doi.org/10.53555/kuey.v30i5.5800 

Widyasari, F. M., Oktivera, E., & Wirawan, FA. W. (2023). Pengaruh Terpaan 

Informasi Kesehatan Mental terhadap Sikap Followers di Media Sosial 

Instagram. Jurnal Communio : Jurnal Ilmu Komunikasi, 12(2), 267–281. 

https://doi.org/10.35508/jikom.v12i2.9160 

Yahya, A., Febrianti, D., & Rasyad, I. F. (2024). Strategi Kampanye Digital Partai 

Keadilan Sejahtera Menghadapi Pemilu 2024. Jurnal Penelitian Inovatif, 

4(1), 79–86. https://doi.org/10.54082/jupin.254 

Yahya, H., & Habibi, M. (2023). Pengaruh Gaya Komunikasi Penyiar Terhadap 

Minat Dengar Dapur Remaja Radio 107.8 FM. Jurnal Bincang Komunikasi, 

1(2), 68–76. https://doi.org/10.24853/jbk.1.2.2023.68-76 

Yolanda, A., Shalfira, Yunisa, D., Noor Fakhira, F., & Sulaiman, F. (2024). 

Pengaruh Gaya Komunikasi Tenaga Pendidik Terhadap Motivasi Belajar 

Mahasiswa. Jurnal Sains Dan Teknologi, 5(3), 735–738. 

https://doi.org/10.55338/saintek.v5i1.2531 

Yunita, S., Manalu, Y. A., Naibaho, Y. N., Sidabutar, M. P., & Tarigan, A. C. V. 

(2023). The Role of Civic Education in Building Political Awareness of 



212 
 

 
 

Generation Z Young People. EDUMASPUL: Jurnal Pendidikan, 7(1), 1978–

1981. https://doi.org/10.33487/edumaspul.v7i1.6975 

Internet 

Akbar, A. (2024, December 2). Partisipasi Pemilih Pilkada Jakarta Turun Jadi 

58%. Charta Politika. https://www.chartapolitika.com/charta-politika-

partisipasi-pemilih-pilkada-jakarta-turun-jadi-58/ 

D. Twento, R. (2024). 5 Provinsi dengan Indeks Masyarakat Digital Indonesia 

Tertinggi 2024 - GoodStats Data. https://data.goodstats.id/statistic/5-

provinsi-dengan-indeks-masyarakat-digital-indonesia-tertinggi-2024-t6JI9 

databoks.id. (2024, June 4). Survei: Gen Z paling tahan lama internetan. 

Databoks.Id. 

Fernandes, A., Suryahudaya, E. G., Perkasa, Dr. V. D., & Fahrizal, N. D. (2022). 

Pemilih Muda dan Pemilu 2024: Dinamika dan Preferensi Sosial Politik 

Pascapandemi. 

Maheswara, R. (2025). Jumlah Penduduk Jakarta Semester I 2025, Milenial dan 

Gen Z Mendominasi – Dataloka.id. 

https://dataloka.id/humaniora/5831/jumlah-penduduk-jakarta-semester-i-

2025-milenial-dan-gen-z-mendominasi/#google_vignette 

Katadata Insight Center. (2023). Politik di Mata Anak Muda. 

Kemp, S. (2025). Digital 2025: Indonesia. In Data Reportal. 

Rainer, P. (2023). Sensus BPS: Saat Ini Indonesia Didominasi Oleh Gen Z - 

GoodStats Data. https://data.goodstats.id/statistic/sensus-bps-saat-ini-

indonesia-didominasi-oleh-gen-z-n9kqv#google_vignette 

Triana, E. D. (2026). Gen Z pada Pemilu Presiden 2024 dan Masa Depan 

Demokrasi Indonesia. Populi Center: Public Opinion & Policy Research. 

https://populicenter.org/2025/09/10/gen-z-pada-pemilu-presiden-2024-dan-

masa-depan-demokrasi-indonesia/ 

We Are Social. (2025). Digital 2025 - We Are Social Indonesia. 

https://wearesocial.com/id/blog/2025/02/digital-2025/ 

 

https://doi.org/10.33487/edumaspul.v7i1.6975

